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Kensitas and many other 
great advertisers con- 
stantly use full colour in 
Odhams periodicals 
because of its proved 
impact and effect on sales. 
No matter what media 
you use—dailies, evenings, 
Sundays, weeklies, 
monthlies — Odhams Big 
Three — measured by the 
combined yardsticks of 
sales, rates, readership, 
long life, quality of pro- 
duction— must be included 
in your 1953 campaigns. 


ee 
iy fa 


WOMAN ILLUSTRATED JOHN BULL 
2,226,725-A.B.¢. 1,129,423-A.B.6. 1,000,898-—A.B.¢. 


HARRIS KAMLISH, ADVERTISEMENT DIRECTOR, ODHAMS PRESS LIMITED, 96-98, LONG ACRE, LONDON, W.C.2 
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ADVERTISER'S WEEKLY 


ADVERTISING 


‘Picture Post’ 
celebration 


Picture Post, having, 
words, “good reason 

ve a party at Twentieth Century 
House, Soho Square, Guests, who 
included many leading advert 
agents, AW 4 Private pre-vew 
first British presentation-—of 
Twentieth Century-Fox film 
Snows of Kilimanjaro based 
the novel by Ernest Hemingway 

This was followed by a “person 
alauy film showing shots of the 
guests taken that evening at Ub 
reception. There was a champagne 
buffet 

On leaving, cach guest was given 
copes of Picture Post and of 
Hemingway's latest book The Old 
Man of the Sea, the latter inscribed 
with a personal message from 
George A. Cooper, Picture Post 
advertisement manager 


its ow 
to celebrate 


Weekly thanked for 
aiding trades fair 


At the Lincoln, Rutland and 
Stamford Mercury stand at Upping 
ham Trades Fair, photographs were 
attractively displayed and the 
various stages of production of a 
weekly paper were also illustrated 

Miss Dorothy Dale was in charge 
of the stand for the four days and 
general mana S. H. G. Andrews, 
received the we P. for the division 
Major R. J ( onant 

At a meeting of Chamber of 
Trade officials, organwers and stand 
holders, a specu! vote of thanks was 
accorded to t Mercury for their 
helpfulness in the publcity cam- 
paign for the exhibition 


Film shows paper 


makers at work 
Makers," 


film 
ussell's mulls 
had its premueére 
members of Dunde« 
Association 

The minute film shows 
of the processing im the 
departments of the 


Stationers’ 


most 
various 
large mulls. 


To The Editor.. 


Advertising kept 
the factory going 


Sm.--Paul Townsend writes 
(October 9): “The firm [Maribeck]} 
had never adapted advertising to 
the primary purpose of selling, 
nor had they recognised that good 
design in advertising provided 
the spear poimt for their 
ravellers.” 

I can assure Mr. Townsend that 
Yorkshire business men do not 
spend tens of thousands of 
potinds per year on apparently 
uieles, publi city 

During the period to which he 
refers the Maribeck managing 
director told the agents, Osborne 
Peacock Co. Litd.. and myself 
that it was the selling power of 
the advertising alone which had 
kept the factory in full production 
during critical times in between 
seasons 

DonaLp W. ALLANACH 
4 Lidget: Park Gardens, 
Leeds 8 


Stage venture will 
aid NABS 


Sia.—"You Can't Take it with 
You" is rather an appropriate 
title for our next production for 
the funds of the National Adver 


IN THIS ISSUE— 
Copytaster comments on the 
detergents war—page 144. 
NEXT WEEK'S issue will include 
oo analysis of factors affecting 
exhibition costs. 


Using Benevolent 
that ss not the reason for its 
selection We feel that this 
comedy by Moss Hart and 
George S. Kaufman will provide 
excellent entertainment ioe the 
audiences on Monday and Tues- 
day November 17 and 18 
This is our annual effort for 
NABS giving everyone the 
opportunity of enjoying a real 
Fleet Street social evening and 
at the same time, helping the un 
fortunates for whom N.A.BS 
do such a wonderful job 
Again Car! E. Bedford is allow 
ing us to use his premises for our 
box office. and requests for 
tickets will be dealt with in the 
usual efficient manner. The ad 
is: Miss D. M. Hewlett, 
House, Fleet Street. 
telephone Central 


Society, but 


FP. Garr. 
Founder and Director, 
The Fleet Street Players 


Nomenclature 


Sm.—-Mr. B im his letter 
(Too much « 1 mouthful? 
October 9) comp ains about “the 
involved three-syi4ble name” 
Mentaso! and deplores the trend 
to depart from at simplicity 
which is the prime essential of a 
good trade mark 

Perhaps Mentaso! isn’t very 
musical or meaningful. But when 
did we enjoy the amplicity from 
which it departs 

Let Mr. Byrne 
these names and 
seeing them for ‘he first time 
Elastoplast, Elec #x, Cuticura, 
Germolene, Luc de, Ovaltine 
Parazone, Phy Platignum, 
Steradent, Vaiderma, Vaseline, 
Silvikrin, Weetabix. 

Perhaps names 
Lux would be hetter. Who 
knows’ But if i # any Measure 
of success, these firms with names 
you couldn't bly remember 
next time you want the product” 
managed to rape up about 
£24 million last year for advertis- 
ing. 


mmbie through 
nagine he is 


ke Vim and 


Lous Dorrrry 
Nicholls Dorrity 
Advertising Lid 


On Berks and 
Bucks territory 


Sim,—After reading the very 
fine report of the Windsor 
C.D.C meeting and dinner in 
your issue of Ox er 9, it sud- 
deniy struck me that other 
readers will hav clue what 
ever to the fac; at the meeting 
was held for the first time in 
history on home ritory of the 
Berks and Bucks Publicity Club 

On behalf of the Club, I would 
like to express appreciation 
of the kindness of the proprietors 
of ADVERTISiRS WEEKLY in 
sponsoring the dinner after this 
particular mecting This. no 
doubt, was partly responsible for 
the record atiendance of delegates 
and will foster ; sant memories 
of Windsor (and Berks & Bucks) 
for a long time to come, 

\. G. Bitton. 
Vice-chairman and 
Hon, Secretary 
Berks & Bucks Pub/icity Club. 


Calling all 
musicians 
Sin, —Believing th 
musical talent exists within our 
ranks, it is proposed to consider 
the formation of an Advertising 
Music Club 
In order that 


ita wealth of 


we may be able 


Octoner 16, 1952 
AS FROM SATURDAY 


October [Bath 


the London offices of 


|F. JOHN ROE LIMITED 


incorporated Practitroners in Advertising 


ROE OUTDOOR 
ADVERTISING LIMITED 


will be 


73 Grosvenor St. 
LONDON, W.1. 
Telephone: GROsvenor 8228 


3 lines) 


to assess the possibilities of 
making such an idea practical, 
may | have the courtesy of your 
columns to extend an invitation 
to all mstrumentalists, singers 
and persons interested in music- 
making to communicate with the 
undersigned? 

Joun Wricnt. 
45 Twickenham Road, 
Teddington, Middlesex. 


Window display 
winners 


Gammon'’s Ltd., North Street, 
Guildford, are winners of Dunlop's 
footwear window dressing competi- 
tion with the best window in the 
country. They receive a prize of 
£50 with a further £50 for being 
first in the London region. 

Winners of £50 in other regions 
are: Midland, W. H. Clinkard, 
West Bridgford, Notts; Northern 
Ircland, Edgar Shoes Ltd., Bangor ; 
Scotland, M. Hannah, Saltcoats; 
West of England, G. C. Pitman & 
Son Lid., Bournemouth; North of 
England, Watson Prickard Litd., 
Liverpool. Entries were judged by 
Sir Patrick Gower, chairman of 
C. F. Higham Ltd., C. A. Shephard, 
editor of the Shoe and Leather 
News, and A. V. French, editor of 
the Shoe and Leather Record. 


Door opens as 


* 
customers arrive 

Every housewife in the area re- 
ceived by post a personal invitation 
to attend the opening ceremony of 
an Express Self-Service Store at 
Chingford—the first shop of this 
kind in the district. 

The local vlice had to control 
the crowds who attended to see the 
Mayor of ——— unveil a plaque 
and to hear Gilbert Harding ex- 
pound on Ly virtues of self-service 
stores blicity was handled 
by Pictorial blicity Ltd. 

The armour-plate glass door of 
the shop opens automatically when 
a customer approaches. The i 
terior lighting is of the 
combed concealed type which ‘s 
carefully balanced to provide even 
illumination. 


io The Listener 


Average Weekly Net Sale (A.B.C. Jan-Jume 1952) 131,832 


For further information please write to 
Head of Adverusement Department, BB C. Publications, Broadcasting House, Portiand Place, London. W.! 
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MORE THAN EVER IN CORONATION YEAR! 


The quality appeal of COUNTRY LIFE will be more in demand than ever for 
1953. The high calibre of this influential journal is ceflected by the regular 
appearance of national advertisers renowned for the excellence of their 
products. They know COUNTRY LIFE as the most distinguished advocate 


for goods of quality which can be found in Britain today, and they know thet 


the rate — £110 a page — is one of the most economic in the business. 


COUNTRY LIFE 


STUART MANDER, ADVERTISEMENT DIRECTOR, GEORGE NEWNES LTD., TOWER HOUSE, SOUTHAMPTON STREET, LONDON, W.C.2 
Temple Bar 4363 (40 lines) 
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Wie is the word for this well balanced 


monthly, Wide coverage and large sales throughout the country . . 


Wide influence among women in every walk of life. Appealing to the entire 
range of home and family interests, MY HOME is a power to 


reckon with among the monthly magazines. It assures the 


widest possible response to advertisers who require a larg: 


and unrestricted feminine market for their products. 


é I, Yow (AP ioe 


PAGE RATE £200 - | |- MONTHLY 


A POWER AMONG THE MONTHLY MAGAZINES 


THE AMALGAMATED PRESS LIMITED THE FLEETWAY HOUSE. LONDON, EC 4 CENTRAL 
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ADVERTISER'S WEEKLY 


Ridley report may open door to sales 
competition between fuel industries 


My CuINNESS 
-ssupoo DW camgm 


ALVYAGITAGC ALINO SI SIHL 


Deliberate or unintentional’ 
see this poster. In fact 
Freeman Co., Ltd., 
it was an 


who wrote 


dozen of these posters are now 
parts of London. 


fo De 
More are on the way, both in London and in other 


is what people are asking when they 
John J. Allan 
fo 
Australian version, had his letter typed upside-down! 
Martin Pick, Guinness's advertising manager 


studio manager, The Robert 
Advertisers Weekly” suggesting 
But 
reveals that about a 
seen upside-down in various 


parts of the country 


PAPER LICENSING SYSTEM STAYS 


The Paper Control has in- 


arrangements for the next licence 
, which runs from Novem- 

ber 2, 1952, to February 28, 1953. 
This means that the relaxations 
granted in the current period wil! 
continue and that only for news- 
print need producers make indi- 
vidual applications to deliver or 
convert All other grades of 


Should papers be bigger? 
in Guest Column, page /4/, 
Scott, chairman, Man- 
chester Guardian and Evening 
News Lid.. vives an authoritative 
answer to thts question 


paper and board may continue 
to be supplied under bulk licence 
Similarly wood pulp, pulpwood 
and esparto grass can be used to 


produce any description of paper. 

The Control's decision to con- 
tinue licensing is based on the ab- 
sence of any positive signs of an 
impending and substantial revival 
in demand for paper and board 


EEN 


AD. DRIVE WHEN 
BAN IS LIFTED 
competition _ will 

develop between the 
nationalised fuel industries if 
the Government accept the 
report of the Ridley Committee 
on national policy for the use 
of fuel and power resources. 


Besides maintaining that in the 
past competition between the fuel 


and power industries had “pro 
vided an effective stimulus to 
enterprise and efficiency™ the 
report recommends 
1. The Government should 
launch a powerful publicity 
campaign in support of new 
standard appliances and im 


proved house insulation 
2. The Ministry, in co-opera 
ton with local authorities, 
should provide a fuel informa 
tion service in all large towns 
The possibilities of Competition 
are already arousing discussion 
within the industries concerned 
D. P. Welman, chairman of the 
North-Western Gas Board. told 
the board's annual staff confer 
ence on Saturday that the main 
point of the Ridley report was 
that “the best pattern of fue! and 
power use will be promoted not 
by direct intervention of the 
Government but by exercise of 


@ Continued on page !3! 


LOCAL GOVERNMENT SERVICE 


(Official journal of NALGO) 


Covering an enormous consumer market 


NOTE! CIRCULATION STILL INCREASING 


Average July to Dec. 1951 - 
Jan. ,, June 1952 - 
AUGUST 1952 - ° 

@130 Page. Type Area 9\" = 7’. 

Reginald Harris Publications Lid., 12 Stanhope Row, Londen. W.1. 


232,100 
236,667 
2 10.000 


‘Commercial TV 
network’ 


—Norman Collins 

The disclosure in our last 
week's “To-morrows Topics” 
feature of plans for a nation 
wide net-work of short-range TV 
stations was confirmed by Nor 
man Collins, a director of the 
Associated Broadcasting Dev:! 
opment Company, speaking in 
Birmingham on Tuesday 

“In the next six months we 
shall be conducting a field test 
throughout the country to estab 
lish sites for our various trans 
mitters.” he said 

“Our transmitters will 
smaller than those of the B.BA 
bur | don't want to pretend that 
we can put them al! up at once 

“I cannot give the hard figure 
of the proportion of the popula 
tion we intend to serve, because 
until the Television Advisory 
Committee has recommended the 
frequencies that will be available. 
no one can say exactly how many 
transmitters will be possible.” 

(See “C 
areas,” page 129.) 


be 


> 
4-colour issues 
Four-colour editions of The 
Argus, Melbourne, which have 
been a regular feature on Mon 
days since July, wili be extended 
to Friday issues from to-morrow 


Grosvenor 3879 & 1361 
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ADVERTISER'S WEEKLY 


Canadian 


ee oe 


city 


4 Christmas card in dry pom 
for Colma Prentis & Varley 
lesigner 4ndré Francois, from 


the Graphis Annual 


Year book of 
advertising art 


For some years Brush publi 
men have sighed with ad 
i m When handiing copies of 
the Swiss ke luxe magazine 
Graph 
This pe 
srts has 


n production 


odical of the graphic 
cached a new high level 

There afe econ 
of course, why the 
nanaged to reacn such 
bul publicity men 
y interested in results 
Ihey will now be able to 


omic reasons, 
Swiss have 


view, with equal admiration, the 
new Graphis Annual, just pub 
shed Ihis year book of inter 
wtonal advertising art is edited 
by Walter Merdeg of Zurich (lay 
ou typography jacket and 
binding) and Charles Rosner of 
London (text) It comprises 753 


reproductions (“4 im colour) 

189 posters, 117 press advertise 
nents, 20} booklets, 67 book 
jackets, 44 Magazine covers, 49 
packages, 29 trade marks, and 
BS miscellaneous examples. Sur- 


ch section and the 
ustrations out 


of each adver- 


veyve & ve ca 
cap ms to the 


purpose 


vantage. in fact, of the 
Annual is tha not only pre 


wide sclection of adve 


Pages im a 
sive llju ’ bh € h hound 
with a varoished dus chet 
Bes! qua y paper used 
throughou Price ‘ three 
guineas. tt is printed in e 
languages — English Ge in 
and French. There is a con te 
list of designers adve g 
agencies and clients represented 
British advertising is w enre 
sented and ob is t { zh 
Piac m the w I's estes 

G ¢ Anne 
Giranhis Press and « ' 
tors the United Kined . 
Sylvan Press Ltd M 


provincial daily | 
WILLING TO SPEND A MILLION 


Mr. Thomson told Apver- 
risen’s Weexty: “I want to get 
the feel of this country before 
1 aim any higher. | have met a 
lot of people but so far have had 
no real leads. I was hoping to 
have something signed by the 
time I return to Canada in a fort- 
night's time.” 

if nothing definite has been 
settled by then Mr. Thomson 
will make arrangements to be in 
formed immediately anything is 
in the offing. He will be prepared 
to return at a moment's notice 

President of Thomson News 
papers, a group of 15 Canadian 
newspapers, ranging from Quebec 
to Vancouver Mr. Thomson 
also owns Sr. Petersburgh Inde 
pendent in Florida, and five 
Canadian radio stations 


Advertising in Canada 


“Don't advertise in Canada 
unless you are certain that your 
goods are available.” is the ad 


vice he gives to British manufac- 
turers contemplating entering the 
Canadian market. It was essen 
tial to study the market. “Shot- 
gun” distribution methods did 
not pay. New lines were always 
welcome in Canada but in some 
fields there was heavy compct: 
ton 

Mr. Thomson revealed that 
there had been a drop of ten per 
cent in Canadian press advertis 
ing this year. “Considering that 
this form of advertising had in 
creased by 110 per cent since 
1939 it is not quite so serous as 
it sounds,” he explained 


Credit restrictions 


One of the reasons for the drop 
was the heavy credit restrictions 
on such items as refrigerators, 
cookers, and washing machines 
Steel shortage was the main prob 
lem and because of this there had 
been a heavy decline in car ad 
vertising 

Chief problem facing Canadian 
newspaners is the heavy cost of 
production, he said, “advertise 
ment rates and sell ng prices hav- 
ing reached their peak.” 

Mn Thomson added: “News- 
print is weakening and there is 
every possibility that it will con 
tinue to do so.” 


The outdoor advertiser in 
Canada has few problents. The 
only restrictions he has to face 


are a few regarding advertising on 
the Canadian super-highways. In 
some places the advertising has 
to be a certain number of feet 
back from the road, sometimes 
several hundred feet 


Sweets off ration? 


MAKERS PLAN 
BIG AD. 
CAMPAIGNS 


BELIEVING that the 
Minister | Food is 
shortly to consider the possi- 
bility of de-ratiwoning sweets 
and chocolates carly in — 
manufacturers ar: telling ad- 

vertising agents ‘o press on 
with the preparation of “free- 
dom™ advertising campaigns. 

Competition in the trade is 
expected to be tierce once the 
Minister lifts control, and 
leading manuf a: (turers are pre- 
pared to spend heavily to 
wie large markets. 

As the first step towards 
de-control, the Minister has 
already scrapped the retailers’ 
licensing system ind informed 
opinion in the trade is that 


Consumption is tending to 
shrink and manufacturers feel 
that they will have to adver- 
tise extensively when sweets 
are off ration. 


Log cabin showroom 


Sidney F. Wicks Lid., the Man- 
chester advertising agents, have 
designed a new sh xom for their 
clients, Cohen & Wi'ks Ltd., rain- 
wear makers t form of a 
Canadian log cab Real pine logs 
have been used 


Ocroser 16, 1952 


newspaper chic! wants to buy 


Auger & Turner Lid. searching for 
ideas for display cards for British 
Viiamin Products Lid. to advertise 
their tomato juice cocktails, had to 
go back to 1895 for this one. The 
caption begins lis a long ride 
from 1895 to 1952 but it was worth 
the journey to these two ‘Victorians’ 
if only for a Britvic tomato juice 
cocktail... .” 


Harry Ferguson 
takes full page 
to offer £10,000 


Harry Ferguson, the tractor 
manufacturer, took a whole age 
in the Daily Express on Tuesday 
to put forward a scheme to cut 
the cost of living. In it he offered 
the sum of £10,000 to help the 
cause. 

The advertisement was headed 
across cight columns: “Britain 
facing disaster under the curse of 
the price increasing system.” 

There is a possibility that 
further advertisements will appear 
but no space has been booked at 


the moment. Agents for Harry 
Ferguson are oote, Cone & 
Belding Lid 


Footnote: Harry Ferguson took 
a half page in the Daily Express 
two years ago to discuss the cost 
of living 


4n «exclusive display on the Boro’ garden site in the Strand The figures 
“S?° in their characteristic style of lettering make the word Heinz unneces- 
sary while the leverly links the words “five” and “seven.” The 
who ‘ super-in sed on an outline map of the world, significant not 
only of the world-wide sources from which Heinz draw their supplies but 
also of the global fame of their products. The display was jointly con- 


ceiwwed by G. L. McLellan, general 


H. J. Hein: Co 


Lid.; designed and executed by Boro 


manager of Boro’, and their clients, 


Studio. 
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Films, design, 
television 


Typography. 
‘artistic work’ 


ON COPYRIGHT 


‘No claim on novelty ia ideas’ 


Tea of the Copyright Committce p: vlished this week 
emphasises that copyright is not a right iv novelty of ideas, 


person copying an 
work. 


thy 


There is nothing in the nature 
of copyright to prevent a second 
person producing an identical 
result provided it is arrived at by 
an independent process, and the 
committee says it feels that this 
should be clearly stated in the 
amended Act 

There are recommendations 
affecting copyright in films. artis- 
tic work, industrial designs and 
typography. 

ht is proposed that protection 
should be given to typographical 
arrangements against cXxact copy- 
ing, irrespective of any copyright 
subsisting in the basic literary 
work involved, the period of pro- 


tection ending 25 years from 
January |, following first pub- 
lication of the arrangement 


protected; and that it should be 
a condition of securing relief 
that the date of first publication 
is indicated on the work. or is 
furnished by the publisher if so 
requested. 

The maker of a film should be 
the owner of copyright to end 
after 25 years. 


Broadcasting problems 

References to TV are con- 
ditioned by the fact that “we are 
dealing with a popular invention 
at a time when other interests 
have not yet been able to exploit 
it for gain 

One of the proposals for deal- 
ing with problems arising in con- 
nection with present and future 
broadcasting problems related to 
performing rights is the setting 


up of a tribunal to decide 
disputes 
It is recommended that the 


term “artistic work” should in- 
clude any original work of draw- 
ing, irrespective of its artistic 
qualities, and that maps, charts 
and plans should be classified as 
artistic works 

The Society of Industrial 
Artists have contended that com- 
mercial artists were, by the nature 
of their profession, placed at a 
special disadvantage. Works 
were often commissioned from 
them at short notice, possibly by 
telephone, and it would not be 
practicable for an artist to insist 
upon the conclusion of an agree- 
ment before undertaking a com- 
mission; in fact any attempt to 
do so would probably resuit in 
the transfer of the order else- 
where Artists accordingly felt 
it would be desirable that the 
law should at least provide that, 
in the absence of agreement to 
the contrary, a person commis- 
sioning a work should only be 
entitled to use the work for the 
specific purpose for which it was 


right of an author, artist, or composer to prevent 


commissioned and that no altera- 
tion or adaption of an artist's 
work should f: permitted without 
his consent. 

The Repor: recommends that 
the rights of an “employee 
author” should remain as now 

On industrial designs, the 
Report says: “Designs are fre- 
quently disclosed to the public 
by the advertisement or sale of 
articles to which the designs have 
been applied or by the inclusion 
of representations or specimens 
of the designs in trade catalogues 
To extend the relief to all cases 
would of course avoid the diffi- 
culty of defining the cases to 
which it does apply and those to 
which it docs not. However, we 
realise that such an extension 
might have repercussions in the 
industria! field and we would only 
say that the relief we propose 
need not necessarily be extended 
to cases of publication in trade 
catalogues, advertisements and 
similar media where the purpose 
is to advertise or represent indus- 
trial designs 

(NEXT WEEK our leral ex- 
pert will examine the implication 
of the Report as it affects adver- 
tising.) 


Front page news— 


after 132 years 

The Stirline Journal has 
changed over to front page news, 
thus following the modern trend 
in journalism, Classified ads. and 
public notices had been on the 
front page since the newspaper 
began in 1820 


TIN PACK CONTROL ENDS 

From next Monday all general 
controls on the use of tinplate in 
containers and packaging will be 
removed. Tinplate will still be 
subject to allocation. 


r 
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RECOMME NDATIONS 


READY FOR THE CORONATION 


This presentation of Corona- 
tion emblems and genera! decora- 
tive effects obtainable has been 
made by City Display Organisa- 
tion in their White City works 
A 6,000 sq. ft. mural—designed 
by James Gardner—has been 
painted on a gable wal! of one 
of the halls where it can be seen 
from a distance of over 400 ft. 
and provides a life-like effect, in 
perspective, of a street scene 

The Coronation embiems pro- 
duced by C.D.O. have been ap- 


CommercialTV 
‘in small areas’ 


we want to give it to them. 
ithe we 


She fae eaggeiiien from 
sponsored TV, we do not 
know yet what form it will 
take. It will probably oper- 
ate in small areas, without the 
national responsibilities that 


we have.” 


South African cigarettes rumpus 


Minister approves ‘reasonable’ 


ad. spending on 


Allegations that advertising costs 
for cigareties in South Africa have 
increased out of all proportion to 
other manufacturing costs over a 
four-years’ period, are made by Mr. 
Eric Louw, Minister of Economic 
Affairs, who recently vetoed price 
increases by Cigarette manufacturers 
(Apvertiser’s Weexty, October 2). 

In a statement explaining his 
reasons, Mr. Louw gives average 
figures for four leading manufac- 
turers, ba on costs per 1,000 
cigarettes, to show advertising has 
increased 46-5 per cent against 
7-3 per cent for tobacco leaf, pack- 
ing. labour and other costs 

He adds: “I am continually being 


= + 
competing lines 
told that selling prices mus! be 
determined by the free play of 
competition, that manufactvrers 
must compete by offering the p: blic 
better quality and lower p ces, 
which are made possible by g: ater 
efficiency, lower production sts, 
careful buying of materials and 
attractive packaging. But it » ould 
appear that in the case of ciga’ ‘tes, 
the one brand competes wit! the 
other by means of bigger and | -tter 
advertising! 


“I fully that a reson 
able fieure be allowe = 

sales prom tion 
conte tn the case of compcitive 
articles 


plied three-dimensionally to the 
wall, on which indirect and flood- 
lighting effects add to the realistic 
atmosphere. A range of some 30 
Coronation features varying in 
size and type are displayed for 
close inspection by buyers - 
covering both indoor and outdvor 
decorations. 

A 6-page illustrated catalogue/ 
price list has also been prepared 
and, so far, orders for decora- 
tions amounting to over £150,000 
have been ‘besked. 


Betro has been re-formed under 
the chairmanship of Roger Falk, 
director-general of the former 
company 

The board of Betro (1952) Ltd, 
will include: Ivor Cooper. mar- 
keting adviser of Unilever Ltd., 
C. T. Haddon of John Haddon 
& Son Lid. Major G. Harrison, 
chairman of London Press Ex- 
change. Clifford J. Harrison, 
marketing director of Horlicks 
Ltd.. W. P. N. Edwards, director 
of home services of the F.B.1., 
Leslie Gamage. vice-chairman 
and managing director of the 
General Electric Co., Lid.. A. G 
Jones. sales development mana- 
ger of the Calico Printers Asso- 
ciation, Brigadier G. B. Palmer, 
general sales manager of Wingate 
Ltd.. and P. PF. D. Tennant, over- 
seas director of the F.B 

The new company, according to 
The Times City Notes on Mon- 
day. will salvage and develon the 
original project. The funds which 
remained from the liquidation 
believed to be over £5.000—will 
be used for this purpose 


New «pace in ‘Daily 
Telegraph’ 


_ The first 11 in. triple space 
since before the war will appear 
m the Daily Telegraph to-morrow 
(Friday). It will be a twelve-page 
issue and begause of this the 
maximum size advertisement 
space has been increased. W. S$ 
Crawford Lid. have booked the 
space as part of the new cam- 
paign for Price's Energol motor 
oil. It costs £450. 
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Making America 


‘import-minded’ 


“What can we do to make the 
‘ S.A. more import-minded?” Sir 
Graham Cunningham, chairman, 
Triples Safety Glaw Co. Lid. 
was avhed of Monday when he 
addrewed the Publicity Club of 
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Stallard 
members of the newly-formed junior section 
senior club on the front row. 


Wolverhampton 
Form a junior 
section 


Ihe Publicity Club of Wolver 
hampton in its endeavour to form 
junior section was rewarded be 
yond cxpectations at the inaugural 


meeting held at the Wolverhampton 
College of Art on Wednesday 
of last week Over 40 juniors, al 
sociated with the trade, attended 
ind all decided to enrol 

Future policy of this section was 
outlined by | J. Stallard, who 
thanked the principal of the Art 
( ollege and the art master for then 
~operation, and R. Gollings for hs 
imtiring efforts in the formation of 
us club, 


All facilities of the parent club 
will be made available to the 
chon 

The 


jumors elected a social com- 
nttee B. Rabbets, Miss 
Marjorie Broadbent and ( \ 
Cooper. Educational meetings will 
he Reid on the first Thursday in 
ch month 


therdeen 


New officers 
At the third annual general meet 


og of the Publicity Club of Aber 
jcen, W. Veuch, managing editor 
Aberdeen Journals Lid., was 
ected to the new office of pres 
dent 

Others elected were Honorary 
esdent, Lord Provost Graham 
harman R Bruce Farquhar 
(General Bill-Posting Co. Lid.) 


vice-chairman, J. D. Gill J. D. Gill 
Advertising Service); hon. secretary 


W. Barr (Bon-Accord and Northern 
Pictorial): hon, treasurer, Miss ft 
Riddler (George Riddler) 

Members of council: W. J. Peter 
‘Aberdeen Journals Ltd.) oR 
Carry GVamieson & Carry). A. J. B 
Suachan (Strachan’s Commercial 
Studios); A. J. Mitchell (Mackay 
Bros.): V. EB. Johnstone (Corpora 


on Publicity Dept.) 


Manchester 


Leisure 


The Lord Mayor of Manchestes 
Alderman D. Gosling. was a guest 
the luncheon of Manchester 
Pubheity Association, when Dobson 


& Young spoke on “Active 
lorwure 
They urged that people should 


tevote one-third of the day to work 
ne-third to leisure. and one-third 
sleep 


erhampton Publicity 1D, 


talking Ww 
smbers of the 


supported | 
When clients are 
‘dismaved’ 


1 D. FPieldw addressing 
ipswich branch of East Anghan 
Club on pret national ad 

rinsing can x a domestic 
consumer produ ed that, be 
fore any camparg mild be put 
under weigh nation was 
needed abou h mts product, 
selling and manut ng methods 

Chents who undertaking 
large scale adv for the firs: 
me may be disn d by our in 
sursitiven u tien, running 
dvertisements “ it sufficient 
background inforn n is simply 
making bricks w straw,” he 


idded 
Leeds 
Survey of modern 
packaging 


This Carton Ax was the title 
fa talk on pack given by H 
Bradicy, techn sentative of 
he Leeds printing m of John 
Waddington Lid he Pubherty 
Club of Leeds 

M Bradley sad that Leeds is 
famous through« world for 
printing, and h d that with 
the help of res s craftsmen 
would contunmuc for perfec 
on, and always 


woud of the 
skill they have int d 


Bournemouth 


Big audienve for 
Seretse Khama 


Guest speaker he October 
meeting of the Pub y Club of 
Bournemouth was Serctse Khama 

cre Was a ‘ endance of 
members and gucsis who were most 
impressed with the nt and pre 
semation vf Ss Khama's 
speech. He avoided mention of 
he troub which had led to his 


planation of 
n his coun- 
with Great 
and South Africa 


Regent 
Essay contest 


Regent Advertising Club is asking 
to choose the best cur- 


he conditions A‘ ne 


Norwich 


Octower 16, 1952 


. . 
Testing direct 

ope 

maili 
Emphasising the value of dice 
mail as an micgral part of any well 
planned advertising campaign, Miss 
Kay Murphy. director and general 
manager of the Linguaphone Inst 


tute, deplored the tendency of many 
users of direct mail to pay insufh 
ciemt attention to statistics, when 


she addressed the Publicity Club of 
Norwich 


“Only by continual testing and 
recording the results of 1 test 
said Miss Murphy, “can the results 
of direct mail ‘shots’ be accurately 


assessed.” 


Glasgow 
> 

Education classes 

Under the auspices of the educa 
von commitice of the Publicity Club 
of Glasgow, a series of classes for 
vudents in the Advertising Asso- 
cution exXaminations are to be run 
hree nights weekly in the Buchanan 


Street premises of George Outram 
& Co... Lid... Glasgow 

Lecturers will be Messrs. James 
tT. Jack (Watson-Brown (Advertis 
ng) Ltd) James S$. C. Gibb 
(Kemsley Group) George H 
Macvie (Mitchell's Advertising Ser- 
vice); and A. M. Dundas Uohn 
Thomlinson Ltd.) 

Classes in English, administration 
und market research will continuc 


to be held at the Glasgow & West 

of Scotland Commercial College 
In an after-luncheon talk on “The 

commercial application of tele 


vison” to members of the Club 
C. B. Frost, Scottish manager of 
Pye Radio, dealt with the uses to 


which this medium could be put in 
he fighting of fires and in the train- 
mg of children in schools 


‘Evening News’ 
art show 


The work of nearly fifty London 
sdvertising agencies ts on show in 
the Evening News Gallery of Com 
mercial Art which opened at the 
newspaper's Regent Street office on 
Tuesday. Representatives of many 
of them attended a private viewing 
on Monday 

A full report and picture will he 
published next week 


ae users 
eon 


lune 
Sic George S. Harvie-Watt pre- 
sided at a lunch given by the 
Monotype Corporation to the West 


ot England and South Wales 
Monotype Users’ Association, at 
the Grand Hotel, Bristol 

It was announced that A. G. I 
Atkinson was leaving the west of 
England on his appointment as 
successor to J. Barclay, London 


representative 
Atkinson is 
J. M. Hunt 


on January 1. Mr 
being succeeded by 


‘ ° * 
Best bargains 
The Daily Dispatch. Mancheste 
has launched a new weekly competi- 


tion Readers are invited to make 
in order of preference. a hist of six 
“best bargains’ from the paper's 


Saturday “Bargains by Post” page. 
A panel of judges will decide 


which are six best buys, and a 
£5 prize or goods to the value 
will be forwarded to the reader 


who sends in the first correct entry 
to be opened. 
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Appeals against the Uglies out order for 
Trafalgar Square 


‘“GRANDMOTHERLY INTERFERENCE’ 


advertisements in 


One councillor, Hugh Stirling, 
condemned the Town Planning 
Committee's recommendations as 
‘grandmotherly interference with 
the reasonable liberties of the 
ordinary citizens” ht would cost 
Westminster £10,000 a year in 
rateable values and strike a 


financial blow at the advertisers. 
Criticisms of the 
ments themselves, 


advertise- 
made at the 
Council 


have pro- 
voked com- 
ment from 
Major Nor- 
man Kark 
(Norman 
Kark Publi- 


cations) who 
attended the 
meeting 
Major Kark. 
who con- 
trols sites on 
Graod 
Buildings 
and who in- 
tends to appeal against the ban. 
points out that local authorities 
have no power to criticise the 
contents of the advertisements 


Norman Kark 


Appeals will also be lodged on 
behalf of Franco-Signs and 
B.O.AL 

“Tawdry by night, sombre by 


day” was the phrase used by Cr 
Claude Davis in moving the City 
Council's hghts ban. 

He was supported by Sir 
Edward Keeling (M.-P for 
Twickenham) Should Nelson 
on his column face the flashing 
slogan: “We shall have Moussec 
wherever we go?” he asked 

Cr. Anthony Barton, on the 
other hand, thought Nelson would 
be prepared to turn his blind eye 
on Moussec The signs were a 
landmark to Londoners. 

Cr. Stirling said there had been 
no outcry or public demand for 
the removal] of these advertise- 
ments The committee and its 
chairmen were setting themselves 
up as arbiters of public taste and 
saying they were going to save 
the public from “their baser 
selves.” 

The proposal to do away with 
the signs was agreed to without 
a division 

Opposition to the decision had 
previously been made by the 
Outdoor Advertising Industry 
Advisory Committee 
letter in The 
Moss. 
Electrical Sign 
Association 


Times 
secretary of the 

Manufacturers’ 
condemned the con- 


tent on that the ban will be a 
Be <-> ar verdict.” 
With whom? One May ask,” 


he wrote “Possibly such a ban 


will please t ose few highbrows 
who snobbish!y regard all illu- 
minated signs as vulgar, but will 


it please th « countless thou- 
sands who | .¢ illuminated signs 
because they .upply colour, gaiety 


and warmth to our rather drab 
cities and towns at night?” 


MONDAY BLACKOUT 
‘May give them 
a shock’ 


On Monday advertisers received 
notices from the City Counc! 
that it had been decided nor to 
renew their applications That 
night the signs on Grand Build- 
ings were in darkness, and a front 
page Daily Mail story the follow- 
ing morning quoted L. E. Room. 
director-general of the Advertis- 
ing Association, as saying: “The 
advertisers no doubt want the 
public to realise what the square 
is like deprived of its brightness. 
Seeing the place im darkness may 
give them a shock.” 


Ads. in city’s 
‘derelict acres 
.. suggestion that comm. -ial 


in the City of 
London might be hampered by 
too interpretation §{ the 


stringent 

Control of Advertisement Regu- 
lations was made at a meeting of 
the Court of Common Council. 

Capt. Alfred Instone. who 
assured ahe committee chairman 
that there was “general approval 
of his committee's powers ’ 
secure more artistic and restricted 
settings for advertisement dis- 
play” asked whether, in view of 
the acres of derelict land in the 
City, he was satisfied “that the 
so-called protection of ‘amenities’ 
against advertising cannot be 
used to the detriment of sections 
of the commercial community?” 


John Batty, the committee 
chairman, replied that the possi- 
bility of development being 


hampered was appreciated, but 
he was satisfied that the practice 
of his committee of examining 
each application on its merits had 
no such effect, 


Goldberg sees 
development 


Goldberg Advertising, Sydney, 
Australia, this month celebrates 
its 40th anniversary as an adver- 
tising agency in Australasia 

Founder and present governing 
director of the firm, Frank Gold- 
berg, who has made 15 business 
trips to the U.S. and UK. estab- 
lished his first office in Welling- 
ton, New Zealand, in 1912. and 
his first Australian office in 
Sydney in 1926 


new chapter of 


in Australia 


“The Australian buying public 
is a8 responsive, yet as selective, 
as any,” said Mr. Goldberg in an 
announcement upon his com- 
pany's birthday. “The Australian 
is strong in his loyalties to brand 
names and products that he 
knows give him full value, but his 
attitude to life makes him cager 
to try something new. Competi- 
tion by foreign countries to sell 
in Australia is bound to accelerate.” 


SAUSAGE AND 
SPLASH 


The biggest prestige sausage 
publicity scheme ever atiempted 
in this country is being sponsored 
by The Oppenheimer Casing Co 
(U.K.) Ltd. None of the publicity 
material mentions the company's 
name 

Quality is the theme of the 
campaign and during November 
chipolatas will be featured A 
series of three posters is being 
offered to retailers and space has 
been booked in Good Housekeep- 
ing and Home and Country. the 
official organ of the Women's 
Institute. The meat and provi- 
sion trade press is also being 
used 

An electric sign is being pro 
duced for use in window displays. 
The press advertising is handled 
by Wilcox & Co., Lid 


American critic 
of Britain’s 
publicists 


The “museum minds” of Britain's 
publicists were assailed by Leonard 
Wibbericy of the Los Angeles 
Times in an article in the Daily 
Express. 

de wrote: “Vast quantities of 
literature, carefully written, edited 
and printed, are exported from 
Britain every week all over the 
world—and particularly to the 
United States. 

“And most, if not all, are imbued 
with the message that Britain is an 
enormous and ancient graveyard 
contained in an even more enor- 
mous and somewhat fusty museum 

“it is as if nothing that modern 
Britain does is regarded by Britain's 
publicisers as half as good or as 
noble or as lasting as what was done 
several hundred years ago.” 


@ Continued from page 127. 


REPORT CLEARS WAY FOR FUEL ADS. 


the consumer's free choice of hs 
fuel services.” 

“The North - Western Gas 
Board willingly accepts the chal- 
lenge implicit in that verdict,” 
Mr. Welman said. “We are ready 
to go all out to push our sales 
immediately the ban on 
promotional activities is removed. 
This ban has already done lasting 


ie. . 

Mr. Welman disclosed that 
demand for gas has been falling 
off in recent months. This trend 
would have to be reversed and 
sales pushed upwards if costs 
were to be kept down. 

The Ridley report states: 

“We have heard evidence that 
competition between gas and 


electricity has sometimes been 
carried to uneconomic lengths. 
We think there is substance in 


these charges. On the other hand. 
we see real value in the zeal 
which the Boards and their staffs 
disvlay for their own product, 
and in their belief in the benefits 


which it can confer on the com- 


munity; in our view, once an ap- 
propriate framework has been 
provided, competition between 


the nationalised industries will 
be in the country’s interest.’ 

Discussing how an information 
service should be provided the 
report observes: 

“One possibility frequent!, ad- 
vanced is that the local show- 
rooms of the fuel undertakings 
should be amalgamated We 
should not wish to curb the com- 
Petitive zeal of those wh. sell 
the various fuels Apart ‘rom 


that. covering solid fue! ght 
raise difficulties. But the vain 
weakness of this proposal that 


it would not in practice p: vide 
an impartia] source of in! -ma- 
tion 

“We have come to the « »clu- 


sion that the Ministry of Fuel 
and Power should estab’ h a 
source of information in cach 
large town. Experience vuld 
show how best to deve the 


service, but as we see it, this ser- 
vice would be centred in the town 
hall and provided with literature 
in which would be available data 
on a comparable basis of the 
capital and running costs and of 
the operating characteristics of 
the various fuels and appliances 
“The needs of consumers and 
the conditions of use are so 
varied that there are many com- 
binations of different fue! services 
which may be said to be ‘right’ 
We have recommended that com- 
petition between the fue! indus 
tries should continue—but that 
the consumers’ freedom of choice 
should be guided by bringing 
prices closely into accord with 
the relevant costs, and by pro- 
viding users with a full and 
objective information service on 
fue! and fuel appliances We 
look upon the nationalised gas 
and electricity industries as in a 
sense branches of one undertak- 
ing. within which. however. com- 
Petition is a valuable aid.” 
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1B PEOPLE 


New chairman 
for ISMA 


Prancis A. J. 

and managing director 
Le Lid ‘ 
Penney, adv 
Northcliffe Newspapers 
national chairman of the Incorpor 
sted Sales Managers’ Associaton 
Lerd Leke, chairman of Bovril 
lid S again president Other 
national officers are. vice-<hairmen 
managing director 
ison Lid ; 
Niece, wales director, 
! phones Lid XN. Ww 
nanaging director 
writers Lid.; bon, treasurer: BE. C. 
Lee, director and general manager, 
Arthur Sanderson & Sons Lid 
(See , page 174) 

* 


chairman 
The Pyrene 
FA ced RK. " 
director, 
Group, as 


tiaeement 


* 


David Elias has joined Graham 


& Gilles a8 senior 


account e¢xecu- 
tive t 
some 
pra st 
been 
tising 
ger of the 
British and 
Foreiga 
Group of 
Tobacco 
« om panies 
Prior to this 
he was five 
years in 
America, 


mana 


where he 

worked on 

the merchan 

fing ede of Lever Bros. and as 
count executive with advertising 
iget s in Boston and New York 
Ket the war he was with Lintas 
ttt. and Greenlys Lid. as a copy- 
writer Also joing Graham & 
Githes is os an 
ant space buyer, from the 


vedia department of Saward Baker, 
. + * 


Perey Grist, since 1950 assistant 
th sales Promoulon manager, 
t heen appointed advertising 
ager of Burroughs Adding 
Machine Lid 
* 7 _ 

RK. G. Barnett hos been appointed 
managing editor of the Methodist 
Recorder in succession to the late 
+. D. Wiseman 

M Burne a native of Pty 
mouth, entered journalism in 1920 
on the staff of the Western Evening 
Herald. We was later assistant ed 
and lead an of the Shefhe 
Mail, and became assistant edito 
of the Methodist Times and Leade 
im 1926. He served in th 


until the merging with the Me 


Reecornter im 1912 and h t 

assistant editor of the Re er 

since that date. He is author of th 

biography of the late Joseph Rank 
* - . 


Lord Kemsley was among the 
many who sent messages of con 
gratulation to William Veiteh wh 
m celebrating 25 years of service os 


manne editor of Aberdeen Jou 


mals Lid. Altogether he has been 
with the firm 42 years 
* * . 
Roa Miller has joined D 
Brocklesby Lid. to take over the 
production department of = this 


agency. After serving in the R.A} 


during the war, in Iceland, 

ad the Sudan, he started x. 

ton work in a Fleet Street agency 

ind then moved to C. J. Lytle of 
been 


New members of the British Sales 
Promotion Association ine 
John C. Palmer, English Electric 
Co. Lid; John W. Hazzlewood, 
sales manager, Edward Mortimer 
Lid. Milehael Rice, trade promo- 
won officer, International Wool 
Secretariat; Erte N. irec- 
‘or, Armstrong-Warden Lid. ; W. E. 

overseas sales develop- 
ment er, Dunlop Rubber Co 


Westminster Press 
London changes 


The Westminster Press Provincia! 
Newspapers announce changes in 
their London representation as a 
result of G. A. Newling, the present 
London advertisement manager of 
the Sunday Mercury, Lancaster 
Cuardian, Westmorland Gazette 
and North-Western Evening Mail, 
bemg appointed special group 

presentative for the southern half 
of the country 

In addition to his new duties be 
will retain the London representa- 
tion of the Sunday Mercury, but 
will relinquish the other newspapers. 
These will be taken over by G. A. 
Hilliard, who, in addition, will con- 
nue to represent the Bedfordshire 
Times and Record series 

R. BE. Martian will represent the 
Lincolnshire Chronicle and the 
Darlington and Stockton Times, and 
iso retain the Durham County 
tdvertiser series and Wiltshire 
(,amtte representation, 


Stuart A. Hirst, gover 


tisine agency, was morried quietly at 
to Mrs. Irene Clayt { West Park, Leeds. 
a widower, celebrate 


mads an honorary me 
the first presiden I 
which is presente! to 

‘distinguishe 


Donald S. McKinnecll, managing 


director Export Adve: sing Service 
Lid., now fully rec from his 
recent illness, sails «t week for 
Nigeria, Belgian ‘ongo, Gold 
Coast, Sierra Leonc 4d Portugal. 
He will make conta: with subsi- 
diary and associat companies, 
and survey developn s in adver- 
tising and marketing facilities in 
these markets. Mr. McKinnell will 
also carry out on-th spot investi- 
gations for clients during his two- 
months’ trip. 
* * * 

James , forme y accounts 
executive with the Osho: ne-Peacock 
Co., Ltd., Glasgow joined the 
board of directors of Ellis Lloyd 
(Advertsing) Lid., Go sgow. te 
had been with the f company 
for 1S years, with the «xception of 


five years’ war servic 


RUSSELL RETIRES FROM S. LONDON GROUP 


Mr. Russel! was presented with a 


After over 40 years’ service with 
South Lendon's Suburban Group, 
A. BE. Russell retired on Friday 
Mr. Russell was appointed adver- 
sement manager of the Group in 
he early part of the last war. 
This won was taken at a 
ncheon given by the staff in his 
honowr and shows Mr. Russel) be- 
g congratulated on his fine record 
by , hitworth = (genera! 
Provincial Newspapers 


anager, 
Lid) 


fireside armchair and a clock by 
members of the newspaper staff and 
the printers of the Group's papers, 
Samuel! Stephen Lid 

Appointed advertisement manager 
of the Group in succession to Mr. 
Russe!! 1s Alistair Macdermid, who 
has been assistant advertisement 
manager at News Buildings for the 


past S years. Mr. Macdermid’s 
appointment is effective from 
November | 


is 50th year in advertising and publicity. 
ver of the Publicity Club of Leeds, of which he was 

year Mr. Hirst was awarded the F. E. Cook Cup 
* Club member who is considered to have rendered 
service to advertising and/or the Club.” 


{Yorkshire Evening News 
ing director of Stuart Hirst Lid., the Leeds adver- 
Adel Church, Leeds, on Saturday 


photo 


Last year Mr. Hirst, who was 
He was 


Roy Bignell has been a nied 
advertising manager of rufood 
Lid. Previously was with Lin- 
tas Lid. where he assisted on the 
Wall's accounts. e 


* 
Cc. H. Dolphia, who 
retired from the oy of adver- 
using manager to English Steel Cor- 
poration Lid, has been elected 
chairman of the Sheffield branch of 
the Incorporated Advertising Man- 
agers’ Association. Other officers 
elected at the annual mecting of 
the branch were: Vice-chairma 
4. E. Ortton, advertising manager 
Firth-Brown Lid.; secretary, R. 
Russell, Moore & Wright (Sheffield) 


Lid.; treasurer, H. E. } 

Sheffield Twist Drill & Steel Co., 
Lid.; delegate to the national 
council, E. Field a6 ee 
Ward Lid Sheffield Retiring 


chairman is T. B. Townend, James 
Neill oo (Sheffield) ue 
* 


R. S. Davies, space buyer of 
Cc. P. Wakefield Ltd., has left to 
join the advertisement staff of the 
Daily Express. 

* 


* * 

After 15 years with Odhams 
Press, Gordon Roe has relinquished 
his appointment as senior represen- 
tative of Everywoman. 


OBITUARY 
C. A, Cockcroft 


Charles Albert Cockcroft, general 
manaeer of the Rochdale Observer, 
has died, a 


oo. 
paper in 1907, he be- 


Joining t < 
came advertisement manager in 
1932 and general manager three 


years later. In 1935 he organised 
readers’ trips to London and the 
Aldershot Tattoo, and later trips to 
Spain and Portugal. Nine thousand 
readers went to Windsor and 
Alexandra Palace on further trips 
organised by Mr. Cockcroft. Durin 
the war he launched a fund whic! 
rovided over 12 million cigarettes 
or Rochdalians serving with the 


Forces. 
J. C. Preece 


The death is announced of James 
C. Preece, late cashier with Cook's 
Display Products Lid. Mr. Preece 
had been with the company from 
its early days in Brixton when it 
was known as Cook's Art 
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f The people you want 
5 to buy your goods — 


are already 


Everybod ys. 


EVERYBODY'S carries weight because 
its features carry so much authoritative 
information. It is read—not just glanced at. It 
registers because it is read! EVERYBODY'S 
strikes a note of its own—a note that sells 
well over 826,000 copies every week. The 
people who buy them are your buyers, too. 
EVERYBODY'S captures their attention — 
it will transmit your message whilst their 


interest is aroused. 


CERTIFIED AVERAGE NET SALE 
826,000 


COPIES WEEKLY 
for the period Jan — June 1952 


PAGE RATE £800 


A. W. BURNETT, Advertisement Director. 
EVERYBODY'S PUBLICATIONS LTD., 
114 FLEET STREET, LONDON, E.C.4. CENTRAL 752! 


buying 
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SDVERTISER'S WEEA: 


New brand cigarette launched 


and Home Counties 


CARRERAS PLAN ‘RECORD USE OF 
SALES AIDS’ TO SUPPORT ADS. 
J [LAY streetising will break im London and the Home 


Counties to-morrow (Friday) for Dunhill 


les, a new 


brand being marketed by Carreras Ltd. They will sell at 20 for 


Be. 7d. 
Hertford, Middlesex, 
and Kent. 


Surrey 


Larg pac h heen booked 
Londen ev gs and nearly 200 
week vow Spat Pr hroughor 
1 jon d the Hor Coun 
Hus sab h been ken on SO 
Lond bu umd Lain 
h hy bh up d by 
ds than hav ver been 
i n the launching of a 
M & bergu Lid. are th 
r They | “wen working in 
with Ca on hk 
’ at 
¥ a the nar ' 
Alfred D u n conn 
“ ’ new gare th 
any d 4 cras ran a 
ny choos s nan 
! " ing n " ot 
400) porsait nes was produced 
desp he fa st 29KKM 
already us d his cour 


¥ fo garetts 
Fifty-two different packages were 


designed before the final pack was 
selected. [hy pack ‘ n two 
Jlours, wh ind maroon and 
hea he Dunhill whitc spat 
d mark The wh spo was 
orginally put on the mouthpiece of 
Dunh pip © indicate the gh 
way up for the metal tube which 
' d it will be used through 
nerchandising and advertis 
the new cigaretic Copy 
{RMS AND 
\ ( Cypru pos 
! Cyprus Gov en 
d from publ 
j 1 off in Kuwen by 
j Sihook 
1 } back und 
loss figu 
i \ ing y i] 
my Paphos 
The a ! idly did 
know t 1 Isla law tha 
vone ¢ i must hav 
hog d 
’ » hes 
i he Sherkh dect d tha 
' was giving bad pubheity 
Cys The Kuwe ms t 
p land mm hy full of ’ 
bt he ves h argucd t 
remove he pos or pai 
m the figur 
F ootmote fugur A Turner 1 
ww he le ed and produce he 
. / i the ¢ 
Ge ; ‘ 
1 ene MM ‘ 


see that 


“The Coventry 


Distribution is confined initially to London, Essex, 


slogans wil! include At lO for 
‘s. 7d. you deserve Dunhills 
Optical lluson card rieks 
speci! ties for the sales force. and 
car pennants have been designed as 
sales aids, Sample packs containing 
three cigaretics and a packet of 


hook matches are 
4 sample 
is being 


wrnatities in ail 


being distributed 
mailing of @ 
wnt fo 


cigarette 
1000 leading per 
walks of life 


London area 


was 
selected for the launching, states 

G. Wynne-Wilhams, director of 
Masius & Fergusson in charge of 


the account, because 23 per cem of 
the population of Great Britain buy 
on an 13 per cem of all 
packaged goods im this arca 
In addition to Dunhill 
Carreras market Piccadilly at 20 for 


aveTage 


and Turf at 20 for 2s. 8d 
Mo Wynne-Willams described 
the assignment as “a classic example 
of what we believe agency-<lient 
tions should b 
this project,” he 
concern of both of us 
has been primaniy on the mer 
chandising side, especially necessary 
to-day if advertising is to work 
for the first eight months that we 
we working on this proves he 
rising Was now cven 
When the time came to prepa 
advertisements they practically 
wrote themselves.” 


discussed 


THE POSTER 


To thoroughly COVER presperus COVENTRY 


LEAMINGTON SPA, WARWICK, RUGBY and NUNEATON 
Evening Telegraph” 


in your schedule. 


LONDON OFFICE: 80 Fleet Street, E.C.4 Telephone Central 2695 


aa 
dun ill cigarettes 
at 20 for 3/74. 


nt eet mene 6 bee gees oe one ne 


—— oe 


of the 
Dur 


G.P.O. publicity 


tne 


for the new 
sreties 


In 1951 some 1.000 column 
inches of matter about the Post 
Office were pu ed im news- 
papers at home abroad 

C ommen x hes, an article 

in Post Off Vaugazine says 
When one ers that the 
advertising rate lor London 
dailies 1s around 125 a column 
inch seerms evident that the 
press sechon a » repays ts 
cost 


‘Yang and Yin’ 


Legget Nichols & Partners 
Ltd. describe the bjectives and 
achievements as advertising 
agency in a booklet, the 


ni-stiff cover 
tle Yang and 


magenta-coloured 


wo which Dears the 


Yin and Adver (Yang and 
Yin being respectively Oriental 
for creative activity and “slowing 
up") Many istrations of this 
gency s advertisements and a 


si of some of chents are 

included 

‘ 9 $ 

Local angle’ in P.R. 
“No amoun advertising 


can undo the harm caused by a 


bad public relations story” Jack 
Soester, Kemsicy's night news 
editor, told the press and public 


relations section 
Union of Journalists 


he National 


He said he received hundreds 
of “hand-outs” weekly Some 
were f iw verbose am- 
biguous. uching hard news 

Often stones which received 
only three *s in the national 
news pa per nig < good for 
half a colu < provincials 


if the PRO 
Ooal angle 


! developed a 


is included 
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in London 


Dud schemes 
which are 


. 
still legal 

A trenchant attack on pro- 
moters of dubious advertising 
projects was made by Alan 
Whitworth, director of the 
Incorporated Society of Bri- 
ush Advertisers, addressing 
Glasgow Publicity Club 

It Was by no means casy to 
show up these exploiters because 
t was often the case that the 
promoters of spurious or near 
bogus advertising schemes did 
nothing which was actually 
illegal, he said 

So far as the 
was concerned 
users had been 
siderable sums of money for 
copious illustrations supporting 
articles in publications that were 
entirely worthless—there was no 
certainty of legal redress. And. 
in any an advertiser who 
had been so credulous as to fall 
for a proposition of this kind 
was reluctant to take the matter 
to the Courts because he would 
thereby proclaim his own folly 

A very large number of direc 
tories Were among the many 
dubious and even preposterous 
publications for which advertisers 
were pressed, and sometimes in 


blocks 
where 
mulcted 


racket 
adver 
of con- 


event 


duced. to take space IS.BA 
took the view that a directory 
comprised solely of entries that 


were paid for must, inevitably. 
be incomplete and was, conse 
quently, worthless. A charge was 
justified only if heavy or distinc 
tive type was used and that should 
be entirely at the discretion of 
the advertiser 

There were innumerable book 
lets, concert and sports pro 


“grammes, ostensibly produced for 


charitable purposes, in which ad 
vertisers were frequently invited 
to take space on the grounds that 
they would be helping to swell 
the funds. It was worth bearing 
in mind that those who collected 
the advertising revenue, as like as 
not, believed in the principle that 
charity begins at home—their 
home 

Charitable donations 
matter for the company secre 
tary and should not come out of 
the advertising appropriation 


were a 


Advertisers should also be on 
their guard against new export 
journals. because some of them 
never got published and others 


failed to reach countries for which 
they professed to be destined 
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ADVERTISER'S WEEKLY 


Sto oOo an mus Full-Scale ‘ ae ~ 
j ortrait _ oe 
Morsins | Dade “9 vindtes Kipling Ss 


> TO rom o 
oY tomry — meee Powe whens 


With 14,000 new titles appearing in a 
year—an average of over 40 every 
weekday — the spare time reader would 
be lost in the jungle of literature and 
near-literature if he did not have a guide. 
The Daily Telegraph's weekly book fea- 
ture, with reviews by John Betjeman, 
Guy Ramsay and others, supplies a 
selection and criticism of current 
works. Thus, asin so many other ways, 
The Daily Telegraph caters for people 
of taste and of discrimination in the 
good things of life. 


Che Daily Telegraph 


is the paper people trust 
a —— 
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sDVERTISER'S WEEKLY 


1% 


Motor Show gives impetus to 
car firms’ ad. campaigns 


NEW STYLE IN 
TRADE PKEss ADs. 
FUOK SAPPHIRE 


Extensive advertising by the 
majority of the leading motor 
manufacturers will break next 
week with the opening of this 
year’s Motor Show at Earls 
Court on Wednesday. 


Line ! « “a ‘ shettics 
‘ pla j Ausio w 
shithg ial ge aces ali Ux 
‘ jaiiy aod Sunday ne 
ayx Hat iges WwW ippea 
| j ve im pape 
ana pag ‘ i 
i and Ww ( jass 
" mn " ised with 
wh and while 
i ‘ ‘ ‘ feature the 
5 ‘ lels on show 
‘ Nu and from tne 
\ ‘ Shee « 
Post * pea 1 2R0 5 
the | j rea featurin 
vily cd b sh M 
‘ i at " 8 Au 
K M and Woiseley cars 
Space is ’ shen in 
‘ g and al papers 
itu x ‘ es Su 
Kenson Lid arte he Austin 
z 
I I Ww « iz Aree 
any 1) mech 
cs » nator da s and 
“ ‘ pages Magasines 
K ‘ wt & Nicholas 
Lid Ne agers 
Hentley Me s will be step 
i he adv« sing n 
' and Mf ’ hrough 
’ and Ad sung Ltd Stan 
id Mot “ use double 
ead r« uu in the 
‘ ¢ motormng trade 
\ ‘iy puce has been 
hed 1 ou ft the na 4 
y and Sunday paper and 
i ul evemuings : 
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fa " Vauxhall cars w 
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" ca 12 It sched 
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} Mor l nu ¢ tiation 
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Agents a WS. Crawford Lid 
¢ ges cas and 
note nhuga «Ss WwW Ye used 
f hx Daimler and Lanchester 
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Transportation advertising? 


ALL WINNERS 


ATTHE 
MOTOR SHOW 


vrs 
= 


hit poster 


-wevrenr 
ee 


for the British Motor C orp 


in and around London until the end of the M Show. 


ational dailes and the motoring 

press. All three of these accounts 
ire handled by London Press 
Exchange Ltd 


The new Armstrong Siddeicy 
Sapphire car was launched in 
the Motor press in an unusual 
style 


Ordinarily, car advertising of 
the Armstrong Siddeley Company 
n the Motor and the Autocar is 
1 gravure Selwyn Sharp, the 
publicity manager, in co-operation 
with the company's advertising 
igents on the car side, Ripley, 
Preston & Co., Lid... has made 
use of this process to develop a 
characteristic style, the advertise 
vents always being presented in 
indscape settings 

Normally, it is the practice in 


c@enmerenavice re 

ration will be wing On sites 
the Motoring press manufac 
turers’ agents and distributors to 
take space in the sa issue as 
that in which a w car is an 
nounced On casion the 
company took a es of full 
pages in the M and the 
Autocar and bu their own 


the style of 
rsonalised 


supplement based 
advertising they had 


and introducing, umformly, all 
their distributors I result was 
cight pages of gra combin 
ng photographic ds artists’ 


impress ons of 
a compicte list 


the Sapphire and 
ofu l.stributors 


The new car w featured 
in the Armstrong § ley Motor 
Show advertising nationa! 


and provincial newspapers and a 
number of mines 


class ag 


Coronation displays: “Tradition 
should not dominate technique’ 


To celebrate the Coronation,” 
Arthur Symes, editor, Display 
< the Display Producers and 
Screen Printers Association, “one 
does not have to put on a long 
face. It is quite possible to have 
| of fun.” 
Every display, said Mr. Symes, 
d its purpose; that of a Coro- 
whon display was to pay per- 
sonal tribute to the Queen and 
the Monarchy The celebration 
was linked with a religious cere- 
ny, and dignity and grandeur 
were therefore needed 
But the Coronation was also 
» occasion for public. rejoicing 
Heraldic display was by no 
cans the whole story 
This is a wonderful opportu- 
vty.” continued Mr, Symes, “not 
niy to pay honour to tradition 


but to reflect the spirit of our 
time.” 

Tradition, he thought, must set 
the theme but should not domi- 
nate the technique Within the 
pomp and dignity the tradi- 
tional they could © “a great 
dea! of fun and games” 

“We are fortu ind privi 
leged in the opp vities that 
have been opened to us.” he con- 
iu 

Winstan Gordon, past presi- 
dent, told members that invita- 
tions to the ext of com- 
petition entries to be held at the 
Colour Counc: premises in 
December, had been sent to 
many potentia iyers of screen 
printing. Trophies would be pre 


sented to winners of the competi 
tions at the Ladies’ Night at the 
Café Royal on December 11 


NORFOLK STREET 
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Campaign for 
Frujade begins 


next week 


Next week “Advertiser's 
Weely” will publish the first 
of a series of articles which 


imaginary product. 

The product will be named 
Frujade. What Frujade is, 
and what the campaign is in- 
tended to do, will be described 


Robert S. Caplin, chairman 
and a director, R. S 
Caplin Lid. This article will 


constitute a “brief” to 
A.W. Advertising Agency.” 
Other members of the team, 
who will contribute subsequent 
articles will include Howard 
Wadman, creative controller, 
Greenlys Ltd; Peter Ray, 
FS.LA.; J. H. Grubb, asso- 
ciate director and studio 
manager, Rumble, Crowther 
& Nicholas Ltd; E. 
hairman 


Games, FS.LA.; and C. B. 
Bagg, associate director, 
aaa, Crowther & Nicholas 
Ad 


STRAND, LONDON, 


Doll mannequins 


Elizabeth,” 19-inch 
whom 
fashion 


dressmaking 
Veronica Scott 
editor has de 
of 14 dresses, is 
latest promotion Ne-up 
Miniature Woman, * 
called “Woman Junior’ have been 
produced for each “Elizabeth” box 
which has been designed by Odhams 
Sales Promotion & Service Depart- 
ment Elizabeth” was introduced 
to the press and public at a dolls 
mannequin parade at Claridges last 
weer. 


doll, for 
Woman” 
signed 
Woman's 


a wardrobe 


editions of 


ask MASONS 


WC2 Phone Temple Bar 2044 
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Moman — which has enjoyed for years, un- 


challenged and unbroken, the ABC. record of being the 
world's largest-selling weekly for women—this week achieves 
by far the highest net sale in its history—a new world record 
far in excess of the latest A.B.C. net sale figure of 2,226,725! 
Always the dominant leader in its field) WOMAN is the 
greatest selling force to women Britain has ever known. 
No other publication, periodical or newspaper, in this country 
can guarantee to advertisers anything like WOMAN 's gigantic 
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A.B.C. weekly net sale exclusively to women. This week's great 
64-page issue is another record, and is overwhelming evidence 
of the advertisers’ faith in WOMAN. 


WOMAN is unquestionably the backbone of every 
national campaign. 

No matter what media are used—dailies, evenings, Sundays, 
weeklies, monthlies—WOMAN, by the combined yardsticks of 
sale, readership, no-waste circulation and long life, should 
be the first name to go down on all 1953 schedules. 
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with tis unbroken record 
5 Brituin’s—wnd the world’s | 
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COMMENT 


MRS. HIGGINS 

Try it on Mrs. Higgins. If she 
says she can't understand it, 
scrap it and start again. 

This is the advice R. S. Caplin 
gave students when criticising 
their copy during the LLP.A. 
week-end course at Oxford. 

Virs. Higgins, he explained, is a 
charilady. ‘Not a real char- 
lady, but a mythical member 
of his staff who is invoked as 
copy censor. 

She represents the millions of 
ordinary women who, it is 
hoped, will read the advertise- 
ments and buy the products. 
She personifies the “masses.” 
She is intelligent, but not what 
one would call educated. A 
very different kind of person 
from the copywriter, who is 
probably much better educated, 
but not necessarily as intelli- 
gent. 


The lesson 

The lesson Mrs. Higgins teaches 
is that advertising must be 
objective. Copywriters and de- 
signers must create advertise- 
ments, not to please themselves, 
but to tell a story in terms 
likely to be understood by the 
type of person to whom an 
advertisement is directed. 

ihat person may be Mrs. 
Higgins. It may be Bill Brown, 
or Mis. Fauntleroy-Smythe, or 
even Gunga Din. Whoever it 
is, the principle holds good. 
Get under the shin of the per- 
son you are trying to persuade 
to do something. 

So, when writing copy or design- 
ing advertisements, don't forget 
Mrs. Higgins. 


KNOCKING 

it has recently become fashion- 
able to find offence where none 
is intended and to discover 
knocking copy almost at every 
turn. 

A character in a Corvette ad. is 
condemned by the clothing 
trade for buying her husband 
socks “he wouldn't be seen 
dead in.” 

A motor-cycling enthusiast assails 
the Tide ads. He suggests that 
because a man with a crutch 
also indicates he has a motor- 
bike the inference is that he 
was injured riding it—and that 
this is knocking copy. 

All we now need are suggestions 
that “Beer is best” is knocking 
at tea and that when Eve 
handed Adam an apple she was 

knocking at oranges. 
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Should papers be bigger? 


THERE'S cute a widespread 

feeling that “big papers 
will never come back.” Of 
course when people say that 


they are not thinking of big 
papers in the American sense 
but of the sort of papers we 
ran before the war 


1 have heard men prominent 


n the newspaper industry go 
further and say that big papers 
might not come back, that 
newspapers both will not and 
should not rcturn to pre-war 
Sizes 

The eCasons advanced are 
firstly that big newspapers would 


be lOO CAPper 
cause of the 


sive to produce be 
mgh cost of news 
Print 

secondly 
that people 
have become 
accustomed 
to small 
ne W spapers 
and already 


past month 
that there is 

too =o much 
to read” in 
bigger ones, 
and finally 
newspapers would 


that bigger 
lead to a drop in circulation. And 


to this last may be added the 
argument tha: a reduced circula 
tion means inevitably fewer 


copies to the same advertising 
rates and therefore implies rates 
which are still higher in terms of 
cost per thousand 

Is it really so simple as this? 
Are we to accept that the present 
standard is a maximum from 
which We cant permanently ad- 
vance’? Surely not! Let's take a 
look at these points Would 
biggecr newspapers be too expen- 
sive to produce? Next year we 
are expecting another drop in 
newsprint costs, | look forward 
to a day when the price will be 
£40 a ton or less; and all these 
things are comparative—once we 
have got used to the idea of 
newsprint at £40 a ton or what- 
ever it is that price will seem 
no more inhibiting than did £10 
a ton in 1938 

There's too much to read in 
the larger newspapers”? I doubt 
it. But if there is too much isn't 
the answer that readers will learn 
to be selective? After all, the 
American method of sectionalisa 
tion solves this same problem 


As for - drop in circulation 
which might follow in the wake 
of bigger papers, isn’t it true to 


suggest thar it would tend to be 


ashe —1—1- 1-1 
>- LP. SCOTT 


Oh Mench 


° and Evening News Led., 
y who writes this week's i 


- , 
‘= EST COLUMN. 
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Merely a discarding of the second 
paper which so many people 
take? This might be unpleasant 
medicine for the newspapers. but 
a decline in duplication is not 
necessarily a hardship to the ad 
vertiser. On the contrary. jess 
duplication means better valuc 
for each advertising pound spent 
Personally | believe that bigger 
newspapers ought to come back 
and I give as my reason some 
thing quite different from the 
arguments I have just mentioned 
The duty which a newspape: 
has towards its readers BO¢s 
further than a full news service 
and fair comment It includes 
the carrying of a full advertising 
service. The news columns pro 
vide the reader with the basis for 
forming a judgment on the 
political and social affairs of the 
world. the advertising columns 
provide him with the basis of 
forming a judgment on how to 
spend his (or her) income to the 
best advantage Particularly is 
this true of local newspapers 
In the last 12 years it has been 


the general policy of the British 
press to meet the rising costs of 
inflation if possible only by in 
creasing advertisement rates 
Only in desperation and with 
much trepidation have we been 
driven to change our selling 
prices. I am of the opinion that 
this attitude is wrong. To keep 
down advertising costs is a s! 
vice to the community, And 
when the present purchasing 
value of our copper comage is 
considered, the reader is after al! 
getting very good value 

Any drop now in the cost of 
raw materials, if « is not taken 
up by still rising costs, should 
in My opinion be passed back to 
the advertiser It would be a 
tragedy if a drop in costs were to 
be used to reduce the selling 
price of our newspapers now 
that the public have grown 
accustomed to the present ones 

Not only do 1 consider that 
lower advertisement rates with 
if necessary, higher selling prices, 
ts the right and proper policy. 1 
would go so far as to say that 
whatever We may say or do it is 
a policy which wil] gradually be 
forced upon us. In 1945 we in 
Manchester planned our re 
equipment programme and we 
decided to equip ourselves to 
print up to a 64-page Manchester 
Evening News. That programme 
should be completed by the end 
of 1953. And I am still con 
vinced that it was the right pro 
gramme 


Tomorrows TOPICS 


@ Sterner attitude towards sen- 
sational copy claims & ex- 


pected to develop among 
publishers following stringent 
behind-the-scenes criticisms of 
some recent big space adver- 


®@ Boom in new car advertising 
will follow the Motor Show 
Agencies are preparing copy 
for the increasing number of 
models coming off the re- 
Strictive re-sale covenant 

@ Marketing men back from 
South America say he 
Germans are planning an 
all-out drive to capture trade 
there. Advice to British 
exporters: watch prices 
maintain quality. 


@ Significant growth of pro- 


duct sampling is reported. 


Fashion’s first and final word. 
has the cream of Fashion 
Net sale in excess of 50,000 a month. 
Fashion’s first and final word. 


readership, 


has the cream of Fashion readership, 


Fashion’s 
has 


THE NATIONAL MAGAZINE 


COMPANY LIMITED 


28.30 


GROSVENOR 


and final word 


GAROENS. 


One provincial agency alone 
has distributed several hun 
dred tons of samples in the 
past few months 

@ Examination of shopping 
habits shows a trend away 
from high cost to low cost 
retailers 

@ Latest development in one 
of the big marketing “wars” 
is an allegation that a whis- 
pering campaign in the 
queues is developing against 
a particular product. 
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IVERTISER'S WEREKI 


(Jutdoor advertising ‘know-how, 


EXCLUSIVE EXTRACTS TAKEN FROM A 
NEW TEXTBOOK BEFORE PUBLICATION 


TEVERAL decade elapsed since the last textbook 
5 { advert vas published. Next spring the 
WY det is to be iedied. RICHARD NELSON, 

f Outdoor Publicity Lid. and A. I 

have written “Outdoor Publicity,” a book 
ubject so as to have the widest appeal 

agents and to students of publicity. It 

first principles, describing the types of outdoor 
ivailable, the functions of contractors and 
vertising agents, and assessing the 

place in a co-ordinated advertising 

Wrexkty has been able to arrange 

from the book before it appears and this 

ix exclusive articles based on it 

1 4 group with other poste I 
mentals « the usual positions are i vard 
ngs ») gable ends « walls. tc 
sites on railway and Underground 
stations, (d) panels ins USES 
trams and ra y U nae 
ground carr and 
panels on pt 


fle rhe 


people 


vehicles, buses 
trams, vans 

There are . able = speci 
constructed ncluding 
veriisements t 
ploying mechanica 
and uminated sites 


SOUTH EASTERM 


GAZETT 


HEAD OFFICE . - MAIDSTONE 
LONDON - 60 FLEET STREET 


ul 


“ hat 


R. Nelson A. E. Sykes 


Their book will be out im the spring 


ed 
outdoor pub 
ontinucs 
tdoor adver 
mm the ability 
the passer-by 
mm a concise 
nessage in 
» pass. Just 
ement has to 
with editorial 
is normally 
kground of 
people and 
It must do 
attract alten 


d design and 


sen words at 
not directly 
with news 
for t ws so 
sces that he 
may read, 
attention by 
rts There 
tion with 
eed, posters 
nsumer) that 
out of doors 
g exposed to 


valu 

poster 
ause posters 
shops where 
link im the 
ch stretches 
1 persuasion 


rplains who 


les 


Main poster 


ertiser rela 


tronship is defined by a diagram 
about which the book has this to 
say 
The large number of contrac 
tors has an immediate influence 
on the administrative machinery 
that is required by agents, involv 
ing accurate records for ordering 
and accounting purposes, as wel! 
as frequent personal contact with 
the billposters themselves Un 
less this is done and unless the 
agents representatives are on 
the spot, available sites cannot 
be selected to advantage, and the 
. campaign cannot be efficiently 
controlle 
Next, transportation advertising 
is dealt with and its variations 
described 
Transportation 
covers 


advertising 


(a) the display to the general 
public of posters on premises or 
property owned by the transport 
authorities C2 bridges, Stations 
etc., 

(b) the display so the general 
public of posters on the exterior 
of road vehicles owned by the 
authorities 

(c) the display specifically to 
travellers of posters on premises 
owned by the authorities 

(d) the display specifically to 
travellers of advertisements inside 
vehicles 

So far only the paper poster 
has, in general, been considered 
In the following paragraph the 
list of organisations concerned 
in the marketing of outdoor pub 
licity is extended and completed 

Iiluminated signs are treated 
basically in the same way as an 


(Continued on page 162) 
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MORE 


people turn to 


sells 
| FURNITURE 
CARPETS roOoD 
i FABRICS KITCHEN 


*House & Garden” every month for authoritative information on 
better living. The authority of its editorial reflects 


in the pulling power of its advertising pages. 


House & Garden 


CHINA & GLASS 


TARIE EN 
GARDEN Ft TURE & IMPLEMENTS 
POULPMENT RADIO & EVISION 
FOOD & @ 


TABLEWARE 
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on an ever increasing scale 
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L\OVERTISERS WEERKI 


nto making up your mun 


excited and confused 


pound less than you would capect 


washing world are getting 


will be interesting to see whether 


between the firing 


NO RINSING! © 


—yet wash is dazzling! 


Mother of 
Verersbeaterr Haley 
’ 


NO WONDER IT'S THE 
WORLD'S BEST-SELLER! 


44 


Copytaster (our ‘war correspondent’ this week) comments 0 the 
BATTLE OF 
BUBBLES 


THE 
4 


Lot now course the 
ikers of Tide appeared ik 
“ putting on 4 nderful per 
{ Ane as D iid, aga 
he CGohatt f ever House 
First the fied Dreft they 
$ dup ma the counter 
ack of Wosk ! then, whi 
“ two we sed m combat 
« lide carne xe Bluche at 
W ate t i the enemy s 
flank W « y Tide 
peared t« inassa 
¢ leaders < soapless 
cre t srac 
K assa c’ Umilever 
don wh d war is break 
£ af ! launching of 
Surf has certa egun with a 
hang ar 4 as mi ly pop 
f champagne cork at a press 
eception mes. Many 
newspapers ‘ yn the front 
pag and / one surely 
created a preced y discussing 
« com wa engin in its 
na finan i « 
This hall-page London's 
Evening News w ne of the 
t shots the a tising side 
f the wa and ive women 
plenty to read and think about 
On the f { s half page 
ast vdingly ir to the 
firs ‘ ined nany years 
ig fa ci ed Baron's 
Honest Virg ‘ turned out 
be a § " p squib 
Tha ‘ wed in 
antiyv ad ! i Style 
Cvertisenne ”¢ breath 
Ss excitemme the speedy 
tis product 
< “ eve ographs of 
cigarette ™“ du ‘ 
craft st a ¢ have the 
van-drive gc the 
gn BK H s 
id as he thou 
sands if men w were given 


Surprised Vi 


es ee NE 


oO, my seas 
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hree kinds of 
plumped almost 


B-H-V-. just 


cigarette and 
unanumously for 
as the mother of the 


incuba iby and 2,999 other 
wusewives plumped f Surf wm 
s advertmement 


But-— writing from memory | 
Baron's advertisement 


written some twenty of twenty 


five years ago was a good dea 
<s rard-hitting than this For 
wiance, | cannot recoliect any 
ty sement f any product 
before with copy like (his 

it 5 more nan go nd Mrs 
Fletcher replied You could get 
good washing powders before 
Surt This one for nstance 
taking a packet from a cupboard 
1 used this before they gave me 
Surf to ft Was this other 

wder satisfactory 1 asked 
Yr very good-—up to a point 

It gives @ grand lather—just 

the sort | want when I'm daing 
the household wash the 
oloureds. and things like that 
Bur us a flop when u comes to 
boiling Surf is just as won 
lerful for the boil as for the 

nerai wasn 

That is knocking copy of a 
sarticularly insidious kind. It 
indermines the readers conh 
dence in all other washing pow 


ders—soapy or soapless—yet the 
f them can com 
particular product 
attack «¢ was a 
time in the bad old dark ages of 
idvertising when most news 
papers ruthlessly refused anything 
that even hinted at knocking an 
advertiser's competitors, but it 
seems that we are not $0 
squeamish now 


s under 


Simultaneously the ap 
pearance of this advert 
posters appeared on ma 
nes and post office 


distribute tokens entit 
wives to a rebate of Is 
Is. 1id. packet of Sur 
token, beautifully printed to 


ook 


oss between a cheque and 


kheac 
bank note was 
leaflet with a 
Mrs. Wilfred 


Pickles and the claim “Not 


ired 


iumied by a 


etter from 


the cleanest wash of all-—but 
ilso the whitest boil, Never be 
fore has iny single washing 


SURF SWEEPS LONDON 


, ey 
ct th Net s. 
SENSATIONAL NEW WASHING POWDER 

MAKES OVERNIGHT APPEARANCE 
iy THOUSANDS OF SHOPS 
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_— _ ompared favourably with the 
loctor, Under br ant yellow fat and nowy fellow's, but he 
white aphtha ime the was certainly selling more meat 
itchers wel purporting to ) his Quiet way, and after she 
< i? the last of them stock had packed her joint away " 
n what seemed to be a kind of shopping basket I asked one of 
Nutch auctior his customers about it His 
meat is always good,” she sand 
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ge oreak & a veast Sor: 
« y medical frend d ds times I listen to those others and 
“ ’ ' a» mt it can be quite an adventure if i 
; ™~, Je the pital ex if a you like that sort of thing. You } 
i , This emed . get al) and 
. an, ft t “ ‘ wa before you know what's what } 
\ OUTING ler and der ¢ you've gone and bought a won i 
; 1 ! frown the s ! ! derful bargain-2d. of %d a 
| . and | pew ee ' 
i irple all the ¢ to be asked for such meat But | 
ti WW we Waited | fo ‘ when you calm down, as offer 
j wd of won ound a Is, as not. it isn’t really what you 
I ‘ tet who wasn j r wanted. It's too big, usually, and 
! ‘ ' gata ‘ “ you've spent More Moncey in the 
,! fia g a D tue end than you ever intended 
here w plent t { mea Just at the moment, we are 
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WHO is the man at the other end? 


Handling insurance ? 
Supervising unloading? Sales 
Manager at Worths? 


Higgin ? 


Taking over from 


Offering the best 


prices? Who is the new B.O.T. Comptroller? 
WHAT is the most suitable method of 


transportation ? 
type of packing? 
payable ? 


Documentation ? 


Speediest route? Safest 


Freight charge? Duty 
Law? What 


day does the ‘‘Marilyn” leave for Samoa ? 
WHERE is the airport servicing Liech- 


tenstein ? 


Nearest rail station to Thornton 


Pike ? Galapagos? Charlie McAdam? The 
new import regulation covering banana 


seed? 
packing cases ? 


These are the sort 
haunting freight and trar 
They are 
dealt with by a new mos 


son's Rocket 


for everyone concerned 
expanding field 


“WORLD FREIGHT * 


frey Sutton 


Editor Geof 
185 Regent Street 


Telephone R 


A new allied 
The first 7 


Where can | buy 300 triangular 


of questions which have been 
sportation men since Stephen- 
ow—for the first time—to be 
zine, monthly from November, 


/ 


of ‘ Travel Topics’ 
Magazine in the World 
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n, W.1 
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Copytaster cont 


nued 


‘ to do both’ 
Yes Surf your washing 
jot loes ¢a ¢ better than 
t has ever me before! 
I defy anybod tell me pre- 
cisely what tha! «cond sentence 
seams. At fi think it says 
that until to-day 1 couldn't use 
ve same powder for washing 
clothes and for iling them 
which js sheer nonsense. But all 
these superlative et into each 
thers way so ¢ h that logic 
fles out of the window and the 
brain is deafened the noise 
Meanwhile wha are the 
makers of Tide ng about all 
this? 
That's where mystery he- 
gins, for in some uncanny way 


they seem to have 
every housewife 
coupon worth Is 
should get at the v 
postal delivery a 

ver to a rebate of 
Is. 6d. on a “gia 


Tide. This is rea 
affair, and at leas 
wives were convince 


Tide and Surf were 
manufacturer 
them the names 


same 


arranged that 
who received a 
id. from Surf 


ry self same 
ken entitling 
no less than 
* packet of 
a surprising 
two house- 
d that both 
made by the 


intil | showed 


the tokens 


Even then they said darkly that 


probably both firms were in a 
combine 
Tide's token, my opinion, 


was a less beaut)! 
more effective affa 
Unilever have er 

of offers suct 
they may well 

themselves that t 
look vaguely like 
more important th 
Message across al a 


; on the face of it th 


in its strong blue 
red and its bold 
decidedly less likely 
or forgotten than 
delicate job in its pa 
timid colours 

The Tide token 
of a fold 
just as loud as § 
theres not a word 
Surf, you will 
you the cleanest w 
makers of Tide 
hand, guarantee 
the world’s clean 

Tide's advertisen 

rth studying. S 
‘hes have not op 


il but much 
than Surf's 
nous experi- 
as this, and 


have satisfied 
nake a token 
eal money is 


to bang its 
glance. But 
¢ Tide token 
orange and 
essage seems 
» be ignored 
Surf's more 
e and almost 


1 perforated 
that shouts 
rf's—though 
sout boiling 
ember, 


1 the other 
Tide gives 
veekly wash 
Ms are we}! 
far, at least, 
y hit back at 


Surf, though i did occur to me 
that the reference Tide's sweet 
fresh sme " have more 
significance than mects the eye 
or nose. It w ¢ long, no 
dou, before Tide's slogan is 
“the best s id sweetest 
smelling was duct in the 
| world 
Actually I d believe that 
| a big war suct this is likely 
to be won the advertis- 
| ing columns. | one product 
| is in fact notice better than 
| the other, the pac ng, market 
fing and mer 1g methods 
| of the two ca oul id Geside 
“ da Ad will play a 
‘ Y Mig pa seems un- 
ke th « vill itself be 
decisive 
BK everthe | have my 
i doubts a Tix © rinsing” 
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The Surf coupon is ey 
printed and worth Is. 


WOW YOUR WEEK'S WASHING 
CAN BE THE rector CLEANEST! 


Tide's token, less beautiful 


but more effective, is worth 
Is 6d 
story. It suggests that house- 


wives do something which I be- 
lieve a very great many will 
instinctively reject as a lazy and 
good-for-nothing course of action 
that would make them feel 
ashamed 

Apart from this doubt, I think 
that until now the honours are 
with Tide. The Tide advertising 
is certainly better than Surf's. The 
Tide advertising is more straight- 
forward, easy to read and in- 
teresting, and Tide certainly 
scored two penny points on the 
token rebate. An_ established 
leader in the market takes a great 
deal of dislodging, and Surf has 
a long way to go. The worrying 
question for both retailers and 
consumers is whether, in the end, 
this will prove to be a battle to 
the death, with the winner take 
all, the market at his mercy, and 
devil take the bystanders 
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The Ottawa Citizen 
The Winnipeg Tribune 
The Calgary Herald 


CANADA 


IS A GROWING MARKET WHERE BRITISH 
QUALITY IS STILL TRADITIONAL... 


Canada is expanding in a big way. The market is a rich one. 
Personal savings are at an all time high and purchasing power per 
capita was never better. There is a steady demand for consumer 
goods of all descriptions. British products, properly merchandised 
and advertised, stand a good show against all comers in Canada 
where British quality is still traditional. Already many British 
manufacturers have recognized the great sales potentials of this 
fast growing market and have acted and profited accordingly. 


In comparison with Canada’s growing population Southam 
newspapers are well out in front. For December 1941, the average 
daily combined circulation of the seven Southam newspapers was 
307,290. For December 1951 this total was 444,890, a 44.77°., increase. 
For June 1952 the daily average exceeded 452,000. 


. 


Markets change rapidly these busy days. Growing communities 
and expanding industries create new opportunities for advertisers 
almost overnight. An accurate, up-to-the-minute picture of any 
market, its present and future plans, is a basic essential for effective 
merchandising. All this is particularly true in Canada. 


} 


SOUTHAM NEWSPAPERS 


The Vancouver Province 


. 


The latest data on Ottawa, Hamilton, Winnipeg, Medicine Hat, 
Calgary, Edmonton and Vancouver is contained in a new portfolio, 
“The Southam Markets in Canada”. If you have not received 
your copy please write to our British representative F. A. Smyth, 
34-40 Ludgate Hill, London, E.C.4, telephone City 2784. 
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OF CANADA 


The Hamilton Spectator 
The Medicine Hat News 
The Edmonton Journa! 
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Selling film overcomes problem 


of us own length 


(PYHE film which sets tt because of its interest value. The method has enab «! white lead to 
sell something has alw technical side of white lead paint be made in sev grades The 
worked under a grave d manufacture in an up-to-date film, intended { selected audi 
i i ‘ sar - ns < > 0 in f an i 
advantage in other ad . ac y is sandwiched An nees of paint and spec 
ing sequence shows hx the fers, as we 
stmosphere quickly breaks down T apprent 
’ poor paint and exposes the has rather 
ligent or otherwise, is give Structure beneath the darn nt t j 
time to work up any | ind how the good paint, prope pe nder the circumstance oP ever succeeded in 
; tw fvine fil a 
ological resistance to the p applied, has longer resistance to the rector | ‘ , . : ying sem Out Of @ 
th w ther A fin . vfrarentys “ard digest of econ 
duct. He or she is impressed . Satie inal sequences ai , 
j the case histor of a decorak omu says Paul Nugat. This is 
consciously or unconscimusly : . : , , 
who is a Magnet user, makes the New Films 4 scene from the latest effort, 
at first sight or not at | ndisputable point, that if a paint t of No Return.” made by 
In the film mediun sitheu only requires a washdown before by ms of Industry's film unit 
are COMpensations ric rep 


E aintin there ‘ nsider 
place and audience selec of e an in lab ‘' PAUL NUGAT English Clocks 
mg sales film provix This is an admir _" ’ | ‘ to Rave become 
ential customer with ment for a selling fil h ’ ae @ with chote t f Diggest exporters 
opportunity to erect his n t sumer of User atter ore » f ' ae rie ” epedies 0 me extent excuses the 
defences before meeting the concerned with performance than nates 9 ‘ i oo endency in their three-part film 
hon 45 oh oe ee " 4b Right On Time, to beat the 
tume 16 minutes and Ww : Ww; i “in s Lt 7 me , Smiths drum to excess 
In Magnet-A White Lead was made Kodachrome on <fovlowehy age by, D Sethes rt ¢ with some of the 
Paint, for Associated Lead Manu 16 mm Advert wes _ or pieces of the past 
facturers Ltd, no fresh ground The other film, “White le id,” - an tain an important 
has rn broken in the technica is a detailed demonstration of the . mire 0 and watch pro 
sense n f technically it is manufacture of white lead—first iio post vival of , hor Nd Bes ¢ © give Us a 
the inferwr of their other new by the old cham h« process ind 1 industry in r Ipse { Smiths mani- 
him entitled, White Lead. And and now by the closely controlled Britain and the <« sishment of ‘ activit a yackground 


utterly convincing octagon process The atter reable exe ide has been ar i concerned with 


ing media, the impact 
taneous The customer 


evitable “message t t id manufacture 


of the film running 


Presburys Manual of Military Lore : Chapter 


- ., Ox. Sy 


ing on all rants Sa 


for FILMS choose.... 


. 
te production and distribution service for all 
f advertising films, filmlets (colour or mono- 
and slides. Ask for details 
a 
5. PRESBURY & CO, LTD., GLOUCESTER HOUSE, 19 CHARING CROSS og Gor POPE Oe 
ROAD. LONDON WC Telephone WHitehall 360! 


MEMBEPYR OF THE ASSOCIATION OF SPECIALISED FILM PRODUCERS 
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A Showroom in 


every part of the World 


Welcome indeed is the arrival of 
The Times Weekly Review—with its coverage 
of news and comment from London, 


world affairs, social life, finance, 


the arts, sport. ra 
Because it 1s read in more than 120 


countries oversea, by people of influence and 


4 : 
+ 
2 
a 
ll 


authority, its advertising columns are a 


unique showroom for making 


known British goods 


Advertisers know that the world-wide 


coverage of The Times Weekly Review is 


invaluable in any campaign 


nena 


intended to reach world markets. 


THE XABQx TIMES 
WEEKLY REVIEW 


EVERY THURSDAY - 


PRICE 6d 
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Film Review 5 


PRIVATE 16mjm CINEMA 3) «pn TRUST ECONOMICS TO 
INSTALLATIONS THE CARTOONIST’ 


i by us for 


Paul Nugat—continued 


showing the fuction and has Raymond Baxter commenting 

: assembly layou four of their on some of the years big races 

ve D STATES INFORMATION Senveces factories, will < emphasis on and the pans of manufacturers 

( \NADIAN Navionst Fim Boarp care, testing, and final checking and drivers for 1954. Running 
Part Il is escription of time is 27 minutes 

RicharD Thomas & Batpwins Ltp the delicate work of making A third film, The 1952 Victory 

Royat Sociwry ror THE PREVENTION OF ACCIDENTS watch-springs and components to ‘Trial, which is the first national 

. very fine t it was notice. event of the motor cycling year 

SATIONAL SAVINGS C OMMITTER, FTC. ETC able how very n y of the staff. and is organised by the Birming 

nearly all female. were wearing ham Motor Cycle Club, is per 

glasses haps the most generally interest 


GIVE YOUR FILMS Right on Tin produced in ing film, largely because of the 


Kodachrome by Industrial Colour scenic beauty of this 45 mile 


THE RIGHT ATMOSPHERE ee a | 


. hous The film has been | three films were produced 


clearly designed nterest over by Random Film Productions 
seas markets. And for them, the Ltd 
Consult us for designs and specifications publicity hably be — * . ° 
too blatant, nor t total lengt _ , 
includine furnishines, decorations, light- of the three parts too long LTHOUGH the Crown Film 
. Unit is now dead and buried, 
ing, seating, projection equipment, etc. etc . ° * two of their last productions have 


only just been released. There's 
TOBODY has ever succeeded 4 "te was a for the 
a Nin making a satisfying film Ministry of Health and is a 


t of 


wut of a straight! rward digest review of how by imagination 
BRI I f economics. The latest organ- and improvisation hospital staff 
of No Return, a phrase, I under- normal life and work more 


sation to try is Aims of can equip rehabilitation depart 
199 PICCADILLY, LONDON, W.1 


Industry with « film entitled Poimt = ments, and so return patients to 
Telephone Regent 2828 the ad, familia tt regi sag quickly 


| The purpose of this film is to This 37 minute film shows 
| rouse the gene unconcerned that with the help of new drugs 
j puh o the sation that and methods, the convalescence 
; - Britain is up aga it. It seeks period can become more effici 
, . see } to do this by apt an ently organised, Al! industrialists 
$ * “ rdinary but divide family Pa and employers should see 

; \ I 7 stich-in-the Gatem “There's A Way.” 

m, | vow f pre vers of ar times 
7 ‘ . , all preac 
4 io really os wash,” | ahead. Ma, wh ns and takes * * * 
. rea oma he reads : : 
XN \ | \ } in all she read rs, and sees N the lines of their national 
\ \ Jones said, } oe rom n-s ot press strip advertisements, 
\ holding up some artwork, Prag n€ Horlicks have sponsored a second 
eS daughter, who pays her Own WaY hatch of six 2-minute advertising 
- “ But the lettering we must show and lives for eo — pow films. Gerard Holdsworth Ltd 
son-in-law wis yresents the re . - 

Where we think that it should go, Sa acne th faith in 2 the producers, as they were 
res areas SS ae in the last series. Using good 
And be quite prepared nod echniques and “Britain artistes freely, cach filmlet tells 


ake it } 

: ver = = a neatly-contrived story in Tech- 

to move it .% , he one sn , . y ’ 
4 . o The script nes nakes these  pnicolor, with the usual medico’s 

iverage people They are little homily on deep sleep put- 

types, chewing over already over ting the Horlicks stamp on the 


Should the client disapprove it.” 


chewed phrases Point of No films 
unmkly, someone, spare the groans, Return” w f ike ——~ One of the six films entitled 
st up ¢ cinema pits nat ing bee 
(ret some Rodatrace for Jones Bs led new i resented On Winn Races has | n 
) BG is new [acts preseneec made experimentally in Geva- 
Show him lettering done this way n sin ating ta nr Above color with —— effect and a 
. ‘ economics ild be en pleasant touch of ironic humour 
uperimposed on overlay. trusted < onist Pro 
Shae be thle enim: Gates te that, — hy A Ol Fim Unit, the 
iln ‘ ! ¢ D . 
. 
Oo 
Till you've got the Position part » . . unl P issue 
QUHELL-MEX and BP have film catalogue 
You'll save artwork, j ablis i tual mono 1 ' 
| < Ua ono- Films on lawn tennis, table \ 
time and face ear ge tennis and golf are described in 
s ippetite for hooklet. Sor Dunlop Fily 
M | , : ‘ . i ‘ « < la : i is 
aking use of Kodatrace | f sx vd spills on ust issued by the Dunlop Rubber ' 
‘ ' ee , 
A KODAK PR fi n The ' t for this Co. The films are among several! 
: punic is a if e film with which are available on loan free ‘ 
. +} ' ' 
, mM eXplic ¢ Brands Hatch. of charge to clubs. schools and i 
The film is ression and = other organisations. The book ' 
9 e race %, record of the | Telegraph let and a booking application ; 
4 ) ! ro 
i” Ww ce | al Trophy form are being sent to more than | 
THE MODERN TR y ce, run on A Bank Holi- 4.000 users of 16 mm. sound j 
ti arco day. Brands Hat as been the projectors G P Hughes j 
traeted @ OF ant oe no te ts cradle of this clas racing and Jaroslav Drobny, Bobby Locke i 
te 4.0 Slorn it has also bee cradle of Victor Barna and Michael 
e LC. several racing ca Szabados are among the sports 


CRAVEN HOUSE, 12! KINGSWar ONDON, W.C.2 Tel: HOL. 6086 A second fim, Looking Ahead, stars featured 
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A new, dominant 


_ advertisement position in 
THE FINANCIAL TIMES 


beginning January I, 1953 


FRONT PAGE SOLUS 8 in. dic. £144 


From January 1, 1953 THE FINANCIAL TIMES for business reasons only—and how big these 
will carry an 8" d.c. solus position on the front reasons are for men about their lawful 
page at the special price of {144 per insertion. —_ business occasions ! 
Thus will be created undeniably the best 
advertisement position in daily journalism for 
advertisers seeking business with the men who 
mean business. For all Trade Advertisement 
positions on other pages the present run-of- 
paper rate will be charged. 

No apology is needed for talking shop in 
THE FINANCIAL TIMES. There is no intrusion on 
other interests because this newspaper is read 


THE FINANCIAL TIMES 


for advertising under the eye of Top Management 


SIDNEY HENSCHEL, ADVERTISEMENT MANAGER, 72 COLEMAN ‘SITREET, LONDON E.C.2 


Ss ae 2. ek, waa gs _ t i a | \ * et oy <a ; 
; ee 
| 
| | ee 
ee 
} sy 
: 
; of 
| ee 
' 
: 
3 Ae 
" : y 
: 4 
‘ 
: ‘ 
: 
¢ 
Ve q 
ANY 
eee 
a eee 
ae: > Pas 2 See ica ee, Pla 7 - - 7 a Bi to. . Ce \ = 


ADVERTISER'S WEEK! Ocroper 16, 1952 


—. ‘ie 
4 Ta 
+ \ 
i eeeSCSCCs 
| : 
a 
aa alie “ a < 
: . é we : ' 
War > | 
a ¥- 
4 ar 4 bs ; 
a e : | 
o 
\\ ce = 
: re > ; a 4 
; la, © | 
: “ % © ’ 
~ he * ; 
‘ ae ) 
% = ) 
eae: Ae \ eats’ { 
; , . ‘ ae! MS ! 
: w% a “e \ ot = ae ' 
: ae ; e — Lae 
Ne ~ i on es ean ef 
¥ é Ye aan ae ar] Gag Ay 
4 es Bet >. (yee 
< ~ aA ° =i Sa, = aioe ' 
. é G x, ae ies 
| | er; * | 
| ‘ ‘ es Bod } 
° ee * 
: 
3 & * 
H : 
& & 
. iy ¥ 
: oS 
H 
: : & 
ie ' 
\ 
| 
; 
» i 
§ 7 
P . a = _ en Vz 
Si rs: _ : ee) 3") Pa _ cd cs ae nasil A P — 
as RP a a at 7 lla oc. Ne Saal ee 24 : . or Ea 


ADVERTISER'S WEEKLY 


| tops the lot! 


Housewife made the greatest percentage 
gain in sales during the period 

January to June, 1952—of all the women’s 
magazines in Britain 


Advertisement Manager: Reginald Levi: Hulton Press Ltd., 
& 43 Shoe Lane, E.C.4. Central 7400 


@ uc. SALES FIGURES NOW | 


108,335 
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ADVERTISER'S WEEKLY 


says “Yardley, Yardley 


| effect that the customer, 
nalised packaging pays 


apers, used by so many 


reated for any product 


SANDERSON MAKE 
Sty mature Pa pero | 


| 


184 
WEEKLY NEWSPAPERS 


JIDESPREAD use of 
W weekly papers for the 
launching of Surf in London 
| and south-eastern England will 
have raised eyebrows in some 
quarters—hopes in others. 
Here, surely, is a decisive 
answer the faint-hearts who 
have argued that weekly papers 
prospered during the newsprint 
tage the overspill of 
ynal advertising.” 
This rotund phrase may mean 
very little. There was a pattern 
| behind the Surf advertising and 
it is possible to discern a policy 


shor Dy 


na 


which may have general applica- 
| tion. It is customary, in a sales 
battle, for competitors to reply 


n the same media and the soap 
war may thus indicate a trend. 


| 
THERE ARE encouraging portents 


as the need for ard selling 
steadily becomes manifest Al- 
ready the tradition is crumbling 
that full pages in the weeklies are 
taken at irregular intervals and 
only by large combines 
| The Luton News ently car- 
| ried a whole page advertisement 
for a local auctioneer and estate 
agents. A large scale map in the 
centre of the page owed the 
area of the practice and the situa 
tion of the branches. This was 
supplied by the ady ser’s own 
surveyor, but six halftone blocks 
llustrating properties for sale, 
and the layout of page were 
| the work of the newspaper. Re- 
| production was exceedingly good 
| Full marks for the idea. The 
| property market is gegish and 
other estate agents iy be ripe 
for sounding In the same issue 
of the Luton Nev was a half 
| page for Surf, and another for 
Woman's Own. Local advertising 
was still well to the fore, and 
|} there was a tota f over 80 
| columns of advertising in one of 
| the best 12-page issues of the 
journal since the war 
The Harpenden free Press also 


carried a full page advertisement 
for a local firm of clothing 
manufacturers, and the Herts 
Pictorial a composite page on 
road safety in the same issue as 


a full page for Montagu Burton 
The Bucks Advertiser had a com 
posite page for Christmas Clubs, 


an idea which could be adopted 
with profit by many provincial 
weeklies 
* . * 

EVEN THE INDIVIDUAL may on 
occasion be good for big space 

lectors of Burnham-on-Sea and 
Highbridge probably blinked a 
bit to find in their | Garette 


ind Express a full page seeking 


More and more big spaces 
AND NOT ONLY FROM COMBINES 


By WILTON EVAN 


County Council 
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their suffrage for E. J. Cole a 
election candi- 
date. He assured them that he 
was a business man. May be that 
is why he took a full page? 

The West Riding Automobile 
Co., Ltd., took a full-page in the 
Wakefield Express to announce 
a re-arrangement of their local 
services A tme-table looks 
pretty dead setting, of course, but 
has maximum reader interest 

All of which goes to show that 
the clientele for full pages may 
be wider than we thought. How 
effective the link between 
editorial and advertisements may 
be was again demonstrated by 
the Wellington Journal when the 
district's 1,000th council house 
was opened. Main weight of the 
advertising was absorbed by a 
composite page beneath a picture 
strip. A large island site for the 
main contractors was flanked by 
6 in. double column displays for 
sub-contractors 

On the side-page the official 
opening ceremony was reported 
in the centre four columns, with 
other supporting advertisements 


. * * 


IN 17S First full 12-page issue 
since before the war the Widnes 
Weekly News carried 48 columns 
of advertisements Especially 
commendable was their “Winter 
Page.” A photograph of a snowy 


scene and poems from Shake 
speare and Osbert Sitwell were 
supported by display advertise- 


ments ranging from overcoats to 
fireplaces. The whole effort had 
quite a literary ring since editorial 
copy on winter preparations 
quoted Cowper's contention that 
“Winter is the season of intimate 
delights.” There was a forward 
look about it too, for the flowers 
that bloom in spring were not 
forgotten. a local seedsman ad- 
vertising his bulbs 


The Weekly News is also run- 
ning a series of advertisements 
under the general heading of 


“Businesses With Backbone.” It 
features a number of prominent 
local firms which “by reason of 
their long establishment and con- 
stant adherence the highest 
principles of private enterprise 
can justly claim to be the back- 
bone of local trade.” 

The strength of this idea of 
course, is that few firms of long 
standing can afford to “include 
themselves out.” 


to 


* * * 


Neep For readership research 
was emphasised in the produc- 
tivity team’s report for the pro- 
vincial press. How far the weekly 
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paper can analyse its readers is 
difficult: to estimate, and there 
will be varying opinions on the 
advisability After all “blanket 
coverage” is the claim 

An clementary estimate of 
readership preference can 
secured quite easily, however, if 
ocal reaction to the contents of 
the journal js tested 

This experiment is being made 
by the West Herts and Watford 
Observer Increased newsprint, 
says an editorial, offers the paper 
an opportunity to analyse readers 
likes and dislikes Letters are 
nvited indicating what type of 
features people would prefer to 
see. Obviously the response will 
enable the editorial department 
to fulfil their aim of moulding the 
paper to suit, within reason, the 
widest range of tastes. Less ob- 
viously—-but quite possibly it may 
provide a little ammunition for 
the advertising department 


Many a@ newspaper proprietor 
has realised there is NEWS in 
the advertisements Here the 

East Kent Times” shows how 
sometimes there are ADS. in the 
news 


* * * 


Every week, for nearly two 
years, the Salford City Reporter 
has devoted editorial space to the 
activities of various local firms 
under the heading “Salford 
Makes It.” The series has ranged 
from one-man crafts to giant 
enterprises employing thousands 
of people. When the hundredth 
article in the series appeared. the 
paper told its readers—in a 
leading article—“Nothing _ the 
City Reporter has ever published 
has created more interest.” 

A similar series in the West 
Sussex County Times is featured 
under the general title “These 
names are household words in 
Horsham.” One, under a seven- 
column head ng “Courtesy Key- 
note of Store’s 150 Years’ Service” 
this month commends itself as a 
model of co a ve endeavour 
The bottom half of the page is 
a well-iaid out advertisement for 
the firm, a large stores. It car- 
ried six large half-tone blocks 
showing the various departments. 

The top half of the page was 
devoted to a news story about the 


firm—not jus: one of those vague, 
fluffy “write-ups” which some 
people imagine advertisers like 
Oh no. The firm was, more or 
less, “given the whole works” 
pournalistically Old employees 
were intervicwed (good local 
copy this), Bull baiting and pub- 
lic hangings were recalled and 
“the bygone. halcyon days when 
the best sheets sold at 14s. Ild 
a pair.” A p.cture taken 50 years 
ago was used in the news-story 
to contrast with those in the ad- 
vertisement below. Nor was 
there any “pound of flesh” treat- 
ment. The story ran to more than 
half a page—and the Country 
Times let it run. 

Sovereign advice for all who 
try such ventures. The two sides 
must be tackled separately. They 
are compliementary—not  con- 
ditional 

* * > 


PREACHING at a harvest festival 
service, the Rev. E. Ingham. vicar 
of Mellor, near Blackburn, paid 
tribute to local newspapers for 
setting a high moral tone. While 
newspapers had to report crime 
news, he expressed the wish that 
they would give prominence to 
some of the millions of acts of 
kindness that occurred in the 
world. He was glad to say the 
local newspapers did this 

Weekly newspapers seldom 
report news of epic proportions, 
but they can specialise in the 
broad humanities of life. Attuned 
to this spirit is a new feature in 
the Bootle Herald. A continuous 
stream of people is moving into 
houses on new estates, the paper 
notes, adding: “Many Bootle 
residents have never had a gar- 
den before. and the responsibility 
of keeping it neat, well-planted. 
and productive might well be too 
much unless expert advice is 
available.” So the Herald intro- 
duces “Garden Gossip” to pro- 
vide the information needed to 
make one’s garden “a thing of 
beauty and not an eyesore 

In return for the paper's enter- 
prise in making Bootle beautiful 
let us hope their gardening 
corer sprouts some advertising 
support 

* * * 


COMMENTING ON the change- 
over of the Manchester Guardian 
to front page news, the Rugby 
Advertiser explains why it does 
not contemplate a similar change 

It states: “Our front page ad- 
vertisements are essentially local 
and have. may we say, a very 
widespread local appeal. Another 
difference is that we think we 
give the right answer to the 
point that readers want to see the 
principa! items of news quickly, 
by putting them on the back 
page. You have but to turn the 
paper over and there it is—the 
big local news of the local week.” 

* * * 


OwinG to the rationing of 
newsprint, the Wigan Observer 
announces: “We regret we can- 
not allow more than one four- 
line verse for any one family” in 
its births. deaths and marriages 
columns “Names and addresses 
of other relatives and friends may 
be included after one verse.” 
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£750 in prizes 


is offered to artusts for 
poster designs featuring how 
the use of full colours makes 
the poster such a powerful 
selling force. Colour has an 
irresistible attraction, tor 

it satishes a human craving 
The things you buy, the 
entertainment you enjoy 
national needs and loca! 
news — all are presented 
powerfully, vividly, by the 
colour of the poster 

There are prizes for both 
professional and non- 
professional artists. To get 
your Entry Form containme 
full details, complete and 
post this coupon 
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Three different planning systems, one of them =~ 
a semi-mechanical one installed by an agency, seat Viewed nen ol 
have been described in recent issues. Here 
F. T. WILEY, director and secretary, Sheffields 


wy . 7 
° « - ie el o~ wera *'s 
an Ltd., Birmingham, describes how in his firm's rape oe ue me eter wn “ee 
By) visible index system . . . 
ee 
t j } 
sy ’ } 
‘i ) | 
e } 
) Coloured signals — ( | 
‘ wo) a ae , + 
PZ emmtar sv s OMEN Tal ron #@s is i l i i 
; : 
‘ } This card is the basis of the : 
~ . planning svstem described $ 
} h Ty) It gives details about? 
OW WHEN SITES TALL VACA iivve sie ee vncinting cova: 
i ity, address, an elevation of* 
| , . aa 4 
the hoarding, etc.) and about; 
} urrent and future bookings. + 
4 signa coloured according : 
HE plan book, an essen sites to be agreed in advance. It forward bookings--¢.g. pane! | a oe type of site oP cape hed 3 
i tial item of equipment in has been apparent for some time is posted with a I6s. “Beverley ine Care .~ dks geen es 
j every poster advertising con- ‘hat the present plan book sys- due to expire on September 30, fine card is filed. to indicate? 
tractor’s office, was first intro. ‘™ 8 inadequate to deal with 1952; the space has been sold on ype firsy vacant space on thet 
diied. enien taeneelite to-day’s requirements and that expiry to “Clyde Cigarettes : oe Oe : 
: there is need for a system which The “remarks” space (2) is for *erceceescecccceccsccsecseceeesseeseers 
thirty years ago. It virtually would give the same information, he rema : agence Ney Se 
brought, every hoarding and but would give it much more : a ae a ol pe py om : 
solus board into the office, with quickly We believe we have - " a Loma =P wi of course, be removed and in- J 
obvious advantage found it in the system we have prohibited PThis. eee " in serted in the space for January. 9 
The first plan books were recently installed used to draw a simple plan of the By pu ~— oS tray to its 
comprised of simple graph sheets Visib hoarding if it is unusual in shape. {t1!! €Xtent, the space situation of 
on which the elevation of each isible The illustration clearly shows 4 Sites can be seen - a giance 
site was drawn. The present day edge system that panels 1 and 9 are return Where and when the space is 
sheets are ruled in very much . F ends to the main frontage available and by the colour of 
the same way but most com This system, which was devised The fost of the card (4) is the Ft Se Coens ©. & som. 
panies have used the plan sheet if conjunction with Remington 4); ine edee” and is ruled 10 hoarding of specia How much 
to supply information for in- Rand Ltd. is known as the “Kar provide a half-inch space at the quicker than the old plan book : 
ternal record purposes of the dex Visible Edge System” and  cyireme left, then a space three 20% _ only having to turn over 54 
organisation Fundamentally operates as follows and a half inches wide to insert pages, put —— to coruuanes ; 
however, the purpose of the plan Particulars of the site are en the address and finally, 12 g every Pan ane vm) 16-sheet : 
book remains the same—to pro tered on a specially ruled card = inch spaces—-one for each month This describes the system in J 
vide an indoor record of the size 10 in x 6 in. deep (see of the year its simplest form and as we at 
posters showing on every sife illustration ) The cards are housed in a steel present operate it, but little 
and to show when and where Spaces are provided to insert cabinet. containing nine trays imagination is needed to appre 
ae a able. ‘ p-to-date the address of the site, the site Each tray holds 54 cards, so that pa that without altering the 
and accurate information is number, rent ledger reference, tne cabinet has a capacity of 486 [WOME “oe cme, Vay Oe : 
essential and this involves con- Parliamentary division, muni-  <ites. Easily detachable coloured use of additional co oured signals, § 
stant revision of the records. If cipal ward, size, capacity in 16 signals, are now brought into or different sized signals, more J 
new contracts are not being sheets and double crowns and use Different ociatm ate wie precise information can be ' 
posted every day, there are the date a physical check of the to indicate the type of site-—we obtained For instance, the green § 
always the transfers of posters hoarding was made and com use green for hoarding sites signa! could be used to indicate } 
from one site to another or the pared with the plan card orange for solus, yellow Sen that 16-sheet spaces are available 
ransposition of posters on the The graphed section (1) is for special sites and bulletin boards am van . vr oo Saeeaets oa = 
same site, all of which necessi the drawing of the elevation of and purple for dated boards. In, ogee meh io . arene 
tates altering the plan book the hoarding and each rectangle our example, therefore, a half _ —_ can indicate 16 
The volume of work in any represents a 16 sheet. As will be inch green signal is inseried in — 48 beat half-inch green 
plan department is regulated by seen from the illustration, six the half-inch panel at the left of — we 
the number of sites operated. We = strokes of the pen are sufficient the card. The earliest date at The system is very flexible and 
control about 2,000 sites, having to give a complete picture of the which there is space available is #0 be adapted to give other in 
a total capacity of nearly hoarding which, in this case, is December 1, 1952 (the “Beverley” formation to suit the require 
10,000/16 sheets Thus, our panelled for 16, 48, 16, 48, 16. space having already be sold) ments of the operator 
plan books total 2,000 pages, Each 16 sheet panel is numbered so a green signal is at 1 to We make no. extravagant 
each page showing an average of 1 and up, and below at (3) on the space for Decem»> which claims for the system, but do say 
5/16 sheets similarly numbered panels are will be removed when | space that it does what we wanted it 
i There is a growing tendency on entered particulars of the posters is sold. If the space is t sold) to do-—save time, both ours and 


the part of the agents to require exhibited, the date of expiry and at December 31 the s will, the agents 
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ADVERTISER'S WEEKI 


POSTERS 


the needs of every 


individual advertiser 


Good advice means so much and 


experience can help a lot. 


Sheldons know every Poster site in 


every city and town and are able to 


select those sites to be of most 


benefit to the advertiser. 


SKeldons Its 


SHELDON HOUSE, 


T MANCHESTER & PROFIT 
MANCHESTER BILLPOSTING CO. L7? 


MANENMESTER 2 


“Dry Brush”? Service 


for Your Posters in 


HARROW BILLPOSTING 


Oh, for the 


1952 


Octoser 16 
STUART LEWIS has been to an exhibi- 

tion of children’s art. 
Posters, he ¢xclaims— 


Now, Looking At 


child’s-eye 


S 1 left the recent Exhibi- 


4 tion of Children’s Art 
(organised by the Sunday Pic- 
torial) and walked along Picca- 
dilly with a headful of clear- 
cut visual memories, I decided 


that all poster artists should 
retire at the age of sixteen. The 
impact of those children’s 


paintings had to be experienced 
to be believed; some of them 
I shall never forget 
How is it that ct 
press themselves so ¥ 
highly trained commercial artists 
quite frequently u platitudes? 
In the words of Hugh Cudlipp, 


d artists ex 
vidly while 


writing in the catalogue of the 
exhibition To a child, art ts 
neither a hobby, a profession nor 
a cult. It is part of living 4 
Children, while the iten strive 
to reproduce grown-up concep 


tions of realism, are uninhibited 
by artistic taboos and untram 
melled by art-schoo! techniques 
They record intensely personal 
mpressions of what they see; 
and, like all true artists, they 


not only show us t gs in @ Way 


we Ve never seen | before but 
persuade us that tha; is the only 
possible way to see them. By con- 
centrating on the sential fea- 
tures of their subject. by using 
lime and colour i mood of 
primitive elation they often 
create pictures that are larger 
than life and twice as real 

It is sad indeed that commer 
cial artists, with a!! their dazzling 


competence, canno proach their 


own work more n with the 
penetrating eye > child; for 
then some startiingly good 
posters would eme As it 1s 
in this country at t—there are 
one or tWo masters who possess 
the uninhibited vis the child's 
eve view, and their work is in a 
special class of its own 
. . * 


| HAT. then, can be 
| the genera 
posters with the 
} and monumen 


said for 
f “product” 
ster packets 
ttles? At 


remind the 


| their best they s 
public of the produc: and what it 
looks like: they say “H_P. Sauce.” 

Player's.” “Kelloge's” or what 
ever it may be—and no more 
| Visually and often rbally they 


view ! 


are non-committal§ statements 
which lack the faintest hint of 
persuasion 


In fairness to the Surf poster u 
must be said that it introduces a 
new product to the and 
that the space devoted to the out- 


puDlic 


size pack is not unreasonable 
Furthermore, the poster makes 
one of the biggest and boldest 


claims that have ever been made 
for a soapless detergent. And that 
indeed is saying something 

The Kellogg's poster, on the 
other hand, makes no claim 
whatever. It relies on an acrial 
view of the pack sitting beside a 
bowl of corn flakes and a jug 
of milk As an example of 
straightforward appetite-appeal 
the drawing of the corn flakes is 
unusually successful; in spite of 
the fact that each of the flakes 
is roughly twelve inches wide they 
still look quite appetising. So in 
its Quiet Claim-less Way this poster 
does its job 


* * * 
( NE reason, perhaps, why 
some enlightened food ad 
vertisers merely illustrate their 
packs 1s that they dread to think 
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ye. 


Thank 


have 


Lawson 
fanuon 
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(See 
next page.) 
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KEIGHLEY 


for 
Textile Machinery 


THe manufacture of textile machinery and machine tools provides employ- 
ment for 17,000 men and women at Keighley — and profitable work they 
find it, too. The spending habits of the people of this thriving Yorkshire 
town are strongly influenced by the advertisements appearing in the popular 
KEIGHLEY NEWS, a Westminster Press newspaper which has served the area 
for ninety years. Why not sell your product through the KEIGHLEY NEWS”? 
it's the surest way to reach this market. 

You will find the 36 Westminster Press papers covering the busiest provin- 
cial areas in Britain; for a very reasonable sum you can place your sales 
message in the ‘ Thrifty Thirty-Six,, whose readership represents a very 
considerable buying-power, readily swayed in favour of advertised goods 


the thrifty 
for well spe 


ERNEST LUMSDON London Advertisement Director 


WESTMINSTER PRESS PROVINCIAL NEWSPAPERS LIMITED 


TEL: CENTRAL 3265 


167-170 FLEET STREET, LONDON, E.C.4. 
Leeds Office Manchester Office 
11, sLSION Place. Lereps | TEL: LeEDS 24998 


MIDLAND BANK HOUSE, 26, CROSS STEEET, MANCHESTER 2. TEL: Siaceretans 3950 


yrsin 
Samet 


All the Thrifty Thirty-Six are members of the A.B.C.) 
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to neglect 


including 
Stourbridge 
Rowley Regis 
Brierley Hill 
and Districts 


oe MMU 


When covering the Industrial Midlands — 
You can’t afford 
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i The bay becshor sites in Dudley are controlled by 
_C. WHITEHOUSE & SON 


UDLEY) LTD. i 
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ADVERTISER'S WEEK! 


* Because it is the one 


Journal giving you 


trade-wide coverage... 


Published weekly by Trade Chronicles Ltd. 


Specimen copy and 
180 Fleet Street, E.C.4 


te card on demand from 


Telephone: CHAncery 8844 
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Stuart Lewis | 
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‘A pickled onion the size 


of your head... 


the Outsize pack 
one of the biggest and boldest 


the food itself would Jook 
like grossly enlarged upon a 
hoarding. The lem of show 
ing food and making it look at 
tractive is one of rickiest that 
faces any adve 

How often, w waiting for 
a bus or train ve you been 
confronted with ckled onion 
the size of you ad or a bowl 
of spaghett: that nbled a tank 
of water snakes 

Even when ¥ ed from a 
decent distance posters like these 

for all their fabulous artwork 


and) = mult:-colou printing 
have a curious a noongruity 
In some inexplicuble way the 
food, the plates a lishes appear 
as painted mock from some 
giant doll’s hou They are a 
hundred times larver than life 
and less than ha s real 
Thank goodn then, that 
Lawson's of Abe nshire have 
resisted the tem m to inflate 
their sausages t size of cap 


tive balloons ar 
imagination with 
The current Law poster very 
sensibly places reliance on 
the charms of a tty girl than 
on the doubtfu ure of au 
brushed food. § arly the new 
Oxo job must > nmended for 


Stagger the 
digious pies 


its lack of st g stews and 
littke girls embracing quite gar 
gantuan penny kets. Here we 
ure shown a well-fed chef, a 


cooker and a cookery book; and 
We are More tha alf convinced 


that no store ¢ ard is com 
plete without the old familiar 
cube 

Finally Cadbury's famous 


glass-and-a-half nilk pouring 
into the chocolate bar is credible 
not through " or allusion, 
but through symbolism. It does 
not aim to make us water at the 
mouth and rm “Ooo! What 


lovely creamy milk'” It says in 
stead, quite clea and unpre 
tentiousiy, that Cadbury's Milk 
Chocolate conta a generous 
quantity of milk The modern 
poster-version of this old and 
suceessful selling reme «1S Not 


particularly impressive, but at 


The Surf poster introduces a new product and th 


not unreasonanle 


f i or 
or a soapless detergent 


¢ space devoted to 


poster makes 


Furthern the 


claims that have ever been made 


least the idea is there. The poster 
has @ Message 
* * 

This column, August 21, 1952 

. Gentlemen who arrive 
home from the office recking of 
peppermint are deplorably out of 
touch with modern thought. Who 
knows, the day May come when 
we find ourselves drinking 
chlorophyll beer, smoking chloro 
phyll cigarettes and cating steak 
and omons d la chlorophylle 
Sunday Dispatch September 
22, 1952 

A firm of Bradford. York 
shire, essence makers claim to 
have treated a bottled beer with 


a chlorophyll process to com 
pletely take away the ‘after drink 
ing’ breath odour—and to have 
left the beer with its ‘head’ and 
flavour unimpaired It is 
claimed that after one treated 

eer the consumer can have as 
many untreated ones as he likes 
and still have no breath odour 

1 am left quite breathless 


Sheldons folder 


A FOLDER, approximately the 
size of a tube card, issued by 
Sheldons Ltd.. Leeds, contrasts 
the dress and poster sites of 1840 
when the firm was founded, with 
their present-day equivalents 

Sheldons are probably the 
oldest firm in the poster industry.” 
they say and were the first 
people actually to pay for the 
use Of space on which to exhibit 
posters.” 


. 

Blackpool again 

Advertising entered the lights 
at Blackpool last year, and caused 
4 smal] sensation Dominant 
Sites Ltd. then took a replica of 
Piccadilly Circus and also in 
stalled a 270 ft.-long sign for Jubi 
ce Stout (both were illustrated 
in the September 20, 1951, issue) 

The two tableaux have again 
formed part of the resort's illu- 
minations this year and were. 
says I A. Millo. Dominant Sites 
Production director, very favour- 
ably received 
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IN LANCASTER, some eighty years ago, young Samuel Fawcett started Photogravure 1s an intaghe process whereby the dengn us etched inte the surface af the 


printeng plate. It grees a true reproduction of continuous tone, varied according to the 
ork as an engraver o ypper rollers for printing designs on orlcloth 
work as an engraver of copper f 7 for p —— . huckness or depth of mk carried um the etched recesses dfter unking, the flush meri ace af the 
A keen photographer, he quickly devised a way of saving lume and plate ws “wiped” with a blade A line screen ts imecorporated and forms a bridge to carr 
: the blade over the recesses, 11 was Samuel Fawcett whe umented this line screen 
labour. Using the natural sunlight in his conservatory-hke exposing 


—_— . . sroshicat . = PRINTING INK 

room, he prepared the rollers photographically and etched them by an ad ps os Uh a 
DETERMINES Tre 
TONE VALUE 


DOCTOR BLADE 
OR wiPtr 


acid process. Later he began to seek a means of reproducing fine 


gradations of light and shade. In 1890, when he had developed the 


system of ink control still used today, he met Karl Klic, an inventor 


from Austria. In collaboration they set out to apply Samuel Fawcett 's 


methods to the printing of paper, and by 1895 they had evolved the 


as 


SECTION OF COPPER PLATE 


hotogravure process now known throughout the world for the 
Pp P & 


fineness and fidelity of its results. In achieving this quality, an 


important contribution has been made by the development through 
the years of the specialised gravure papers produced by the 


Reed Paper Group. Fer this ts an organisation which has inherited 


from its founder, Albert E. Reed, a vigorous tradition of paper pread, giving an almest 
eect 
pioneering. As with gravure printings, so too with kraft, newsprint 


and other papers, the changing needs of trade and times are 


constantly anticipated. In this way the Reed Paper Group, with its 


five mills, has acquired technological experience and technical resources 
unequalled today in the many-sided service tt can offer 
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‘Newton's describe scope of 


sutdoor ad 
to amenity 
was acoom 
nition of 


The bringing 
vertising mto rel 
i by Act of Parlias 


panied Dy officiai 


} economic of the 
} medium writes A. W. Newton 
| in the foreword of «a booklet pro 
|} duced by his firm A W. Newton 
! 


Lid He continues 
Thus advance w 

for a fresh and ingu 

he advertiser at t! 


1 alone call 
ng look by 
nedium but 


there is another factor to con- 
sider For twelve years the 
advertiser has been faced with 
the big problem maintaining 
continuity and regularity of has 
advertising Messa yee Outdoor 
idvertising, through Ws many 
media, offers the advertuser the 
nost powerful and fleaible means 
of bridging § these oublesome 
gaps in his campaigns 


The booklet then demonstrates, 
mainly by picture and caption, 
the various types of outdoor and 
transportation advertising, and 
the service the outdoor agency 
gives to the advertiser 


OUTDOOR ADVERTISI 


outdoor medium in pictures 


| ’ . 
Three little words 
—in sign language 
The view that, because there 

are plenty of direction signs in- 

dicating the village of Johns- 
haven Scotland, the words “turn 
left for” should be omitted from 
an advertising sign which the 
Anchor Hotel, Johnshaven, pro- 
poses to erect on the main trunk 
road, was expressed by the 
divisional road engineer to Kin- 
cardine Planning Committee. 
The committee agreed to the 
retention of the three words 

Provost H. Ramsay, chairman, 

commented: “If you just have 

Anchor Hotel, Johnshaven’, it 

might be anywhere. There is a 

sign outside Perth advertising a 

hote! in Nairn.” He urged that 

people allowed to erect signs 
should be permitted to use 
almost any wording they liked 


NG “KNOW-HOW 


ordinary poster, as far as arrange 


ments for their ¢ are con 
cerned; burt because the cost 
ot their erection and the indivi 
dual nature of the structure 
and wiring, contracts are usually 
for much longer pe is. Ther 
positions are generally the sub 
ject of special a cts and 
either the billposting contractor 
humself or, more usua the out 
door advertising ag who is 
acting for his clier nakes all 
necessary arrangem with one 
of the firms spec img im the 
erection and ma lance oot 
lumimated signs 

The first chapter is with a 
lescription of how billpost- 
ne conmtractor work 

The stock-in-trade the bill 


hoardings 
osters can 


posting contractor 


on which one or 


be displayed, are usually rented 
trom the owners « > property 
on which they stand to which 
they are affixed I normal 
contract is for a pe ! of three 
| years, and the contracior under 
akes tO Pay not o the rental 
charges bur the rates and taxes 
(which may be considerable), 
levied by the local authorities on 


each hoarding 


Solus and bullet yoards re- 
quire for -the i nistration 
only a card-index system giving 

the location and booking 


ngs need 
a rather more compile. treatment 
} and in order 1 se their 
nen who 
nd ntain the 
ors U ly estab 
“ a “plan 
are xe found 
eve hoarding 
together 


a] posting cams 


continued from page 142 


with details of existing and 
prospective bookings 

In order to keep the agent in- 
formed of the space avaiable to 
him for particular campaigns, 
most contractors produce a dupli 
cated or printed list of all their 
sites. so that they can rapidly 
supply on demand a statement of 
available positions. 


Contractors continually have 
to face maintenance work on 
existing structures, the renewal 


of hoarding leases and the coming 


out of use of hoardings which 
need replacement by new posi 
tions for which he must be 


always on the watch. Among the 


bigger concerns this last job ts 
carried on by “site getters,” whose 
task is to cover the area con 
cerned, to approach the owners 


of buildings and of ground. and 
to arrange the rental of the pos:- 
tions. In these days, of course, 
the whole of this activity ts sub 
ject to the control of local 


government officials and before 
a hoarding can be erected de 
tailed plans must be submitted 


to them. This means that draft 
contracts with the owner of the 
property have to be drawn up, 
detailed plans and blue prints 
prepared and the whole submitted 
for final approval to the local 
authority which, under the terms 
of the Town and Country Plan 
ning Order, 1948, has the respon- 
sibility of accepting or rejecting 
the application for the erection 
of a hoarding on the grounds of 
public safety or damage to local 
amenities 

The next instalment of extracts 
from “Outdoor Publicity,” by 
R. Nelson and A. E. Sykes, will 
be from Chapter H: The Out- 
door Advertising Agency. 
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ADVERTISER'S WEFALY 


The world is full of drinkers. And all of them are our cup 
of tea. 


Some are temperate men: tea-tipplers, coffee-quaffers and 
the like. To their notice we bring the merits of several 
famous blends. 

Others are ale-drinkers and pint-sinkers ; mild men and 
mild-and-bitter men; egg-flippers and cocktail-sippers. To 
them we have a headier tale to tell, of strong ale, smooth 
stout and of fine wine cocktails 


\ To all who ever tinkled a teacup or lifted an elbow we speak 
in their own language. That, we think, is sound advertising. 


” EVERETTS-—a good agency =) 
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EVERETTS are responsible for advertising Dorvule Suits & Dresses Kardomah Coffees & Teas 
A rist Watches Jur 


Rothmans Cigarettes 
ccuris Pants Lilley & Skinner Shoes George Rowney & ( Lad 
Bob Martin Products The bconormist Li-Lo (P. B. Cow Lad Sundour Pabrics 
Boots Pure Drug Co. Led Fer tu Radio & Television Maldano (Gale Lister & Cx The British Drug Houses I id ha 
Nanon Med Press Ge al Services (London) Led. Mann's Beers William Hollins & ¢ Led od 
Browns of Chester Lid Jot +. Hardy Led Martins Cigarettes Viyella’, ‘Dayella’, * fella 
Cable Makers’ Association I fs & Worsteds National Institute for the B Vone Lid 
Chubb Safes & Locks It Films . Newmark Watches Whitaker's Almanack 
Ciro Pearls In al Chemical Industries Lid. Revelation Suitcases Youthlines (W. B Corsets 
Civil Defence (C.O.1 M Fertilisers Robrex (J. & J. Colman) Zine Development Assocation 


EVERETTS 


ADVERTISING L 


MITED + 10 HERTFORD STREET LOD N WE + GROSVENOR 3477 
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FOCUS ON MARKETI\«. -14 


FAVE co 


imer COMpe 


’ . . 
i elec, 4 form vonsumer competitions can 
vert g campaig 
g that something 
cloved py writer <a | - 
tere ate ea change buying habits 
thing that 4s well ck fa) « 
mtest will do for the 
an are from t 
ios viewpaies te 2 By W. H.T. TAYLEUR 
portant are 
a th 
me . 2 A on bee shops Bonuses for retailers 4u ia ™: goodwil for the product and the 
<a. eo ~ KA, 4 o samenes io the Gee of two atin ae manufacturer In addition, the 


extra pulling power to the ad 
vertisements 


announcing = the 
contest so that they will sell 
the product to large oumbers 
of non-entrants, as well as to 
hundreds of thousands who do 


only to advertise the product bur 
he alse has to advertise the com 
petition itself and it is upon the 
efficiency and attractiveness of 
his presentation of the competi 
tion to the public that the success 


(Consumer Contests, and how they 
should be run, W. H. T. Tayleur 
claims that they can change buy- 
ing habits. 

Once the product has been in- 
troduced into a large number of 


prize list should be so devised as 
» allow as large a number of 
people as possible to win smal 
but pleasant prizes thus giving 
rise tO an enormous coverage 

talking-point” publicity originat 
ing from the fortunate 


| = prize 
enter of the campaign depends ~~ ph FW ~ £f... — winners 
The first of these func Many types of media can be io i have. se: The research data that can be 
, ‘ y ; used for putting over a competi ‘her advantages of such con- “*!Tacted = from a competition 
‘ vee tion scheme, but by far the Most geges are that they enhance the ‘hose designers have had this in 
snufacturer and his adve * important are, of course, press pulling power of the advertiee- ‘ic when drafting it can be of 
ent. Especially in times whe advertisements, with or without  mengs announcing them, and thas ‘"¢ Breatest possible value to the 
« it is diffic ‘ coupon entry forms, and wel the entries prove ~ valuable *POnsors. Such research can be 
t sew . - planned counter and window dis source of market information f many different kinds but it 
ow ui f the fi ne plays designed to interest the con Ti pcb some ; wil he 4 will suffice here to mention four 
There are, of course, Moy WAYS sumer at the point of sale and to ,, asia aamerés al die ae of these by way of illustration 
f iging this about, in -- persuade him or her to purchase cjmer contests f compet Media research. By the key 

. mi! pe met : ——— the product in order to obtain tions, suitable ‘ en ing of press advertisements an 
1s a see the necessary entry form and eXact assessment of the cost per 
s ‘ ; ered ; packet top or other enclosure wit entry in each case can easily be 
peting mereas | : Posters and other reminder media found and I have known cases 
' nh I. _ help to keep the contest in mind should always be en, but they when media schedules have been 

! duct : Bere com but it cannot be too often must be called wuses, NOt re-cast as a result 
' ts at repeated that the basic necessity prizes, or the Lotteries Act wil! “Reasons why.” A_ valuable 
‘ ne for a consumer contest is a plenti be infringed since no skill is form of research lies in the 


This may shake tul supply of properly designed employed by the winners inalysis of entries in order to 
‘ retailer entry forms distributed Putting over the sales points. discover the reasons why con 
research experts through the largest possible num A tremendously useful aspect of sumers prefer or purchase the 

j in established fact that ber of retail outlets and backed = the competition s power to product. Here again the contest 
Pasties teat hes pa by press advertising and retailer couse hundreds susands of should be devised from the start 

a a certain bre co-operation potential or ac consumers, in the knowledge that such data 

‘ f rai? “ The two points mentioned many of whom w rot eventu are to be extracted from it 

sorhee j above the immediate increase of illy go in fi contest, to Forms of contests from which 

¢ an “f retailer sales and the enhanced = study with great veness the such data can be extracted includ 

ering ” pulling power of current advertis dvertisements incing it I like X because “ and the 


i po 4 ing, are both well known to They will read es word of the type in which the entrant is re 
: manufacturers and advertising What you have copy and = quired to put certain sales points 
iv agents and provide the main the astute copyw will make of other features order. In 
he the reseas reason for their turning to the = sure that “what have to do ny “literary contest an amazing 
i eve competition when a “shot in the is to study what wants to put amount of unexpected and even 
y oh irm” for their sales and adver over if they are ve achance unwelcome information wil! come 
ne tising programme is urgently I winning to light illustrating the extra 
han needed in the waging of an inten Enhancing the pulling power rdinary ingenuity of the house 
rm off sive sales war. There are, how of the advertisement. This has W'fe in finding improbable uses 
ever, many other things that a slready been oned in a fOr everyday products. Such jn 
" . e ma fle. properly designed competition rather different text but it formation. as well as the analyses 
fa . ot as can do for its sponsors and need not he stres any adver mentioned, can give rise to many 
keting ved reve among them are the following tising man that Must be won new creative ideas in copy and 
ws ’ he ‘ The creation of retailer good- innouncement fe ng a boldly irt as well as providing material 
‘ ‘ ed from will. The degree of co-operation displayed four-t sum as prize fOr serious thought at policy 
forms received which the average retailer will money, or alte vely prizes in conferences 
1 give to a competition scheme kind attract strated. w Area research. The breaking 
‘ often surprises sponsors and mediately pu he eye of the down of entries under areas is 
i iy Rn fe agents who are enterme this field reader to that advertisement no 4 more laborious and costly 
h , for the first time. Not only does natter how trac the others business than media keving but 
é R f the scheme boost sales and move mn the pag " c can be rewarding t& nanufac 
wove n stock off the retailer's shelves but Creation of public goodwill, A turers who dea! thr whole 
“tin it also supplies them with pro- competition “ the status salers and the chain stores and 
« homes M motion material of topical interes of the sponsor f the fina thus find it difficult to obtain a 
evra The provision of bonuses for pane! of judges ich that the clear geographical retail sales 
‘ retailers selling to the major public have con faith in the picture 
alver " ax prize-winners gives them, especi tegrity and with which Retailer co-operation. [1 js « 
‘ illy among the thousands of their res are handed, in which simple matter to carry out a 
The consume conte sinaller establishments. an agree attractive prize fered and further breakdown under indi 
effect a marketing med “ ible persona! interest in the cam which the f f the con vidual retailers. when the number 
uses and depends up paign and stimulates their desire test is such that the entrants will of entry forms received fron 
vertising f ts success | © sell the commodity and thus derive pleasure « tertainment each, compared with the business 
in this, the advertising a, ensure a good distribution of from taking part tes valuable done, gives a good indication of 
who is drafting a campaign ‘ entry forms from their own = such a contest w find that he the amount of co Operation given 
7 . - by J Tan 7 7 - E 
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Practically every business 1s influenced to-day by 
changing conditions, and failure to prepare for them 
may impose an unsatisfactory limit on turnover 

The manufacturer now has to fight to keep his share 
of the consumer's purse. If that share persists in 
dwindling he has to find more consumers 


There are, broadly speaking, two ways of getting 
more consumers 


% Increasing sales through existing outlets by 
improving the quality of your advertising or by 
spending more on your advertising 


*% Increasing your number of outlets. Few pro 
ducts are 100 per cent available and your adver 
tising could be made more effective by increas 
ing your points of sale. A lift, of even 20 per 
cent to your distribution, irrespective of the size 
of the outlet, will go a long way to holding up 
a Sagging turnover 


The first method lies between you and your advertis- 
ing agents. The second is one where we can help 

Not everyone cares to take the risk of hiring fresh 
salesmen for the purpose of increasing distribution 


165 


WHERE THERE’S 
GOODWILL 
THERE’S A WAY! 


COUNTER PRODUCTS LTD. 


24 HIGHBURY PLACE, N.5 


It takes time to train them and they may be expensive 
during their unproductive period. It might prove 
better policy to put in your extra salesmen after the 
additional distribution has been obtained 


Getting increased distribution is our business. We 
specialise in it and our services have been and are 
being used extensively by manufacturer of many 
different types of nationally advertised products 


If you are interested, please let us send you our 
folder called “It can't be bought if it isn’t there.” 
This will explain in considerable detail how we 
operate and perhaps you will decide that it might be 
worth while to discuss things with us. 


Manufacturers who have used the Counter Products 
service include 


JEYES SANITARY COMPOUNDS CO. LTD, 
BOVRIL LTD... J. BIBBY & SONS LTD. 1. C. & J 
FIELD LID. WHITEWAYS CYDER COMPANY 
LTD... CELLUCOTTON PRODUCTS LTD., CHAPPIE 
LTD., VITAMINS LTD. PAL PERSONNA BLADES 
LTD. SIMONIZ LTD, SPA BRUSHES LTD. 
STANDARD BRANDS LTD. BRITISH MEDICAL 
ASSOCIATION. 


Telephone: CANonbury 2050 and 2600 


Directors: Bede Egerton (Managing), D. R. Moore 
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ADVERTISING CASE HISTORIES 27 


FOR TES! CAMPAIGNS Launching a new product 


AND 6 . . 
“ , on a ‘shoestrin 
SATL RATION . “Only £70,000 avoilable for ne the 
§ QO V kK R AG = scone conte elie me saunders Bron 


says W. FURNESS, director, Bennett Williams 
(Advertising) Ltd., Bradford, in describing the 


The scheme his agency prepared to launch a new knitting 
wool. 


f FEW days ago | received a The advantages of the product 
; ; il Ob erb ore 
, co of the LLP.A. book were 
Malsa S cr py of the yok were: 


let, Planning an Advertising lady's jumper could be 


, 


Campaign le deals with the knitted from as litth as 2 oz 
> IES , , "y . “~~ _— at a cost of Ss. 8d. This was a 
I ROVIT ES THE ANSWER marketing of a new product, very attractive proposition at a 
seasienania — . and one of the limitations im- tume when 3-ply botany woo! was 
WALSALL (Boro? Only) posed wats that there was to be = selling at 3s. per oz., making the 

4 1s eniles only £70,000 available for cost Of a jumper at least 18s 

- - , - 4 r » o 

won uth 4 advertising during the = first (2) Texture of Finessa was very 


Population e e 115,000 veer fine, and garments knitted from :t 


. . . ere f cc fortable to ar 
HOUSES IN AREA - 27,180 This is not the sort of limita- Undere mche = 


4 ‘ . under a jacket 
thon that normally confronts the The | t » 
S : ed r¢ limitations were 
‘ ALES IN ARI A 29,870 provincial advertising agent. That (1) No extra money was ava 
$s Not to say that such limitations able for advertising 
uw 4 ) , - i ell t . 
TOTAL NET SALE Gan./June, 1952) Ge ee oe nat mer” ety (2) Retailers were well stocked 
do exist they are not rea It is with wool which had risen to 3s 
43 493 nerely that limitations of this per oz. and the sound of clicking 
9 kind are not amongst our major needles was heard no more in the 
P. MOON problems. Let me amplify land. The firm's representatives 
Observer, Walsall Member A.B.C 134 Fleet Street Rang, ams : poe Rey felt that the new brand would 
‘ ent é v cy u a “@ p » ~ ret ler 
fel. 2027 Tel. Central 3913 ‘ che A ——— * . meet a need. but neither retailer 
im was about tk irket a MEW hor consumer demand was known 
. ome brand of knitting |, under the This, then. was our problem 
name Finessa. It was to be a fine, not a particularily unusual prob 
shrinkless botany wool, equiva 


T ts lem, but one generally overlooked 
S ILEN | lent in thickness to I-ply which by authors of books on advertis 

ONL 251 ; would be issued 14 shades ng. Perhaps one of these days 
SALESMEN Y > : 


s. This was examiners and authors wil! be 


UNEMPLOYED OUT OF | the first news we | had of the into the secret thar there are oc 
new brand. Our clients put before — casions on which products must 
is 6 oF pebbled cover papers, be marketed with less than 
5 Oo °o o i @] and a boot box carton in which = £70,000! 
’ | the wool was to be packed. We We had to work without mar 
These are the authorita- were asked x suitable ket research—the radar of the 
tive figures published by | Which cover paper should we modern advertising pilot—and so 
use » nine . a. 
the Eastern Region for anes - we could not measure probable 
LUTON sheensibect he | We suggested thar it might be demand 
Home Counties News- | & good idea to work out a mar The immediate job was to get 
keting scheme, and that the deci the ro! the rtailers’ 
papers Group, and is | h , t wool on to the retailers 
lei eh the ‘ on on the pack wild be left shelves, and to get it displayed in 
“a | in abeyance whilst we formulated the shops 
employment reigning plans : 
throughout the H.C.N th An essential preliminary to the 
area 


Be Advised—Use 


HOME COUNTIES 
WEWSPAPERS GROUP 


for your 


NEXT CAMPAIGN 


PER TRADE 
$, COL om fart 


INCH RATE 


LATEST ABC. NET SALES 
ae 126,765 
Represented in London by 
MOREY§ (BARNET) LID WILL KITCHEN, Jnr. LTD. 
Mokers of Counter Dispensers o 13) Fleet Street, EC.4 Contra! 1960 


Disploy Fittings Head Office LUTON. Prone 5050 
BARNET. HERTS Advertisement Manager Cloude W Gilder 
Telephowe : BARNET 322) 


\\ \ wik\, ee 
\OVERTISER'S WEEK a -f 
) 
: ee 
| ee 
: | 
. | | 
| 
SJ | | 
al | 
cog 
” | | 
S : P 
— 
_— 
P... ones 
; Ee c=) she | 
| Sag Bese 
ec: Ce 
' se eas 
oe ak UNSEEN | i 
| Ras A | \S ad \ \ 
: Soe a Ml | 
| Sa a po Noamaa \ 
a Sey Sen $ a; \ . 
a wee SS 4 FF fe ' \\\ 
oe: — | st ee \\ 
Sa ae J! ‘fm 
Desens Re # ee ee 
Brecststacets Sous $ . ‘ Seer ) 
hs SS oe <= | 
. Photo Smaliwores a : — ‘ 4 
th warhead of ht 3 
“launch Finesse. , __ 7 
{ 
j 


* eo ¥ 
‘ 
aa ee 


Octoser 16, 1952 


ADVERTISER'S WEEKLY 


PHOTOGRAPHY 
_ ano 


STUDIO LISA offer a complete 
PHOTOGRAPHIC SERVICE. 


@ LONDON STUDIO AND LIBRARY 
Still Life and Figure Photography, operators 
available for work anywhere. 

The most comprehensive stock of photographs 
for advertising and editorial purposes. 


@ WELWYN GARDEN CITY STUDIO 
Ideally situated for location work and offering 
a special service for Hertfordshire and district | 
arcas. 


| vn the 


LONDON, 15 Grape Street, W.C.2. Tele. Tem Bar 4606/7 
WELWYN GARDEN . . Tele. Welwyn Garden 850 
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10 ff / | The British advertiser who wishes to reach a special 
in J | group in Canadian commerce, industry or retailing, 
cove CUMER S | can do so — exactly and economically—through business 


periodidals. 
ae =reenees Within the list of 102 member publications of the 


| B.N.A. a single periodical or a small group can be 
segregated and used for precise national or regional 


coverage of prospects for any particular type of British : 
goods, equipment, or services. 


MORE 


than 


t 
tif 
ul 


igi : 
i 


i 


Through business periodicals the advertiser will 
“shoot” at a particular Canadian market and “score” in 
sales without the extravagance of attempting personal 
contacts across 3,000 miles of territory . . . 
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Airmail to this Association the class or type of 
Canadian industry. commerce. or retailing you wish 


to reach. We will forwar 


BEL Oe 
@iiseves 
@ GAL reanin 


rom rag tRey 
Prvert ery | e 


immediately more in- 
formation about your specified market together 
with sample copies of appr 


>»priate publications, 
rnts. and advertising 
Correspondence by air mail takes only a 
few days.) 


audited circulation stater 


The emblem that 
identifies business 
papers of character 


rates 


_ BUSINESS NEWSPAPERS ASSOCIATION 


2F CANADA 
STREET WEST 


plies 


BKIDGE STREET, BELFAST (phome 22084) 
ndon Maeneager ERNEST | HAYES 
London Otce” 107 FLEET STREET, £.C.+ (phone 


Central 917% i137 WELLINGT TORONTO 
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The m 
interest a 


nse readership 
d confidence in 


ETALLURGIA 


THE ORITISHM JOURNAL OF METALS 
Provide the ideal background for advertising to 
producers and users of metals and alloys 


THE KENNEDY PRESS LTO 3) RING ST. WEST, MANCHESTER, 3 
LONDON OFFICE 1) BEDFORD STREET, WC? 


A New, Quick SERVICE | 


Two ementia to every aeer of Multilich and Rotwprint Machines 
are (1) Rapid reliable service and (2) consistent tigh quality. Both are 
features of business upoa which The Strand Lithographic Co have 
built up customersatisfaction, You afe invited to contact the addres 
below Terminus 264! where you will receive courteous and immediate 
sliention 

“ALLAN” SERVICE 

Many concerm find the Strand comprehensive service invaluable 
Simoly supply the basic data then the Company handies the job from 
dea w Oninhed place ready for your machine 


THE STRAND LITHOGRAPHIC CO. LTD. 


187 FARRINGDON RD. LONDON, EC.1. Telephone Terminus 269! (4 lines) 
“Wathbone 14) 


Secret 
publicity 


sent? pet we Pave ¢ 
rnals with 
£ greater 
ant find y 
P poraries Our own we 
et WATER & SANITAR 
ENGINEER s the anewer his 


blem if ut 


‘ aver 


nessage 4 to the ware 


Mirlor 


OrsPLay SEOVICE 


ewage works eng: neer 
ty a specimen copy 
DALE, REYNOLDS & CO 
1) Finsbury Square, C2 


ARLISLE STREET wi 
EPHOWNE GER 8225/6 


FOR QUALITY 


SILK- SCREEN PRINTING 
AND PROMPT DELIVERY 


@7 SHIRLEY RO4D CROTOON 
a2ao0O0Or1rscOmeet Ste 


- ; 
Rar wane 


“DAY-GLO”? paintt 


EXHIBITION STANDS AND 
DISPLAYS OF QUALITY 

T. ROBINSON) 
STUDIOS, Limiter 


72a Plough Rd., Battersea. § W 
Tel. Nes. Bettersee S300 & 4850 


“POR SPECIAL 
PACKINGS 


Octoper 16. 195) 


Launching o new product—continued 


narketing of & x woo! ms the 
f i ng imstruc 
leaflets are 
Garments 


preparation 
caflets, | 
the best sale 
were COMMiss ind we pre 
pared the leaflets \ press speed 
They were printed with a four 
colour cover and (wo ‘leaflets were 
ready when wool was 
sunched. Four followed in 
1 few weeks time 
The boot box carton was 
abandoned at on as display 
packing. and was used only for 
ordinary packing irposes 
lt was our cler mal prac 
» sue a good quality shade 
r all tne ands For 
nessa we decided to discard this 
card and the money 
thus saved towards a display car 
ton wr i . v 45 a2com 
bined shad ind display 
piece 
Ihe result was a d splay card 
a semi-circular back in the 
f a lady's fan which car 
Ne ssage This was 
rinted by litho on card in buff 
and shaded with erey. the message 
ry overprinted blue and 
magenta by silk sc This card 
fitted into the back of a sem 
circular transpa acetate case 
which displayed 14 balls of woo! 
covering the full range of shades 
The transparent acctate container 
was overprinted or ¢ lid in gold 
with our clients’ name. so that 
the retailer could not use it with 
out the back fo ther brand 
Experience suggest, that this is a 
wise precaution 
In addition, window stickers 
size 20 in. x § in. were prepared, 
with the message Finessa ts 
here” printed in fluorescent ink 
on a Diack background 
It was agreed that the travellers 
should take the display containers 
and window stickers to use as 
talking points to introduce 
new brand. T} wert very 
well] received Ihe tasteful 
colours of the card emphasised 
he high quality of the wool, Our 
chents decided to be conservative 
n their claims, and although a 
be knitted from 
tent to claim 
ss the econ- 
my angle, while the transparent 
scetate containers still further 
giamorised the attractive wool 


Our clients’ 4 


hein 


ting adviser 
who demonstrates at the larger 
stores. was bricfed to “sell” 
Finessa, and ; tar as possible, 
Finessa model garments were 
sent out with th shop-window 
schemes that are ay ible on loan 
to retailers 
Meanwhi! advertising 
! The cam 
nts’ various 
running in 
‘| Magazines 
ide press Plans were 
to switch of these to 
rand nd they were 
) after the 
*. or when 

it 
relominary trade press adver 
12 mMcluded a hal! page in the 
Novembx 10 198] Drapers 
Record, half pages the October 
November and December issues 


Women s journal advertising 
offered the pattern folders speci 
ally produced for Finessa. Spaces 
diverted from the normal 
Marriner campaign 


of Smallwares, and quarter pages 
in Fashions and Fabrics in Octo 
ber and November 

Consumer advertising included 
two eight pages each in Woman 
Womans Own and Woman's 
Weekly (between November 3 
1951, and February 7, 1952). Two 
quarter pages appeared in 
Woman's IMlustrated and Vanity 
Fair, and one in Good House 
Aceping A full page was allo 
cated to the February 
knitting publication 

Demand proved to be consider 
thly greater than was anticipated 
and for a few weeks our clients 
had difhiculty in satisfying require 
ments New accounts were 
opened, and this brand is now our 
clients’ second best seller, and has 
heen a very great asset during a 
riod of trade recession 

What are the lessons to he 
learned” 

It would be wrong to create the 
mpression that our plans sold 
Finessa, This brand met a public 
need. The woo! was of a very high 
quality which ensured repeat 
sales; from it, knitters could make 
a high-class garment very cheaply 
which was a valuable selling point 

It is generally felt by the 
travellers that the container-dis 
play unit was instrumental in 
getting the woo! into the shops 
on to the counters and into the 
windows 

Therefore, given a sound pro 
duct, and a reasonable organisa 
tion for distribution, it is quite 
possible to launch a new line in a 
competitive market, at very little 
cost. Display sales aids will be 
used if they are attractive, and 
are allied to a product that has 
news value for the shoppers 

we could have afforded it 

would a market research have 
given us an accurate picture of 
the likely demand? Woo! was 
not available for sampling, nor 
could shades have been shown 
This would have made research 
difficult. If research could have 
given us an estimate of demand 
thereby enabling the mil! to have 
large enough stocks, would the 
cost of measuring demand have 
been covered by the profit on 
extra sales’ 

It would be interesting to know 
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PIRIE, APPLETON & CO LTD - CHADWELL HEATH MILL - ESSEX 
Please send me your Pirilex-bound catalogue of the *River Series’ 
range of envelopes, together with the size chart. 


ADDRESS 


A Product of 
Pirie, Appleton & Co. Lid 
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Layton Service 


RISES TO THE OCCASION, 


WHETHER LARGE OR SMALL, 
WHILE MEETING THE MANY 


EVERY-DAY DEMANDS 


MADE UPON IT 


C. & E. LAYTON LTD - STANDARD HOUSE - FARRINGDON ST - LONDON, F.C.4* TEL: CENTRAL 2020 
BIRMINGHAM: 65 LIVERY STREET - BRISTOL: 669-671 FISHPONDS ROAD 

MANCHESTER: SUN CHAMBERS - IS MARKET ST - OXFORD: 175 BANBURY ROAD 

LIVERPOOL: 79 LIME ST - NEW CASTLE: 30 ST. MARY’S PLACE - LEEDS. 14 BUTTS COURT 
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Control of outdoor advertising 
imposed in Paris 


BELGILM crculations had returned to nor sffect in any way the advertising 
_ nal by the middle of the year ym the Pars Transport sites 
fo COMMEMOBAT! ands * * * Publicis $.A., Paris 
the Pédéra He « de la 4 4 1 , 
p tciad = has row ae the n independent morning daily ae : 
ecasion of r , “W d Publicity called “Al Akhbar’ was launched GERMANY 
erage So tly by the Akhbar « , —____ 
Week. a 100-pages p de a vy the Akhbar of Yom Two smesaTiomas dunonii 
' . ou 
voted Reigian ade 13 . 2 a nade by the Bund der Deut 
Pub nivel S.A. Bruss shen Gebrauchsgraphiker al 
The morning Egyptian Garett their Stuttgart Federal Exhibition 
DENMARK the only English daily now Abolition of the Litfaszsaule 
— ' published in Egypt. Circulation sdvertising pillar) and the regu 
nace Taye H ‘les - ‘Ww Se is about 7,000, of which about — jation of the size of posters 
ee seey bem * - 2.000 are sold to troops im the It was thought that if a stan 
Germany by introducing 4 fe Canal Zone. These troops now dard size were fixed for all 
ward scheme designed | Oust get the Home papers delivered posters including those for poli 
aports to the dollar area by air, which accounts for the tical parties—then it would be 
Dollar ¢ » oo sm om > = drop in camp sales of the Ga ette possible to end the unequal battle 
—_ me = oa r Net Of the civilian circu ation 2S per of “lurge against good,” so that 
’ ) per ‘ ‘ cent « Anglo-American The posters would be dependent for 
es balance is formed of al! other results, not on size, Dut on qua 
These import ces permit nationalities including Egyptians ity of contents. colour and pro 
he owner to import goods from — who have graduated from British — guction 
he EPU. countries which are or American universities and ® P e 
n ihe free fs (,o0dgs im schools 4. D. Matta. Cairo 
he ereatest demand are motor Some ndustries showed a 
whish und Portugues FRANCE marked increase in their adver 


using budeets for the fourth 
Che importer is also allowed to New REGULATIONS Wave just) quarter of 195]. Highest was the 

wil bh nport licence at a price eC issued concerning outdoor cigurette industry which spent 
conside wt a shove the actual advertising in Paris and the about sin ind a half million 
value of the licence. This scheme Greater Paris Metropolitan Zone DM. (£552,721 approx.) an in- 
A number of areas have been creave of 22 per cent for the same 


went into force on August 6 and 
September | import licences decreed as protected areas and period in 1950 Next came the 
ip to Septernbe 


sued as rewards amounted to no outdoor advertising will be cosmetic industry with an expen 
nimately I million Dkr allowed in their precincts. except = diture of 4.450,000 DM 
, = by special dispensation granted (£369,898 approx) an increase of 
7 ° . by a licensing Coad 8 per cent 
dccording to the governments Solus and bulletin boards must * * . 
f i department ersonal not exceed 16 sq.m. in size and 


ible incomes during the finan no site should be higher than 6 The opening of the Frankfurt 


y 1981-52. amounted to metres from the ground. No Autumn Fair was lively in some 
ion D kr which is 10-5 — posters should be affixed without —— i s noteworthy that 
hr. more than in the pre prior permission— which will be Ne neem greet ag ed in 
coeur. The biewest increaves granted only under special cir meen price goods than in 

mers skilled workers cumstances—on bridges, quays r beer ong I = oe be 
ndustry, drapers trees, lamp posts ‘and police aaa Ba ert a —— 


) s, und restaurant signals, but certain exceptions are as f 
heepers made in favour of newspaper and = '"8 ts nd = of consumer 
Th ; aaa flower kiosks. and also of the 8000s, Dut ac nsiderable number 
e everage Same comes os of orders were placed, not only 
f certain professions e a8 colonnes Morris. which are nn Ske ' . b 4 
Solanum Rusinnss cecutives specially used for advertising by Sous cae "The Ae 
1). 600 k wdowners. 22 SOOkr: forthcoming shows, films and pit cee » Ally + bidetien ante 
swyers 22,300 k 1d doctors concerts tries came from Scandinavia 
1940) br —Weber & S pac Outdoor advertising is only ellen the Nathanael d 
darhus allowed on special sites, erected Suikoort = . Can ae bles 
by local authorities, and, for a / man H “wv « reowrer 
EGYPI period not exceeding 3 months, : : 
— on hoardings around building 
let INCREASE ’ ‘ ne works HOLLAND 
preoe of daily pape ~ sed Outdoor displays must be of a 
ist Decembe had a hed regular shape, without cut-outs PB ; ~ vl poor 4 this 
effect on circulations . = or silhouettes. No front walls tikel ray 4 yor = an weit 
on being chiefly he can be covered with posters or cee Fay . Thee — their 
poorer classes. Hows u painted other than on the ground ra ectagg Roem geen a 
“tions soared aga he floor _— oe . ‘ - . 
ewitement following n Hluminated signs are specially ge Os : bee — New 
. y wn dealt with: These signs can be ~—* eo smoler a than 
»  ynstalled on the whole of the wa!! ast year 
’ Re of a building and can even ex * . * 
As "s ceed the roof-line by up to 3 The advert ve of the halt 
f 1951—as against 99 ve «30 metres. They must not, however vearly sales held by the textile 
corresponding — px ! ) he lit in the daytime when they = trade in Hol luring July and 
4) Ahram also reas io «= should be as inconspicuous as) Aueust has broweht considerabl. 
1s against SSNS | possible wott 10 thy s. it appeared 


mem ded down ¢ d These new regulations do not thar sales of % had come to 
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Corres- 
pondents 
in all parts 
of the 
world send 
reports o 

auied _ and news: 
of interest to British ex- 
porters to “ Advertiser's 
Weekly” each week. Here 

is a selection. 


a standstill but these seem to be 
mproving now. The same applics 
to the shoe trade 

* * * 


The campaign set up to stimu 
late tourism seems to be bringing 
good results. The revenue derived 
from tourism just about balances 
the expense. During the summer 
months it proved difficult to find 
hotel accommodation at short 
notice. Hotels in holiday resorts 
were almost constantly fully 
booked. Motor cars from all 
countries in Europe could be 
seen on the roads in Holland 

. * * 


Imports are still subject to 
licences, especially those from 
dollar areas. Like most other 
Furopean countries. Holland is 
short of dollars, though imports 
of finished goods from other 
countries are also restricted 

* * * 


Unilever. who have recently 
started the sale of Omo detergent 
are carrying out an extensive 
publicity campaign for this pro- 
duct B. Knol, Rotterdam 


ITALY 


An tIoeternational Advertising 
Fair is being held in Florence 
this autumn. There is to be an 
exhibition of advertising media 
which it is hoped will include 

posters, radio, films, neon 


work done in these media by 

some of the most prominent 

European and American artists. 
> > > 


During the last 10 years the 
number of radio subscribers has 
increased from 1,800,000 to 
3.683.000. and the number of 
radio stations from 32 in 1942 to 
87 wn 1951 

* * * 


Domenica Del Corriere, the 
Milan weekly journal, has reached 
a circulation of 1,200,000 copies 
per week Soc. Schauh-Thibaud 
Milan 

VENEZUELA 
—— 

VENEZUELA'S ~~ first television 
station--to be located at Caracas 

is scheduled to begin operation 
next month The station will 
have an RCA 10-KW transmitter 
capable of providing coverage of 
the Venezuelan capital. kt will 
be operated by the government 
primarily as a service to the 
people for culture, education and 
information Purposes Inter 
continental Press Guide 
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gether with costs 


Complete planning of suitable publicity 
for countries throughout the world further information she will be 


Recommendation of suitable media to- Despatch of all copy and blocks pleased to help you. Phone 


A complete service in 


EXPORT Fa 
“ADVERTISING =f 


The Export Division of S. C. Peacock Ltd., provides 
a service for advertisers and advertising agencies dealing 


with all problems connected with overseas publicity. 


Preparation of special copy suit- Obtaining Treasury permission 


able for country concerned, or for expenditure. All payments 


adaptation, where suitable, of 
~ : are made to us in sterling and we 


British advertising 
have arrangements for payment 
Translation of copy and thorough in foreign currency 


checking by nationals of countries 
Head of the Division is Mrs. Ann 
concerned. 

Skinner, an acknowledged expert 
Placing of all orders with foreign 


media 


in foreign media. If you require 


to countries concerned Regent 1O81 or write to 


EXPORT DIVISION 


S. C. PEACOCK LTD. 


MADDOX HOUSE, 215221 REGENT ST., LONDON, W.! 
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ADVERTISER'S WEFAL ¥ 


Mainly Personal— 


partly covered with food 
s Christmas pudding 


of course, done a great 


> 


have made a better choice for the 
first client to address them than the 


Even among advertising men, I have 


a flair for advertising, or is so rich 


over 233,000 COPIES WEEx.Y 


There is no space available on 


the Front Page of tue UNiverse before 1954, and only 
then if one of the present class advertisers in this solus 


position relinquishes what seems to be a tenacious hold 


QUALITY, QUANTITY and a most responsive 


readership have created this extraordinary demand. 
You must include T 11! | \IVERSE in your appropriation. 


Buy in the right market 


eee e ee eee eeeee eee eeeeeeeeeeeee 


Penney fF. A. J. Harrison 
nm ideas about its basic principles. 
One of his many challenging beliefs 
s that, in most forms of brand ad- 
, sing, the r n job of the adver- 

coment directly to sell the 
product but to draw attention to 
uself, and keep nh competition 
with other adver nents. 

Mr. Hooper d Schweppes in 
1948. He came f Lewis's, where 


he had climbed up fron 
of the ladder h 
directorship 


the bottom 
joint Managing 


* * 
IN APPOINTING Donald Barring- 


ton-Hudson as public rela- 
ions §executiy P Dolan has 
exhibited = h j flair. Mr. 
Barrington-Hudsor it up an ex- 
cellent press r % service for 
the Financial Tim I predict a 
treat for the Ir ute of Public 


Relations when he adresses them 
on public relations for the press, on 
‘ 


November 

An accomplished speaker—a gift 
inherited perhaps from his father, 
the late Judge Hudson, K.C he 
has broadcast in the Home News 
Postscript and Radio Newsreel, as 
well as for the Canadian Broadcast- 


ng Company, and has spoken many 
commentaries for Pathé Gazette 

Not so widely known are his one- 
ume athletic ichiovements, Al 
White City he broke the public 
school quarter-n championship 
record, which had »«d for more 
than thirty years, with a time of 
S2 secs Later vas University 
College and H il champion 
quarter-miler Ov the years he 
has served on n athletic com 
mittees. In company with Johnny 
Johnson, former British Olympic 

presentative, h volutionised an 
athletics charity show for the 
Financial Times Stocld, putting u 
on last year at W City as the 
first floodlight ¢ meeting in 
London. It drew 1) people and 
raised £1,300 for rities 

Now he is a whusiast So 
s his wife. wh daughter of 
Admiral Sir D De Chair 
formerly Governo neral of New 
South Wales 

* * 
IS THE exh of Abram 
Games’s posters ened yesterday 
(Wednesday) at I Ben Un 
Gallery, the firs -man poster 
held his country? 
hink may be 

Ent x) OP s and Other 
Work hould inly be worth 
seeing, for it « s about half 
he total ‘ of our most 
distinguished d as well as 
caamples of his ne advertise- 
nents d stamps for 


! a number of 
original draw : 
Born in Londor 


1914 and self- 


1982 


Octoser 16 


F. A. J. Harrison, ex- 
advertising man, is 
S.M.A. chairman: 
How F. C. Hooper 
triumphed at Twenty 
Questions: Barring- 
ton-Hudson was noted 
quarter - miler In 
U.S. public relations 
news is “‘planted’’ 
personally. 


By CONTACT 


won an 


Mr. Games, at 20 
competion for art students 
although he was not onc! When 
dismissed from studio for 
being artistically rebellious, he free 
lanced, doing work for the Post 
Office, Shell, and London Transport 
During the war, after a year in the 
infantry, he became War Office 
poster designer the ATS 
glamour girl” was one of his most 
controversial posters 

Mr. Games has exhibited by in 
vitation in Stockholm, Brussels, Te! 
Aviv, and Jerusalem, and was onc 
of the exght British designers invited 
by Sweden to show their work in 
the National Museum. In addition 
to being the creator of the Festival 
of Britain Emblem he has also 
designed Festival and Olympic 
stamps. Not bad going for a self- 
taught man! 


* . * 


AN INTERESTING comparison 
between British and American pub- 
lic relations methods has been sent 
to me by Frances Lyons who, 
Carlier this year, left the PR 
department of F. € Pritchard 
Wood & Partners, and is now with 
the Robert Taplinger P.R. concern 
in New York 

“Nearly all the news ‘planting’ 


taught 
Lc 4 


an art 


here.” she writes, “is done on a 
personal contact basis—and that 
can be so much more cxhausting 


than sitting and writing a releasx 
Perhaps that is why, in New York, 
the actual writing of a story doesn't 
seem so important.” 


* * 


LESLIE HARDERN (P.R.O., 
North Thames Gas Board) would 
probably agree that there are worse 


. 


deaths than that of Shakepeare's 
Duke of Clarence, who was drowned 
in a butt of Malmsey 


Having assessed the National Toy 
Making Competition last Thursday, 
he is now off for a month in 
Madeira, where, he tells me, “I 
hope extend my acquaintance 
with Sercial, Verdelho, Bual, and 
Malmsey.”” Lucky fellow! 


WEEKS WISECRACK 


~ 


to 


“I'U swap you thirty-five 
washing powder coupons 
for a couple of tickets to 
the Motor Show.” 
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Waren THE OBJECTIVE is to introduce 
outstandingly good merchandise to a lively, 
responsive readership with discrimination 
and purchasing power—one of oa 


A 
the first journals that springs 


to the minds of experienced advertisers 


is The SAE TCH! 


GEOFFREY PHILLIPS, 

idvertisement Manager, 

Ingram | louse, 195 Strand, London, WC... 
Temple Bar $444. 


MANCHESTER: 
4 Chapel Walks; Blackfriars 4106 


Everyone whos anyone is seen in 


“SKETCH 
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ADVERTISER'S WEEK! Y 


L 


THAT 


THAT 


heen 


We Hear— 


Radio Lun dver- THAT EB. W. 5 


ud 


, of Overseas 
has « Ip rC- Publicity & Service Agency Lid., is 
Mies Hilary Petit ust back from «4 visit 
‘igemeen Handelsblad and 
Nieuwe Rotierdamse Courant, two 
Netherlands papers represented by 
the company 
* 


* 
THAT Leeds Town Planning and 
Improvements Commitice have 
refused consent for space to be lefi 
for advertisements on a new build- 
ing now being erected in The 
Headrow between Albion Strect and 
Woodhouse Lane. 

. o > 
THAT to encourage use of the 
Good Housekeeping guarantee sea! 
in advertising, the Good Housckeep 
ing Institute feature a display of 
seals through the ages in an 1! days 
exhibition which opened at W 
Grosvenor Gardens, $.W.1 on Mon- 
day 


- 
theoup tripe 


> >. 
THAT D. A, Parker, organisation 
and personne! manager of Horlicks 
Lid., is addressing the Incorporated 
Sales Managers’ Association, Roya! 
Counties Branch, to-day (Thursday) 
on “Organisation and method as 
this new window display has they affect sales management 
supplied by ish Railways . * * 
London THAT the Newspaper Socicty is 
letails recommending that there shall be 
tons no publication of morning and even- 
similar dit- ing newspapers in England and 
in the North Wales on Christmas Day and Box- 
regions ing Day 


ADVERTISING MANAGER’S CORNER 


SITUATION VACANT 


There's a vacancy for a bright young idea in the 
advertising department of most firms. Usually 
everybody from the managing director down to the 
othce boy is invited to have a stab at filling it. And, 
to do the Old Man and the office 
come across with something 
when you are looking for a 
vod ideas, non-stop, up to 
) time every time, you can’t 
asional flashes of brilliance 
‘e got to be 100°, sure, and 
the job to Harris. Doesn't it 


them justice 
boy do OCCASION wily 
worth using Bu 
regular supply of 
standard, and dead 
afford to 


from the staff 


rely 


that means ha 


now! 


distinctive sh rds, clever cut-outs by 


HARRIS 


THE FIR™ TH EXPERIENCE 


HARRIS ADVERT Sy 29.30 KINGLY STREET, LONDON Ww. 
REG 32954 


Prospective readers make a close 


THAT the 18-holes medal round at 

the autumn meeting of the Dunlop 

(London) Golfing Society, played 

over the Effingha ourse, was won 

by W. A. Evans, assistant informa- 

tion officer with net score of 70 
* * 


THAT adv nts from certain 
hotels about « mnplaints hav 
been investiz { und substantiated 
will not bx ped for Torquay’s 
official guidk yea 
> * 

Street Players 
who are presen You can't take 
it with vou " a fortune Theatre 
on Novem 18 in aid of 
pponted Patrick 

n Refrigeration 
ivertising in their 


THAT The |} 


Morgan, 

Lid., to handle 
programme 

* * 

{ P. N, Pazakerly 
| A@vertisement 
ish Transport 
resented him 


* 
THAT the wife 
of the Comm 
Division of the B 
Commission has 
with a son 
* * * 
benton, manag- 
croft Lid. has 
s wife with a 
Mary 
> 


THAT Derrick Mi 

ing director of ¢ 

been presenied | 

daughter — Jennif 
. 


THAT Harrisor Sons 
graved and prin he 

td denominat of 
Zealand health postage stamps 
which bear the ite mages of 
H.R.H. Prince sand HRI 
Princess Anne 


Lid. 


. * 
Benn vers Lid. have 
describing the 
ly to commem- 
versary of their 
Britanica 
> 


THAT 


publication Indu 
* 


THAT 14 out ¢ advertisements 
ind shoes in 
Times were for 
shoes 

. * 
THAT Harrogat poration pro- 
poses to spend t 4S on advertis- 
ing NeXt year 


British woollens j 


. . *,?* 

Ceramics exhibition 
A “Ceramics ir Home™ exhi- 
bition, sponsored The Observer 
onstructed by 
exhibition site 
Underground 
n daily until 

ssion 1s free 
et Casson, wife 
and one of 
designers, the 
wide range of 
ht be used for 


shing a home 


study 
mobile printing and photographic 


Octorer 16 


of the “Bolton Evening News 


unit, 


News on wheels 
at Bolton 


The Bolton Evening News has 
recently taken delivery of a 22 ft 
mobile printing and photographic 
unit built to their specification by 
Burlington Caravans. It js drawn 
by a 30 cwt. Bedford truck 

There are three compartments 
The front, with an angle-fronted 
window, is 8 ft. 6 in. long, and 
contains a hand-fed printing 
machine for inserting the latest 
cricket, football or racing results 
into the stop press. The papers 
are distributed through a 36 inch 
window 

The centre compartment, for 
the use of reporters, can be parti- 
tioned from the front by ward- 
robe doors; it is fitted with a 
settee and, a desk opposite, 
accommodates a VHF radio to 
link with similar equipment in 
the editorial! department of the 
journal. Other equipment in- 
cludes a public address installa- 
tion with two loudspeakers. The 
printing machine, radio and light- 
ing are worked from six 12-volt 
batteries situated under the settee 
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ADVERTISING 


Lerps 


Glascow, 
Grosvenor 
Restauram, 12.455 pm 
marTy Cice oF SHErPIELD 
Luncheon mectingn W. G_ Ibber 

The Good 

Grand Hotel 

20 


Pusuicrry Cice Of SHePrrimeip 
Visit to the Great Hucklow Village 
Players production of T Silver 
West 


“ 
Barstow 84ND Pusiicrry 
K 


PERE RECO EEE EERE EEE E EERE EEO EEE HEHE EERE EHEES 


* OxXPoRD 
Black 
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« } Friday, October 17. 
; — Posucry Cus o 
issued Ladies’ Night 
lunch 
| 
po 
| M 
: fo 7 
| Pearce How ‘ x Con 
Yi sumer Prev Grand Hotel 
Pusiicrry Cius or Leros 
Opening session Public Speaking 
clases. YMCA 6 pm 
Teesday, October 21. 
ee ts—s—i‘“té:Cstéaaa aa ‘Sith on “"Provens Eneravine 
e Frank Smith on “Process Engraving ¢ 
(Colour) (educationa! lec ure . 
Wednesday, October 22. : 
Posuicrry Ciun of Newcastie- > 4 
upon: Tyne annual dinner and: : 
‘ dance Olid Assembly Rooms, + 
7w om Ps 
Po ADVERTISING ClUR « : 
Speaker Claud FW) : 
Tharsday, October 23. : 
Pusiicrry cue oF Leros : 
oe luncheon. Speaker: W_ Vaughan : 
Reynolds King Edward Restaurant - 
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CYCLE ADVERTISERS | 
regularly use Boy’s Own Paper 


Apex Inflator + B.S.A. + J. B. Brooks * Currys + Cyclo Gear + Dayton Cycles + Dunlop 
Ever Ready + Fibrax + Fonteyn + Hercules * James Cycles + John Bull Rubber Co. 
Joseph Lucas * Mansfield Saddies + Midland Gear Case Co. + Miller Lamps 
Phillips +* Philips Philidyne + Robbialac + Royal Enfield + Terry + Vitality Bulbs 


Cycling is the number one priority among B.O.P. readers, 
That is why every issue contains a cycling article, and why 
our cycling expert receives more requests for information and 
advice than any other contributor serving on the B.O.P. 
Advisory Panel. B.O.P. covers every aspect of cycling, and 
it is significant that during the past 12 months, 28.5", of 
its advertisements consisted of Cycle and Cycle Accessories. 


Advertisement Manager: G:-rge H. Phipps 


LUTTERWORTH PERIOD! ALS LIMITED 
4 Bouverie Street, London, E.C.4. Telephone : Central 1732-3 
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ADVERTISER'S WEEKLY 
—— 


MARALYN PLUS 
( hocotate Maralyn Milk Plas : 
ing tntroduced by = Bovri tad. 
Large spaces are being token io 
leaden wsbhurban weekly sews 
Ken 


papers. The agents are 5. tt 
son Ltd Al present the chocolate 
variety i only available in the 


omatier 402. site retailing at ty 84. 
——— 


Teaser for three- 


wheeler 
4 campaign nal 
w spa pe “ ito 
ww th wt he 
1) hw he 
luced a M Cycle Ex- 
t (ow nth 
i f de a ng at 
a i “ J £255 

‘ ' ‘ 

i id h nal Sun- 
} j - willa he used 
al a t rscas Cani- 


Put s handled by 
May fair Advertising itd. 


Stocking saver 


Advertising starts ncxt month in 
women's magazines for Nycol, @ 
juid for pping ladder inn 
xkings. ft has been a 
t T 1 Lid. and Gordon & 
Coch Advertising itd. will be 
vdiing the publcit 

\ display pack, hoid ghtecn 
gether with giv way leaf- 
have been produced for 
in d will be 
flered d ’ adh iver- 
. ‘4 g nex nth 
The produ mas ) guaranteed 

he Good Howsek ne Institu 


> 
| hotegrat p 


This dynamix 
is the first of 
by S. H. Be: 
White Rain ca 


THE CHLOROPHYLL MARKET 


Two new Lanolive products 


Three new products containing 


chlorophyll are being launched by 
Kathleen Court (England) Lid. and 
wil be backed with extensive 
naional advertising Chlorophyll 
h also been added to the com- 
pooy's skin lotion, 

The new lines are Lanolive 
brushless shave Lanolive skin 
cream and Chioroyeast, a fortified 
yeest and chlorophyll tablet 

Advertising, handled by Dortand 
Advertising Lid, will start in 
November, The schedule covers 


national dailies, London evenings, 
general and women's ioterest maga- 
zines 


at 


Lanolive brushless shave will sell 
2s. 2d.. the Chloroyeast tablets 


at 2s. and 3s. 9d. and the cream at 
a M 


are testing a new 
1 

advertisements state 
tissue 


> * * 
London test 
scheme 
Jeyes Sanitary Compounds Lid 
toilet pack, the 
in the London area. The 


that the new 
“combines every toilet pack 


winfold, 


luaury—with economy.” 


Twinfold scils at ts. a pack. 


Advertising is appearing in London 


suburban 
Rumble, 


are 


pers and 
‘rowther 
handling the scheme 


the trade press. 
Nicholas Ltd. 


ZOLTAN GLASS 


vet elegant photograph 
series commissioned 
n Led., for the new 


ign. 
Reprecented by ARTIST PARTNERS Ltd. 
9 Lower John St.. Lon. », W.1 Gerrard 1157 (3 lines) 


ACCOUNT MOVING 
Koll-tip pens for 
Derricks 


Paul FE. Derrick Advertising 


Lad. 


have been appo nied mis for 
Penkala Products Lid. t manu- 
facturers and disiribuiors of Roll- 
Tip pens. Large spaces have been 
booked im the Daily Express, Daily 
Herald, Daily Mai!, Daily Mirror 
and News Chronicie. The Christmas 
campaign will begin on October 27 
with a half page im the Daily 
Mirror A new campaign is being 
planned for 1953. The model to be 
featured in the pre-Christmas adver- 
tung os the new Elegant, which 
retails at 2s. 
* * 


* 

NEW ACCOUNTS 
Geo. J. Smith & Co., Ltd. have 
been appointed to handle advertis- 


ing for Marisbro Garments Lid 
and a trade press scheme will be 
launched shortly for Marlsbro 
Weathercoats. National advertising 
will start in the spring. Other new 
clients for this agency are A. G. 
Garments Lid. and Lamb's, motor 
dealers 
* * * 
Whitehall Advertising A 


(Leeds) have been 
tor Thomas Storey 
makers of Bailey 
papers will be used 

> * 


gency 
appointed agents 
Lid., engineers, 
bridges. Trade 


* 
Gee Advertising (td. (Leicester) 


have been appointed agents to C. 
Wardle & Sons Lid 
* * * 
From January |. Lawson Trout 
Publicity Ltd. (8 ngham) will 
handle press adver » for Wolver- 


hampton Racecourse Company. 
* * * 


Bennet Williams Genne 
Ltd. have been appo nted to hand 
adve ms for N. Thornton, engi- 
neers L. Sor Son. ecar 
ee EBT and Fashion Fabrics 
(West Riding) Lid 

> . 


OVERSEAS ACCOUNTS 


T. B. Browne [td have been 
appointed by Phiico International 
Corporation U.S.A. for the produc 


von of advertising material for 
export, and by Ph Ico Overseas Ltd 
England, for all advertising in Great 
Brua n 
* > 

RADIO CAMPAIGNS 

Dolcin Lid., makers of rheumatic 
tablets are sponsoring a new pro- 
gramme on Radio Luxembourg. 
The show “Sing me the old songs” 
will be broadcast every Thursday 
evening. The a nts are C. J. Lytle 
Adie Us 


“, 

i aad s pills Fn pn are 
the sponsors of * t's My Line” 
which makes its r’ but on Radio 
Luxembourg next Wednesday even- 
ing with Bernard Braden, question- 


master Elizabeth Allan, Jerr 
Desmonde, Richard pn 
snd Margot Holden 

* * > 


A new Wednesday 
programme on Rad 
“It's a goal,” 
Brylcreem 


-vening sports 
Luxembourg, 
is being sponsored by 
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NEW CAMPAIGNS 
hd . 
Philips winter 
plans 
Advertising on the London under- 
ground together with an extensive 
1@&sheet provincial poster campaign 
form the backbone of this season's 
campaign for Phihps lamps. 
Fiourink is being used for the 
Cat and House design in black, 
ycliow and white with the slogan: 


“Philips 7 makes homes 
brighter.” ne displays follow 
the same t 


Press Pn mn ing will cover electri- 
cal and photographic journals and 


farming riodicals for infra red 
lamps. Wasey & Co. Lid. 
are the agents. 

> * > 


Heavy advertising is being used 
by Odhams Press Lid. to launch a 
new book “Hitkr—A Study in 
Tyranny” by Alan Bullock The 
schedule includes Sunday Times, 
Observer Manchester Guardian, 
The Times Literary Supplement, 
New Statesman, Time and Tide, 
Spectator, John Oo London's 
Weekly, The Scotsman, and trade 
papers. A four-page inset in two 
colours has been taken in the 
Bookseller. 

> * * 
Large spaces in national news- 
pers and the trade press have 
een taken to announce the intro- 


duction of a new 2 Ib. size for 
Scott's Porage Oats selling at 
Is. 9d. Agents: Colman, 
& Varley Lid. 

* . 

First national advertising has 
started this month for Bluc Fez 
rug wool, produced by Bairns-Wear 
Lid., with full pages in women's 
monthly magazines. Agents: C. 
Vernon & Sons Ltd. 

* * * 

The products of two new clients 

of The Winter Thomas Co., Ltd., 


are linked in a new campaign for 
Cymark shirts about to be launched 
in men's wear trade journals. The 
shirts are featured in the illustra- 
tions and the copy suggests the use 
of Dot Grippers as a moncy-saving 
substitute for shirt buttons 


Advertising is being planned by 
Trans World Airlines Inc. to fea- 
ture the introduction of a new 
larger and faster Super-Constella- 
tion air liner on the Ambassador 
Service across the United States. 
Agents & Crowther Lid. 

* . * 

Lawson Trout Publicity Ltd. (Bir- 
mingham) are placing in provincial 
and trade papers for Pus & Bayliss 
Lid., Bromyard, wholesale fruit and 


vegetable merchants and fertiliser 
and feeding stuffs distributors. 
This agency is also handling a 


Solden’s rainwear campaign in Bir- 
mingham and district, and —- 
y 


ham daily, evening and week 
papers. 
a7 * * 

Starting on Sunday Birmingham 
papers will carry an intensive six 
weeks’ campaign for Airmail, the 
economy-size cigarette made by 
R & J. Hill Ltd. G. Street & Co. 


Ltd., the agents, have booked 11 in. 
triples and & in. doubles in Birm- 
ingham daily and weekly press 

> * * 

New advertising is appearing in 
national newspapers and magazines 
for Mellin's Malto-Dextrin Food. 
Agents: Pictorial Publicity Co. Led. 

. * - 

Vogue, Everywoman. Woman's 
Own and the Sunday Express are 
being used for a new scheme by 
Peggy Page Lid. Agents: Conroy 
Wykes Advertising. 
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‘Advertisers’ Aid’ is to be issued 


twice a year: 


This is one of a number of 
improvements announced in the 
latest edition, which begins a new 
series. This change has been 
made, it is stated, because “most 
directories are already ageing 
when they are born.” 

Changes in the system of listing 
and cross referencing give the 
advertiser a much clearer picture 
of the group ownership of news- 
papers—and of the advantages of 
group advertising. 

Statistics table; 

New tables of statistics, com- 
piled by Research Services Ltd., 
analyse county populations on 
the basis of sex, age, etc.; fami- 
lies and household equipment; 
and retail outlet. Dr. Mark 
Abrams, managing director of 
Research Services, in an article 
“A Statistical View of the Con- 
sumer,” states that in preparing 
this edition of Advertisers’ Aid 
it has been possible to use the 
recently-published findings of the 
1951 Population Census, the first 
Census for over 20 years 

“Where in the past advertisers 
and marketing men have had to 
make do with estimates and 
sometimes even with rough 
guesses, they now have precise 
facts.” writes Dr. Abrams. 

In addition, a brief summary 
of each county of the British 
Isles and also of the Channel 
Isles is provided. 

Net sales are included only if 
they are certified either by the 
Audit Bureau of Circulations or 
by an independent auditor whose 
name is recorded with the News- 
paper Society. Advertising rates 
shown are those which. to the 
best information available. were 
in force on October 1, 1952. 

Sub-committee’s aid 

Advertisers Aid is priced at 
£1 Is. (10s. 6d. to bona fide 
students of advertising). A com- 
plimentary copy is being sent to 
all advertising agencies recog- 
nised by the Society and to a 
large number of advertisers. 
While stocks last, a second copy 
may be obtained at the published 
price from the Society's Informa- 
tign Officer (R. W. Grundy). 

The new edition has been com- 
piled by the Information Depart- 
mem of the Society under the 
direction of 4 sub-committee 
comprising: E. Lumsdon (West- 
minster Press), chairman; A. Clay 
(Kent Messenger), R. H. Penney 
(Northclifle Newspapers), A. 
Robertson-Macdonald (Provincial 
Newspapers), C. L. A. Russell 
(Liverpool Daily Post and Echo), 
and F. W. Slaughter (Kemsiey 
Newspapers) 

The printing has been done by 
the Torquay Times and Devon- 
shire Press Ltd.. and the cover 
design was supplied by Rumble, 
Crowther & Nicholas Ltd. 


Many changes 


~ Local press helps 
London Transport 


London's local press provides the 
London Transport Executive with 
an invaluable index of the public's 
needs and opmions about travel, 
Lord Latham, chairman of the 
executive, has told suburban editors. 

Many of the improvements imiro- 
duced in the past on London 
Transport's services had been as a 
result of requests made through the 
local press, he revealed. 

it was on his personal instruc- 
tions that all such suggestions were 
taken up with the operating mana- 
ger or other official concerned and 
thoroughly examined. 


First national Hobbies 
Exhibition 

Majority of exhibits at the first 
National Handicrafts and Hobbies 
Exhibition, to be held at the Central 
Hall, Westminster, on October ¥-— 
November 12, are “live” exhibits 
by well-known manufacturers of 
handicrafts and hobbies equipment 
and material. Experts will demon- 
Strate weaving, glass - blowing, 
jewellery making, pottery, leather- 
work, etc. 


Prrrrrerereet ttt 


An ‘Evening News 
miscellany 
Writers, artists, and photo 

— of the London Even 
News have co-operated to produ 
Late Extra, which they belev 
be “the first miscellany of its kind 
Consisting of entirely or gu 
matter, the volume covers a wid 
range of interests, from humour to 
history, fact to fiction, with spo 
drama, and politics thrown in | 
good measure. Its talented cor 
butors give their varied enthusisis 
more rem than the dictates of daily 
purnalism permit. Together they 
= produced a bedside book wh h 
is unique, and which carries the tru 
impress of their paper's persona!» 
Edited b John Millard snd 
— by Waterlow & Sons Lid. 
or Associated Newspapers, Lae 
Extra sells at 7s, 6d. 


ADVERTISER'S WEEKLY 


Weekly sponsored 
advertising show 


A sponsored advertising show, 
featuring local stores selling goods 
ranging from perambulators to 
men's wear, was last week staged 
by the Hornchurch and U pminster 
News 

ht is the second of the paper's 
promotion shows this year 

in last week's show, apart from 
the half-hourly fasmon shows, gags 
and plug lines were written into the 
scripts of the artistes to publicise 
those traders supporting the 
venture. 

The paper carried 370 inches of 
advertising at a special rate. 


Funeral of late 
H. J. King-Potter 


The funeral of the late H. J. 
King-Potter took place at St. 
Nicholas’ Church, Thames Ditton, 
on Friday. Among those present 
were his nephew, Howard Potter, 
of F. E. Potter Lid., R. J. Palmer of 
Kemsley Newspapers Lid., repre- 
senting V. Ewart Berry, advertise- 
ment director, and J. F. Goepel and 
H. Thornberry also of Kemsley 
Newspapers. Mr, King-Potter re- 
tured from the then Allied News- 
papers, where he had been adver- 
tisement manager of the Daily 
Dispatch, in July 1928. 


e SPORTSMEN’S CORNER: Golf, Soccer, and Darts « 


A group of NAGS. md 
extreme left, and A. W. Newton, third from left, watch E. C. Millard 
driving in last Thursday's autumn meeting at the Berkshire G 


L. W. Needham new 
NAGS captain 


At the annual general mecting of 
the Newspaper and Advertisers’ 
Paes. Society last Thursday, 
L Needham was elected cap- 
why for the 1952/3 season and 
L. M. Masius vice-captain. R. B. 
Foster ss clected vice-president, 
and the following were re-<clected: 
presiden' Lord Camrose, hon. 
treasure <G. H. Dunbar, hon. 
solicitor G. Hutchin 


Blanch, J (5G. Some. 5. ©, 


Braddor. H. M. Garland-Wells, 
2. P. Jackson, A. W. Newton, 
, 4 pun P. H. Wilson. 

Durir ic : Sy the autumn mect- 
ing we at Berkshire G.C. 
Results 

Morn ne (red course): T. V. 
Boardn Best Scratch: E. C. 
a4 d “Piet 9: G. Bell. Second 

.. Brown. 


RS ¢ i. 
McDonald. First 9: W. S. Robin- 
son. Sccond 9: P. W. G. Need- 
hum. National Trade Press trophy 


competitors, 


including Desmond Flower, 


for best aggregate | and 
autumn —_—, A. R. Evereti. 
La Coupe de Lapins Cup: W. L. 
Maysion. 

Afternoon: G. C. Burton and 

. Verrinder. Runners-u; 

D. J. T. Lowe and D. Gwyer-Gibbs 
First 9: E. D. Caird and FE. A. 
Smee. Second 9: T. R. Parry and 


Poppinjays 


The Poppinjays Golfing S ciety 


held their autumn me on 
Saturday at Laleham-on | homes 
There were 30 entrants and prize- 
winners were: 

Medal round for t Helen 


O'’Poppins Trophy—1. C. Wt! bbott 
86—19=67; 2. A. Raime 4~18 

%: 3. J. W. Blanch & 4@71. 

Foursomes v. Boge A. 
Bentley (+1), R. R. I rdson 
(18) | up; 2. S. Longstaff A. H. 
Harris (24), L. Barlow-L (12), 
E. Mitchell (15), G. Br 5), J. 
Owen (15) 2 down, 

The Barlow-Lawson hy for 
the leading Poppinjay inder 
A. Raiment. 


L.P.E. Meeting , 


A good gathering of advertisers, 
agents and press representatives 
were at Tankerton for the annual 

f meeting organised by London 

ress Exchange. 

Main prize in the singles was the 
challenge trophy, presented by 
Sporting Record, tor the best score 
by an advertiser or an advertising 
agent For the second successive 
tome, this was won by Bill Hibbitr, 
of J. Walter Thompson Co., who 
received, in addition, the silver rose- 
bowl replica, also presented by 
Sporting Record fay a for 
the day were made by E. H. (Teddy) 
Roberts. 


Football 


"The Li London Advertising Football 
League plan to hold a cup final next 
spring with proceeds in aid 
N.A.BS. It is hoped eventually to 
make it the soccer equivalent of the 
Two Frets ae one. 


. Hi 1; 
London Press Exchange ay a! 
Clark 3. 
Darts 
A series of friendly darts games 
were played between the staff of the 
Confectioner, Baker and Restaura- 
teur and Procea Products Ltd.. at 
the “Swan,” Fleet Street, on Friday. 
The rnal's team was led by 
Henry yer, publisher of Indus- 
trial Newspapers Group, and the 
Procea party by S. A. Lancaster, 
the —-' S managing Groner. 
* 


aie Press darts om beat 
Press Exchange 2—1. 


Boats at Motor Show 

Yachting World (Associated Nliffe 
Press) for November, will contain 
an illustrated report of the Marine 
Section of the London Motor 
Show. 
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forth publish “Advertisers’ Aid” Orders promise the high: . 
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JOS ERTISER'’S WEEKLY 


New magazine 


A new a Mag Man 
About Town, ished 

' y Tailor ( Sell 

g fad “ x ra 

© clothing sty buy 

snd care fo oth other 

facts on ng and drink hoth 
, vi hor 

Ih pe arca of zine 
“ by My full- 
r ur ad a com 
t black and w Adver 

s ? “ ted to 
ne bespok hors of 

t : hers 

; ng t * 

The fi . du March 
N) neat yea will b d by 
sdvertisem ‘ ‘ ' rows 
papers and class m 

. . 

Th Birmingham  Gasette 
» d ' ) . t ™ 

od the Despatch ©! per 

' { wing h i wn 

mh 

. . ‘ 

The Dally Herald's wm 

ahiy Pp ouov ng ind 
d gems disclose nnual 
spending of LIS m ' sders 

. . . 
Irue Romances t ssuc 
sill contain a sp 1 { Poem 
n ‘ 
. ‘ 
Girt, the H I oung 
ig t “uot Royal 
! sl He Saturd Novem 
b} Pr “ go to the 
‘ wl P bichds Assoc on 
. . 

ba f Daily Ielegraph 
bastion and Beauty ’ us 

! d recemtly im " ‘ wn 
has now spread across the Atlan 
\ Am new spar ha 

' ack f chk s of ‘ 

' ‘ ike ‘ 
. . . 
Average daily net sale of the 


Daily Eupress during September 
was 4.097 181 
. > » 
The off fa 13-weeks’ subscrip- 
fo s Od. bs z made to 
“ id 4 the ¢ “hureh Times. 
N : as 4d 
* * « 
0 fred j are 
pres dim i pag l ster 
cen y of Shoemak ple 


For any Campaign 
in Staffordshire 


don't forget the 


STAFFORDSHIRE 
ADVERTISER 


(Betablished 1795) 
Head Office 
Greengate Screet 
lender Office 


134 Fleet Stree ‘ 


Staff 


P Moon 


Coronat 
Enlargeme ‘s 


for display 
are avece 


AUTOTYP: 
Wustrated 4 
er 


Brownlow 
EALing 


ment which appears in the current 
sue of Shoe and Leather News. 
* > * 
October \) meue of The Municipal 
journal, Publie Works 
eed Contractors’ Geide wi!) be ar 
108 page imauc tt ws the 
wee special numbers 


Public Works and Municipa 


~ervices Exhibition and Congress 
Olympia, November 3-8) 
. . > 


heen im 


The Cypras Mail ho» 


axed from folio to full new 
paper size Adveriisement = rates 
and column width are unchanged 
. * . 
4 two-colour four page suppl 


ment to support the Torquay Cham 


bh 4 Trade and Commerce 
Golden Jubilee Shopping Festiva! 
cppeared in the Terquay Times last 
week 
. * , 
The Times published ts Annual 


and Commercial Review 


Financial 


on Monday. kt had 32 pages and 
was well supported by advertisers 
. * * 

Half-pages in the Daily Mirrc 
will start a publicity campaign for 
Photoplay. The first will appear 
on October 24 

. * . 

The Yorkshire aaa Post ; 
verted to a 2 column pag 
on Monday having been tabloid 
size since Marc 24, 1941 The 


paper has abol she d A and B class 


fieds and has increased us charg 

by 6d a line in al! classifications 
* * . 

Taxation is a weekly, nor a 


as stated last week 


Legal and 
Gazette 


CANVASSER SENT FOR 
TRIAL 


Rush 4! 


monthly, 


Francis Arthur advertising 


isher, of Stratford Road, Kensington 
accused of eight offences of obtuin 
ing chegucs and Money ifvolving «4 la 
of £220 &% when he appeared 


remand at Southend Court on Mo 


Rush, who has clected to go for Ge 
im alleaed have talmeg payments 
from Southend boarding house propr ic . 


and hoteliers for advertisements which tx 
said would be dixplayed in ftactorics in 
Lekewter ang Coventry 

The prosccuting solicitor, Mr a A 


Shorter, said that Rush our ‘a ~a to bx 
working for a publicity wih «a 
t which prove ed to be a 


publicity offer L. A. W 
and Ernest George Scott. genera 

Southend and Westcliff Hotes 
cting Association, dened (hey Dad 
authority to say that they 
sponsoring bis scheme 

Rush had submitted a typewritten jut 
of 33 Midlands factorics which 
prepared ©) display he advertimima bh 
but had fated +t produce any 
guarantees which Mr Jones had 
upon 


nated 


commiticd for wr bd 
m N wembet i) 


ws 
to Bases Assizes 


CHANGES OF ADDRESS 


David Judd Awociates Limiteg | 
Empire House, 17S Piccadilly Loadon 
wl 

Getiep Photographs Ld. 24 
Kensington Church Street. London. WS 

Magnet «€ ) ted utdoor pub 
city contractors) f© § Sans Walk. Clerken 
well EC} Telephone No Clerkenwet 
“ll 

Londen offke of F. John Ree Lid 
and ® € eas te. & 


o~« 
Grosvenor Street, W 
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CLASSIFIED ADVERTISEMENTS 


RATES: APPOINTMENTS VAC any. 
APPOINTMENTS WANTED, per 
(tenstfications 4. 


Picet Street, 


postage Sertes 
seven insertions WIL ST F PREP AID 
A commer oa 


he. 6¢. per lime, 405. per dixpiay 
lime, S%s. @ixpiay pacel inch. ~s ba 
5} keer, Boa No. 
* om application: at 
Addre: “Advertiner’s 


CHMAscery 8844 (Ex. 25) 


APPOINTMENTS VACANT 


“itmattions \ acaat 


The emgeeement of person. amewertng these adverthement must 


be meade (rough « Locel Office of the VMinietry of Labour or « Scheduled Employment 
Agency & the applicant & «2 auee aged 16-44 ieclasive of « woman aged 18-59 inchuive 
antes, 


he of she. o the emptor 
Stic atios 


ment, & excepted from the provisioms of the 
of Vacancies Order 1952." 


WADHAM ARTISTS 


REQUIRE 


immediately two artists. Must be specialists 
| Retouching 
I Lettering Man 


Only first class experienced men need apply 
work in studio. Free lance or salary. Write or phone 


{46a Queen Victoria Street, E.C4 


Must 


CiTy 114 
ADV ERLISEMENT REPRESENTA ADVERTISING Saat we. Lady ad 
TIVES wanted f Sports Mediums vertising executive ed by inter 
Programmes Cricket Year national business ‘cxpantent on in 
Sen Cards, etc.. ete. Salary Geneva. Thorough knowledge of French 
allowa ind mmission for and preferably some Spanish. Must be 
pr j ty Sports Publica familiar with the gfaphic arts. block 
n. 4 Wat 1 Way. London. NW. 4 making. printing, setting. papers, ctc 
Telephone Hen 1934 2929 3570." h 


PENTAGON 


have room for 
more artists 


but only those who are specialists 
in scraper or retouching of the 
absolute highest quality 


There is also a place for a very 
good general who can 
take over from the rough visual. 


artist 


Write or ring for appointment 


PENTAGON 


DESIGN SERVICES LIMITED 
36-38 Rupert St. London, W.!. 
GERRARD 6721 


Attractive opening for a lady 


plenty of drive and initiative. with ex 
ceptional prospects case write in 
first instance ging age caperience 


and sa.afy required. Swuitabic soo want 
will be interviewed in Londo 
Box 2906 Ad. Weekly 18) Fleet St BCs 


VISUALISER 


required preferably with technical 


1LNTOR DESIGN 
by DESIGN 


ASSISTANT roeguired 
OCUNSULTANT Good 
“ and finws art work required- 
1 Knowledge of 


packaging an a aec Succeasl: 
applicant wi t sired to work in 
Somses Write «# a fullest details of 
Aper sence ag s} salary required to 


180 Fleet St BC4 


experience for small agency in 

London, WC Residing near 

Slough, an advantage 

Box 2956 
Advertiser's Weekly 180 Fleet St EC4 
EXECUTIVE required by nsationally- 

known ow advertising Company 
Applications, giving full details of ex- 


Derience with age ang salary required, 
should be made only by those with 
wide knowledge anc general experience 

of the 


e 
of poster sites im all parts 
couauy 

Box 2583 Ad. Weekly 180 Fleet St BCs 


EXPERIENCED SITE FINDERS 
For London and Provinces required by 


well-known Outdoor Advertising 
Organisation. Generous salary, excel- 
lent poss bilices, and permanent 


positions to men able to produce good 
results Commission and expenses paid 
Write giving full details to 


Box 4452 
Advertiser's Weekly 186 Fleet 6t ECG 


TYPOGRAPHER 
wanted by 
have team 
work hard. Inter 
atmosphere 
Box 2895 Ad Weekly 180 Fleet St ECs 


with design 


Prepared & 
st _ work in a happy 


W. 


Design 
drawings 
mporary design essential 
2 COMMERCIAL 


Must be capa 


M. de MAJO 
has vacancies for experienced 


1 ASSISTANT DESIGNER for 
of executing complete working 
ind presentation visuals, 


ARTIST for 
Must be really neat lettering artist, 
xecuting first class block drawings 


Stating briefly expernence and salary required 
33 Jubilee Place, S.W 


display and packaging 

capabl rf 
Both vacar s offer permanent 
industrious men 
Send specimens 

to Miss H. Jobbins, 


DISPLAY and Exhibition 


Appreciation of con 


finished drawings, mainly 


interesting jobs for keen 
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PPOINTMENTS VACA 


ALFRED BIRD 
& SONS LIMITED 


We need a top grade PRODUCT 
MANAGER in the advertising 
and sales promotion department 
to take charge of the advertising 
and marketing of a group of 
our products 


1952 


We want to 
who have 


hear from men 
had good previous 
experience of marketing, adver- 
using and sales promotion 
ind want to work with a 
progressive food manufacturing 
Organtsabon 


Residence in the Birmingham 
area essential. We are prepared 
tO pay the right salary for top 


grade experience 
Reply in the first instance to 


PERSONNEL MANAGER 
Devonshire Works, Birmingham |2 


LETTERPRESS PRINTERS ofc 
iseoed with 


qui Representative used to handling 


Our saff know of this advertisement 
Wr mg cxpericnce. age, cic. to 
Box 2893 Ad Weekly 180 Fleet St BC4 
MANCHESTER ADVERTISING 
AGENCY reaguires Young Production 
must have at 
Advertning 
a have completed 
Ss wage and cupericme to 
Box 291! “Ad Weekly 180 Pleet St BC4 


months in 


RONEO LTD., 


have a vacancy for an able Lady-Super- 
visor to take care of preparation and 
despatch of Postal Publicity Ouves 
include upkeep of mailing lets and 
supervision of female staff Experience 
of Direct Mail work an advantage but 
not essential as training would be given 
Write for interview giving full details 
of age. experience and salary expected 
to 
Publicity Manager. 
Machine and Supplies, 
Roneo Led, 
17 Southampton Row, W.C.i 


COPYWRITING PRODUCTION - 


man 
wanted able to cope cnerecticaily with 
the multiple demands of email c-war 
establiebed. Advertsing Agency Must 
be a versatile, imaginative and fast 
writer Details of experience to 
Box 2940 Ad Weekly 180 Fleer St EC4 


We require the services of the 
following Specialist artists 


We are interested only in 
artists whose work is of out- 
standing merit. Please write or 
telephone in the first instance. 


GEORGE GODMAN LTD. 
9 Motcomb Street, $.W.! 
SLOane 9924-5 


\ 


18! ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENT 


4 YOUNG MAN with some knowledsc 
of advertiing & required for the Pro- 


erca Deparument of « Leading } ect 
rot Ad@vertixing§ = Agency 
} Ceowsl 8274 for appoistment 


of book-keeping is essential. 


October, 1952 


THE UNIVERSITY OF LIVERPOOL 30 
Applications are invited for the post of Salesman in the University 


Press. The appointment will be at a basic salary not exceeding - 
€350 per annum and a commission to be fixed later. A knowledge 


Applications stating age, qualifications and experience, should be 
received not later than October 24, 1952, by the undersigned. 


|  & VACANCY GOCURS i the Produc. 
ton Department 
cading 


Picase state age. selary required 
and full details to 
Box 2955 Ad. Weekly 180 Fleet St BCs 


Two vacancies occur in a 
LEADING MANCHESTER 
ADVERTISING AGENCY: 


(1) Recharge clerk who has had 


STANLEY DUMBELL, 
Registrar 


IN LIVERPOOL. Younes 
21-26 required for advertising depari- 
ment of well-soown Liverpool company 
Abie t as ist with layout of mall order 
cata ogucs, must have cupericnce of 
production cither in publicity depart 
meat or agency. and preferably with 
ability to make simple roughs. Porma 
nent, progressive and pensionable post 
to su “wer applicamt. State age. full 
doa of capericnce a ealary 
requ ired 

Box "288? Ad Weekly 180 Pieet St BC4 


man aged 


A NEW 
APPOINTMENT 


The largest Showcard Company in 
the country is looking for a top-line 
artist and constructional 
develop a new sudio in London 
The man we are looking for may 
already be a Studio Manager or have 
aspuations to that icvel Full sup- 
port will be given in building up s 
team of artis under 
control. He will, therefore 
be a good all-rounder, fully capabic 
of seeing through from rough visuals 
and pencil sketch stage to fully 
finished art work cverything in the 
form of showcards, cut-outs, crowners 
dwplay stands, etc The studio «# 
conveniently situated for travelling 
forth. south. cast or west, and he 
will be working with an enthusiasm 
team of know'cdacabie outside repre- 
sentatives. This & a new appointment 
and carlicst powilble engagemem & 
visualmed 


Box AC 76292. Samson Cl 
57/61 Mortimer Street, London, W.1 


WATFORD AREA Lettcring arte re- 
quired Telephone of ca!l}—Bean 
Station 
Watford Tel. Gadebrook 3491 
YOUNG LETTERING ARTIST wanted 


as pupil awistant to Modern Publicity 
Designer. Write stating cxpericnce 
salary required to 


2 Weekly 180 Pleet St BC4 
SENIOR PRODUCTION ASSISTANT 
(age 24 years approximately) 3 years 
agency capcricnce casential. must be 
able to prepare layouts for press and 


have knowle of block ordering 
Good proeects for keen man. Apply 
Production Manager, Auger & Turner 
Lid.. 40 Gerrard Sweet, Wl. (GER 
6671) 


ADVERTISING EXECUTIVE 
by a hone 


waned 
tablished firm selling a high 
t the world over cad 


thorough 
Also all-round 


nal 
{ French 


advertisim, cxperiences and sound ciul- 

ture req J Attractive jor 

young « oe man of 

experienc: ond salary require 

Box 290° Ad. Weekly 180 Ficet ‘St cs 
COPYWRITER = required 

group of .ompanics t prepare copy 

agricultu and oeral 

subjects ¢ catalogucs 


works mo c3zines 


from ava able technical data and work- 
ing in munction with commercial 
artusts well-equipped Publicity De- 
partmen' Write, stating age. etper) 
ence and ——- reguired to Personne 
Deparime vid own Tractors 
(Enginee ne) Lew.. Meltham, Yorkshire 


’Phone your Classifieds 


full experience of rechargirg 
of Agency production work 
in an Advertising Agency. 


ERTISING SPACE SALESMAN 
toguired for locally sponsored pub! cs 
ust be tharoughly capertencd 
and completely mobiic Prefer: 
given © man abic to offain bis own 


sam theme. Excelien femuncraton env aT 
prospects. Write fully (2) Agency trained man of ' 
Box 2937 Ad. Weekly 180 Fleet Si t04 woman to assist Directors > 
LETTERING ARTIST, Fires cas 


in contact and administration 
of group of clients. Must 
be fully trained in Agency 


required by posing Publicay Con 
ants in NOW London = must 
thoroughly ee = Highest se lary 
one Studio 1) 


tor, PRI rad between 10 ang | 

2 and 6 pm bi . practice and have done 
-_ - 

ADVERTISEMENT REPRESENTATIVE similar work. 


with successful space-sclling caper «© 

& invited w write to Old Extabinned 
London Technical Publishers for a pow 
tion which offers remarkabic scope ao 


Sox 2957 


Advertiser's Weekly 180 Fieet oc 
excellent prospects in Lancashire « ® 6 
Yorkshire arcas ADility, enthusiasm 

and ambition direxed tw plenty t 


energy & needed as the appoimemen! & COPYWRITER required a soon as poe 


intended to be & permanent and pr sible by well-known medium size 
Stemive one Salary. capenecs ond ageny for technics! and other 
Ommiasion Pension scheme Write acoounts. Preferably young Certain) 
full details of age and selling experience ereative and ambi ious Wree wit 


to full haw w 
Box 2963 Ad Weekly 180 Fleet S& BCs Box 2965 Ad. Weekly 180 Fleet & BOS 


DOWNTONS 


Require a first class 


CREATIVE ARTIST 


Here is unlimited opportunity for an experienced creative 
artist able to produce first class creative work, and to 
work on his own initiative on a number of varied and 
attractive accounts. 


ee 


Backed by a large comprehensive studio he will have the 
full support of a progressive organisation. 


The position offered is 1» portant one and a good salary 
will be paid to the ind vidual having the right qualifications. 
Please write giving details of experience and salary re- 
quired, to the Art Director, 


DOWNTONS LTD. 
TEMPLE BAR HOUSE - FLEET STREET 


to CHA 88: (Ex 25) 
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APPOINTMENTS VA 


ADVERTISER'S WEEKLY 


os 


ABBEY DISPLAY 


COMPANY LIMITED 
Spectalias im Potns-ol Sale Advertidng 


are enlarging their design 
Studio and invite appications 
from 

Crealive artists thor vughly 


eaperienced in constructional 


and graphic design for show- 


cards, cut-outs, crowners, dis- 


play stands all forms of 
printed point-of-sale advertis- 
ing material 

This is an expanding company 


offering good progressive jobs 
to keen experienced men 
Phone for appointment to 


Studio Manager 
Grosvenor 8!) / 


THE ABBEY DISPLAY ©O. LIMITED 
49 CHARLES STREET SERKELEY SQ. 


LONDON, wi 

FIRST CLASS SPECTALITY SALES. 
wie tequ by the Manuf ers of 
the finest animated diapay sane yet 
produced nly men t wlanding 
se'ling ability apable of earning “four 
figures” and segotiating on bigh execu. 
t evel. need ape Good territories 
fimiuding Lond pen Apolnants 
t stat f wertculary { cxperience 
and fesult previously achieved to 
Hou 294! Ad Weekly 180 Ficeet S& BCS 


vases «Tos 


fue in exp 


books and type feces and 
of handling firs: sles 
rature Write fully. inchedong salary 


cokly 180 Fleet St BCS 
ADVERTISING Experienced ciccutive 
ant the Head Office Multiple 


‘ucatiog 


(St Boe 


> 
wv 


POINTMENTS VACANT 


BOROUGH OF BRIDLINGTON 
Apporniment of 


PUBLICITY MANAGER 


Applications are invited for the above appointmen: at salary in 
accordance with Grade APT V. (£°95-—-£045 per sonun Further 
Particulars and conditions relating w the appointment <n %< oMained 
upon spe keaton Ww the undersigned accompanied OF «4 Mamped 
addrewsed fooeap envelope Applications must read mec sot later 
than Ovtomer 31. 1952 

Canvassing direct!y of indirectiy will disqualify 

S. BRIGGS, 
Town Clerk. 
Town Mall, 
Bridlington. 
October 9, 1952 


PHOTO ENGRAVERS require youns 
man with knowledge of biockmaking 
for office du'ics. Star Miustration Works 
Lid, £ D'Arbdiay Sweet, Wardouw 
Street, London, 


WANTED 


YOUNG PRODUCTION 
EXECUTIVE 


We want a young fellow with good 
production plus a 


the real thing in 
extroverts, A hard-working, keen 
and lively young chap who can take 
his place in a happy and energetic 
production team. We particularly 
stress this personality angle; we 
find that experience without i can 
be a dead foss. if you think you d 
fit in and are interested in a future 
write for an interview. and give 
fullest details about yoursell, to 
Staff Manager, 


RIPLEY, PRESTON & CO. LTD. 
Wheatsheaf House, 4 Carmelite St., £4 


FIRST CLASS LETTERING ore: & 
required by one of London's leading 
studios High salary and good condi 
tions offered to the right app icant 

Box 2936 Ad. Weekly 180 Fleet S& C4 


Applications are i 
of producing orig 


Write in ¢ 


ELLIOTT ADVERTISING LIMITED 


There is an excellent opportunity for a 


FIRST CLASS 
VISUALISER 


IN THIS PROGRESSIVE AGENCY 


ted from experienced men capable 
al and up-to-date ideas and copy 


ence, giving full details to the 
“onaging Director 


192 BROAD STREET, BIRMINGHAM, I5 


MANL PACTURERS 


CHEMICAL cast 
ot Londo: require an Assinant Dis- 
play Artist (Mate) Applicant should 
be capable of preparing working 
drawings four perpective sketches 
cons fruction { mod and full sire 
dmpay units, etc Good lettering 
Art School taining cescntial 
22-30 Salary u according ‘o 
qualifications and cxpecriene Con 


bu ory Pension Scheme. Five day week 
Canteen _— Aoply giving ful 
details an “a 
Box 2932 ‘Ad. x eckly 180 Fleet St ECs 
LETTERING AND GENERAL ARTIST 
required y Abbey Ars Lid. 11 
John Street, W C.1. Telephone HOL- 
born 467 
MOBILE yy here metiaty ng required 
Outdoor Advertising Salary, expenses, 
COMM ws ION Age y Stating details of 
experience 
Box 2942 Ad Wockly 180 Pleet St BC4 


WEST END F ASHION STUDIO require 
f ao experienced photo- 


the services 
graphic represen ative. 
every help given 

m 2945 Ad. We 


Good scope, 
ckly 180 Pleet St BC4 


EXCEPTIONAL OPPORTUNITY 
FOR SOUND RELIABLE MAN 


WANTED, Man ~ «h sound experience 
of all departments Poster Advertisin 
to act as DIRECTOR AND ASSIST! 
MANAGING DIR’ CTOR of a group of 
pplica 


j Provincial anes. Al nt 
should not be over 4. Must possess 
integrity, sound experience, initiative, 
capable of cont, og afl, Excellent 


prospects of adv. 
and permanency 
full control. Sarslactory man could if 
desired acquire » part financial interest 
Apply stating sarcing salary expected 
(not too high) to “Prospects” 


Bow 


ement to right man 
{ lacer could assume 


2955 
Advertiser's Weekly 180 Fleet St EC4 


OLD ESTABLISHED Aj! 
known weekly 
a young (22-30) 
represeatative 
salary plus 
Parteulats of age @ x 

Box 2943 Ad. Weekly 180 "leet St 


Good prospects. 


ND 
journal bas vacancy for 
man as advertisement 
Basic 
commission and expenses. 
perience to 
bce 


GENERAL ARTIST 


required for London Agency Studio 


Abc w produce finuhed lettering and 
stil life Retouching an advantage 
Write in strict confidence giving age 
experience and salary required, wo 
Act Director 


Box 2976 
Advertiser's Weekly 180 Fleet St EC4 


~~ NG LADY regu 
w¢ Departmen 


red a5 assistant 
jood at figures 
cameecn 
writing. to 
Box 
ASSISTANT + 
E 


Apply © own 


layout 


Fu tails pie ase. Box 
Whites iis 72 Fleet Street 


ot Wes Ead Adver 
Most 
xperience preferred 

hand- 


2964 Ad Woekly 180 Fleet St BC4 


A Jvertsing Manager 
and 
advertising 


EC4. 


"Phone your Classifieds to CHA 8844 (Ex 25) 


Octoser 16, 1952 


m APPOINTMENTS VACANT 
ma 


STUDIO IRWIN 
EXTENSION 
Further vacancies for first 


class Artists in the follow- 
ing sections: 


STILL LIFE 


Top wages paid to the right 
men, secure conditions, 
bonus scheme. 


Write or telephone for 
appointment to 


STUDIO IRWIN LTD. 


11 Gough Square, E.C.4 
Telephone CiTy 217! 


WORKING MANAGER wanted for Bill- 
posting Company, bern T 
Excellemt prospects, ad 
aac. experience, re 

ured. 
m= 2948 Ad. Weekly 180 Fleet St BC4 


FOREMAN EILLPOSTER 
required for Southern Town, combine 
working manager State age, experience, 
references, wage required. Excellent 
prospect reliable man. Free pension 
Living accom- 

quickly 


Box 2954 
Advertiser's Weekly 180 Fleet St EC4 


OUTDOOR ADVERTISING SITE IN- 
SPECT required at once by lead 
London Agency Must have aa 

know'edge of Greater London territory 
and sites experienced and a car 
driver with a clean driving licence, and 
teside in the London area. Write 
giving full details = — experience, 
and salary expecta 

Box 2944 Ad Weenly ty 180 Fleet St BCs 


EXCELLENT 
opening for a bright willing 


ACCOUNTANT BOOK-KEEPER 


to take charge of Outdoor Advertising 
Companies’ Head Office Accounts 
organise and control of Branch Accounts 
and Scafis. Good future outlook for 
man of initiative and go. Must have 
some ae of Company Secretary 
duties also cate age {roe over 45) 
experience, references. Starting salar 
(4006500 + ee 


Box 2953 
Advertiser's Weekly 180 Fleet 6 EC4 


ARTISTS required for illustrating chil- 
and adventure 

el. KNI 
or write Vale Studios Limited, 3 


geass eerigeton Road, South Kensington, 
ire TELLIGENT EDUCATED GIRL 


required 
Interesting work 
GA, 
ECS 

Vacancy cxists in London 
Studio for a} rewnd General Artist. 
Ideal conditions and good salary 

Box 2983 Ad. Weekly 180 Ficet St BCs 
WELL KNOWN PROCESS house re- 
representative based on Man- 
chest knowledge of advertising an 
advantage Applications in dence 


for Medical 
for person with flair. 
4/7 Salisbury Court, Fleet 


Box 2947 Ad. Weekly 180 Fleet St BCs 
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Octoner 16, 1952 


enna ve ll 


coquired 


Mail 
Box No 


know ledge 
write ummediately 
Queen Victoria Street. London. 


WBG 


have vacancies for capable 
and efficient staff for: 


1. Copy detail 
and dispatch 


2 Production 


3. Typography 
and layout 


Write, in confidence, stating age, 
experience and salary required 
to the Managing Director, 
Wilkes Bros. & Greenwood, Ltd. 
Inc. Practitioners in Advertising, 
39 Cheapside, London, E.C.2 


EXPERIENCED A 
required in the London Studio of 
Alfred Bates & Son, Lid. Must be 
qukk clean worker Apply with 
speamens, to Studio Manager, 130 
Ficet Street, EC 4 


WELL KNOWN firm require advertise- 
ment representative for high class mene 
hoiders and other media. Position offers 
unlimited scope to earn £850 to £1,000 
pa Salary. capenses and commission 
Box 2946 Ad. Weekly 180 Fleet St BCs 

YOUNG WOMAN CLERK required to 
awit in Advertisement 


weekly technical journal ayout and 
general work No Saturdays Full 
particulars, and salary required wo 


age 
Box 2949 Ad, Weekly 180 Fleet Si: BC4 


APPOINTMENTS WANTED 


SHORIHAND.-TYPISTS, Private Score 
tanes, Clerks, etc. If you are in urgent 
eeed of staff, contact Embassy Bureau. 


Excel House, Whitcombe Sweet, W.C.2 
(WHiteball $924) We specialise in 
efficient personne! 


ARTIST with extensive experience offer 


top-class posters, showcards, book 
jn kets, book core.  ccomenne and 
genctal designs. We 
Box 2978 Ad Weekly 180 Fleet St bcs 
SPACE SALESMAN, 52, cx-service, both 


wars 
alert 
ali-t 


good 


und salcaman with go 
record s¢cks position 
initiative and enterprise would 
appreciated 

2967 Ad. Weekly 180 Fleet S& ECs 
FULLY TRAINED and cx 
ooking for « 
in a a or West 

using Agen 

Box 2968 re Weekly 180 Fleet St BCs 
ENERGETIC YOUNG MAN. secks posi- 

tiow as assistant so agency executive or 

publicity amistant to manufacturer— 

Poedon or SE. 3 years’ active 

{=°ng and Promotion cxzpericnce 

Box 2966 Ad. Weekly 180 Fiect %& BC4 


accounts. Write 
Box 295! Ad. Weekly 180 Fleet St BCA 


APPOINTMENTS WANTED 


CAMBRIDGE = ADUATE, won 
myo = — - & experience 
foaearch 


Bos 190) Ad. “Weebly 180 Pleet Si BOs 


wma’ 
market 


1F you need experience and 
ability in the development 
of your business . . . 


IF you can offer sensible pros- 
pects and income for effec- 
tive advertisement manage- 
rent, accurate direction of 
effort, and all that this 


iF, in particular, you are the 


hi ™“ of hl, 
, f v 
media, then write to: 
Box 2958 


because | would like to join you. 
Advertiser's Weekly 180 Fleet 6t EC4 


RITER, some space buying and 
contact work Hag seeks 
opening in progressive agenc 

Box 2916 Ad. Weekly 180 Fi cet St BCs 


VISUALISER LAYOUT MAN, ¢ 
first class all round Agency At __4 
Comact, original ideas, layouts, finished 
artwork, typography. production. Seeks 
responsibie position 
Box 2950 Ad. Weekly 180 Fleet St BCs 
YOUNG MAN, completed NS. Three 
years’ Art College ae wd ar and letter- 
ina, seeks traimce pow 
Box 2980 Ad Weekly 10 Pieet St C4 


Artin desires position in 
London studio of free-lance 
Box 2919 Ad. Weekly 180 Fleet St BC4 
CIRCULATION MANAGER seeks 
change. at present employed on fir 


class technical journal. 
Box 2933 Ad. Weekly 180 Pleet St BCS 


ADMINISTRATOR 
First class commercial experience 
Sales — Marketing — Publicity. Figures 
available. Age 34. Highest credentials 
Wishes to jor London house. 

Box 2959 
Advertiser's Weekly 180 Fleet 6t EC4 


YEARS OLD. 
veriising cxperience. post. 
Tro! $ ie 
EXHIBITION STAND DESIGNER de- 

sires change Thoroughly experienced 

first class working drawings. perspectives 
and supervision of Site Erection 
Box 298) Ad. Weekly 180 Fleet St BC4 


SPECIAL ANNOUNCEMENTS 


See October 2 issue of Adver- 
tiser’s Weekly, pages 56 and 57 for 


2 All 


round ed- 
seeks new 


will be the next issue contain- 
ing these Services. 


BUSINESS OPPORTUNITIES 


JOURNALS RUNNING AT A LOSS. 


Let us advise you on how to tarn your 

lous ir a profit We have done it 

for ochers 

Box 29°! Ad. Weekly 180 Picet St BCs 
OLD FSTABLISHED Wes Riding 

Printe having some capacity for good 

class livho and letterpress work 


a London agent with connections. Com- 


mre basis. 
Box 2977 Ad. Weekly 180 Pleet St BCs 


—— 


of recently formed Privac 3." 
recognised as one of the T Hight 
Space in the country, & 
prepared to offer his suite of offices ind 

in WwW together 
with personal efforts to publisher 
requiring sole representation in London 
and South and who © anxious to 
incresse )«6fhis)=6present «osumber = of 
adverusers 


Box 2960 
Advertiser's Weekly 180 Fleet 6 B04 


4 CLASSIFIED ADVERTISEMENTS . pe 


Where there is a dog 
— there’s a HOME! 


Be it Guncene or “pre-fab.” & 
geod home, where resides 
hal you want tw reach! 
them through the pages of 
pe that ow 

cov TAIL-W AGGER 
MAGAZINE Pow Getails of auditeg 
net sale (A.B.C.), specimen copy and 

Tac wl apply 


TAIL-WAGGER 
MAGAZINE 
Established 23 years 

164/200 Gray’s tan Bd. Londen, WC! 
: TERminus 1603 


SPACE SALESMEN 


opening for two top class 
salesmen to join board of 
new company. 
Box 2982 
Advertiser's Weekly 180 Fleet 8! EC4 


SALES AND WANTS 


STANDARD MODEL COPYCAT 
(printing area 18 in. « 14 in) Can 
be inspected at Printing Section 


rial Road, Pulham, 
Offers to Stores Buyer, Central 
Stores, Great West Road, Brentford, 
ELECTRIC tah DUPLICA- 
TOR. Mode Ne - imt cas 
condition, recemiy checked by Gestetner 
Also i 
cator 


Limited, 66 Queen's Circus, 5.W.8 


Hand Gestetner Rotary Dupl: 
ers §=—s invited Lenscrete 


ADVERTISER'S WEEKLY 


SALES AND WANTS 


A gy  B-- Machine 


AMES 
lades for sale 4%. 1.000, also Cabdinen. 
MSS. 4 Tattenham Grove 


- APH MODEL 
warwe Latest model. Very little 
used. Present list £42 15s. Wl accept 


dest 
Box 2970 Ad. Weekly 180 Fleet & BOs 


STUDIO HIRE 


“St D by the — day 
or a . 
Lacs DE VERE 


Pulitzer 
Charen oe oe 


bos 2959 Ad. Weekly 180 Fleet St BCs 
ACCOMMODATION 


SS ae 1AL ~y offer share Chan- 
Lane offic services a 


counties 

shar Dasa. 

Box 2972 Ad. Weekly 180 Fieet St BOS 
sTODIO off Knighisbridgs, ist 
floor, 23 f&. = 14 ft.. 3 larse windows, 
water, 20 p.s. inchusive 

‘Box 297) Ad Weetiy 180 Fleet St BOS 
w . light foom for Studio, Flee: 


Sureet area, 300-400 sq ft. 
Bor wr Ad Weekty 180 Pleet St BOs 


PRINTERS 


——— AVAILABLE Rotary mage- 
om, London area, full aanpaich 


fecitittes also avallable 
__Box 2975 Ad. Weekly 180 Fleet St BCs 


LITHO | OR LETTERPRESS 


TOWNSENDS of EXETER 


Leadon Works: ORCHARD PRESS, 
EASTCOTE Pinner 1927 


COURSES 


INTERESTING CAREERS 
IN ADVERTISING 


Practical and quent advertising men of wide experience have prepared the 
oe home study courses offered Internationa! 


comprehensiy ve 
Cor 


4 


practice. 


RECENT LCS. SUCCESSES 
$3 1.C.S. Students were successful in the 1952 examinotions. 
$2 1.C.S. Students were successful in the 1951 examinations. 


EXAMS 52 1.C.S. Students hove gained the Diplome of the Advertising Associe- 
tion in the |ost (hree years 


APA. 20% of the successful « 


for the 
LLP_A. are coached until eee There are also non-examination courses for 
those who wish Co obtain sound instruction in all aspects of modern advertising 


Aids 


the A.A. and the 


in the D rn 


EXAMS were 1.CS. Students 


SS DISCOUNT TO 1.M. FORCES 


INTERNATIONAL CORRESPONDENCE SCHOOLS LTD 


DEPT. i. 7! KINGSWAY, LONDON, W.c.2 


‘Phone your Classifieds to CHA 8814 (Ex 25) 
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d ESTABLISHED ARTISTS AGENT 
would like Ww see specimens of men's i 
means fashion drawing. Li satislactory tame 
diate and comrunt flow of work. Wrie 
, _Box 2934 Ad. Veckly 180 Flee: St BOs 
‘ SY ee HEGULAR SUPPLY good cheap car- 
no Sead spa imens and terme 
e Dance News, 76, Southwark Street, 
London. SEi ‘ 
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Supplies Section. October 30 PT a 
| ia ES 0-201: ME: 195) exominorions 
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